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Dominik Ďurovec
+420 777 284 681
dominik.durovec@jagamedia.cz

SALES DEPARTMENT IN SLOVAKIA:
Ľudmila Prekalová, +421 903 592 378, ludmila.prekalova@jaga.sk
Katarína Lipovská, +421 903 288 511, katarina.lipovska@jaga.sk
Jaroslava Laššáková, +421 903 245 665, jaroslava.lassakova@jaga.sk
Veronika Uhrínová, +421 902 982 999, veronika.uhrinova@jaga.sk
Juraj Vilkovský, +421 903 246 321, juraj.vilkovsky@jaga.sk

SALES OFFICE IN THE CZECH REPUBLIC:
LIFESTYLE
8	 HOME byt/dům/styl/zahrada  

(HOME apartment/house/lifestyle/garden)
14 V zahradě (In the Garden)
16 Recepty prima nápadů (Great Recipe Ideas)
22 Zahrada prima nápadů (Great Garden Ideas)

PROFESSIONAL MAGAZINES
28	ASB – architektúra, stavebníctvo, biznis 	

(ASB – Architecture, Construction, Business)
34 ASB speciál – developerské projekty  

(ASB Development Projects Special)
36 ASB Green
42 Realizace staveb (Construction) 
46 TZB Haustechnik (HVAC Building Services)
50 Inžinierske stavby/Inženýrské stavby  

(Civil Engineering)

EVENTs
56	Discussion with experts and video  

interview with the chief editor

If you are interested in presenting yourself or your business in JAGA media, phone the 
sales office at +420 727 818 284, email them at obchod@jagamedia.cz  
or talk directly to some of our sale representatives.

*According to data from the Audit Bureau of Circulations (ABC)
* Source: Google Analytics

ONLINE  
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receptyprimanapadu.cz
138,000 unique visitors  

each month
(Source: Google Analytics)

homebydleni.cz
192,000 unique visitors 

each month
(Source: Google Analytics)
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Markéta Šimoníčková
+420 775 284 686
marketa.simonickova@jagamedia.cz

1992
JagaTech 
library 
founded at 
the Faculty 
of Civil 
Enginee-
ring, Slovak 
Technical 
University in 
Bratislava.

1993
JAGA 
publishing 
house 
founded.

1996
JAGA 
expands 
into the 
Czech Re-
public and 
launches 
publication 
of its home 
projects 
magazine.

2000
First edition 
of a ma-
gazine on 
renovation, 
building and 
furnishing 
of homes 
issued.

2003
Jaga Media, 
s. r. o. es-
tablished in 
Prague and 
first issue of 
HOME byt/
dům/styl//
zahrada.

2004
ASB – ar-
chitektura, 
stavebnic-
tví, byznys 
launched.

2006
Professional 
magazine 
Reali-
zace staveb 
starts up.

2007
JAGA 
purchases 
Inžinierske 
stavby, 
introduces 
a second 
language 
edition Inže-
nýrské stavby 
and launches 
home-bydle-
ni.cz.

2008
JAGA 
launches 
asb-portal.
cz and re-
leases first 
issue of TZB 
HAUSTECH-
NIK.

2009
ASB – archi-
tektura, sta-
vebnictví, 
byznys and 
HOME byt/
dům/styl/
zahrada 
available on 
Facebook.

2010
New online 
catalogue 
projekty-
rodinnych-
domu.cz 
launched.

2011
Jaga Media 
maintains 
its leading 
position 
in the B2B 
segment 
of the 
professional 
magazine 
market*

2012
Tender to 
redesign 
HOME byt/
dům/styl/
zahrada co-
-organized 
by JAGA 
(H2O story).

2015
Jaga Media 
purchases 
long-es-
tablished 
magazine 
Recepty 
prima 
nápadů.

2016
New 
magazine 
Zahrada pri-
ma nápadů 
launched.

2020
New 
magazine 
V zahradě 
launched.
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17,000  
(circulation audited 

by ABC Czech)

40,000 
(circulation)

45,000
(circulation)

4,500
(circulation audited 

by ABC Czech)

4,500
(circulation audited 

by ABC Czech)

3,500
(circulation audited 

by ABC Czech)

 3,500
(circulation audited 

by ABC Czech)

3,500
(circulation)

Contents

History

Contacts

45,000
(circulation)

asb-portal.cz
50,000 unique visitors 

each month
(Source: Google Analytics)
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Why building awareness of your brand still makes sense

Source: Les Binet and Peter Field, Media in Focus:  
Marketing Effectiveness in the Digital Era, IPA, (Figure 62)

Advertising and public relations in both print and online magazines remain one of the best ways  
to build a brand and for long-term sustainable growth in product sales.

Source: Les Binet and Peter Field, Media in Focus: 
Marketing Effectiveness in the Digital Era, IPA, (Figure 02)

Comparing efficiency over time: brand building and marketing for immediate sales

Marketing targeted at immediate sales / only short-term sales growth

6 months

Brand building / long-term sales growth 

Time

Sales 
growth 
curve

Marketing targeted at immediate sales
Result: immediate, but only short-term sales 
growth with ongoing investment needed to 

drive further sales

Brand building 
Result: slow, but stable and long-term 

increase in sales and higher profitability ratio

Why is brand building so important even when a marketing campaign is chasing immediate sales? 
Research by the UK’s Institute of Practitioners in Advertising (IPA) provides an answer.

Source: Les Binet and Peter Field, Media in Focus: Marketing Effectiveness in the 
Digital Era, IPA, (Figure 01)

Difference between  
short-term sales support  

and brand building

Brand building brings a wide 
impact and stable increase in 

product sales

Brand
building

Long-term
effect

Short-term
effect

Short-term
sales 

support

Narrow but rapid impact, low profitability

Wide but slower effect, high profitability

long-term benefits

newly-won customers

existing  
customers

Brand building Short-term sales 
support

Building a relationship 
between customers 

and the brand 

Taking advantage 
of the relationship 

between customers 
and the brand

Positive influence on 
future sales

Immediate increase in 
sales

Wide impact Very narrow impact

Long-term effect
Short-term effect only 

while the campaign 
lasts

Contributes positively 
to customer emotions

Customers only 
convinced to buy the 

product
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Market overview of living, architecture and civil engineering magazines

Media most want to buy

Most trusted types  
of advertising

Word-of-mouth 50%
TV commercials 47%
Magazine and 
newspaper advertise-
ments

38%

Internet advertising 28%
Outdoor advertising 
– billboards, posters 11%

Radio spots 10%
Mobile phone ads 3%

How many times is  
a single magazine read?

	 Just 10% of magazines get 
read once. Half of readers 
return to a magazine two or 
three times, with it read an 
average of 3.8 times.

	 Single magazine issue is read 
on average by 3.3 readers.

How many people?
Architecture and construction magazines

Civil engineering magazines

Construction and civil  
engineering magazines

HVAC magazines

Television

98% 95%
90%

74%

Radio Print Internet

Internet            Magazines     Newspapers      Television          Radio           Billboards and post          Mobile phones

Fi
na

nc
e   

C
ar

s

C
om

pu
te

rs
 a

nd
 

te
ch

no
lo

gy

M
ob

ile
 p

ho
ne

s

Fo
od

H
ea

lt
h 

fo
od

 
an

d 
nu

tr
it

io
na

l 
su

pp
le

m
en

ts

Li
vi

ng
, 

fu
rn

it
ur

e 
an

d 
co

ns
tr

uc
ti

on

El
ec

tr
on

ic
s 

an
d 

ho
us

eh
ol

d 
ap

pl
ia

nc
es

Tr
av

el
 a

nd
 

ho
lid

ay
s

D
ru

gs
 a

nd
 

m
ed

ic
in

es

C
os

m
et

ic
s 

an
d 

pe
rf

um
es

Fa
sh

io
n 

an
d 

je
w

el
ry

Sp
or

ts
 a

nd
 

sp
or

ti
ng

 g
oo

ds

10% 
read just once
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ASB                        Stavba                    ERA 21          Architekt +

Inženýrské stavby / Inžinierske stavby      Silnice a železnice
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print
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print 
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Who reads HOME
Although typical readers of HOME are women, men of working age 
between 30 and 50 years old also read it, too. They have completed 
secondary school or university, are family wage-earners, have children, 
own their own homes and tend to a garden. Readers are looking 
to decorate, beautify, and enhance the interiors of their homes to 
make them more comfortable and also to incorporate their ideas into 
balconies, patios, gardens and the surroundings of their homes. They 
are planning to build or reconstruct a residential unit or house, or re-
landscape their gardens and are seeking advice, tips and information 
about products and materials. A relatively large percentage of readers 
are under 30, single and are looking for an inspiration for their own 
pleasant homes and living. For the majority of readers, advertisements 
in HOME play a role in their decisions about which products or firms to 
choose. More than half of the entire range of the readers have selected 
a construction company after reading about it in HOME.

Source: Survey of 1,552 respondents answering questions in a reader opinion poll.

General information
Circulation: 	 16,500*
Frequency: 	 nine times per year 
		  + three special issues
Number of pages: 96-144
Price: 	 CZK 65 (€3.10)
		  22nd year
* Zdroj: ABC ČR

Distribution
•	 Subscriptions
• 	 Newsstands and print shops in the Czech Republic and Slovakia
• 	 Department stores and hypermarkets – TESCO, AHOLD, GLOBUS
• 	 Distributor sales outlets – GECO, HDS RETAIL, VALMONT, RELAY, 

INMEDIO and at airports
• 	 Selected gas stations – BENZINA, OMV
• 	 Distributed to creditworthy target groups
• 	 Direct sales and subscriptions at home and construction trade fair 

stands 
• 	 Sold online at www.floowie.com, www.periodik.cz, www.send.cz,  

and www.magaziny.cz

What is ABC?
ABC is the acronym for the Audit Bureau of Circulations 
(Kancelář ověřování nákladů tisku). It has audited print 
circulation of various periodicals in the Czech Republic ever since it was founded in March 1993, when the 
Czech Publishers Association established the organization and methodology for this service. On January 
1st, 1997, ABC started publishing circulation figures and auditing them in full. It is a nonprofit tripartite 
association composed of publishers, advertising agencies and advertisers.

32 % 61 % 
of readers are thinking 

of reconstructing 
their home.

of readers are looking 
in magazines for 
inspiration.

Reconstructing, building  
or furnishing a home

Why advertise in HOME
01	 Top three home and living magazine.
02 	 Effective distribution of the entire print-run to target 

readership with unsold copies enclosed free of charge with 
current issues.

03 	 Every reader browses or reads HOME on average 3.4 times. 
(Source: GRP Survey)

04 	 Advertising in the magazine is among the most influential 
factors driving purchasing decisions. (Source: GRP Survey)

B2CHOME   Magazine styled for living, building and gardening   

53 % 47 % 
of readers 

are women 
emphasizing 

quality of life.

of readers are men 
seeking information 
from our building and 
landscaping columns and 
who could be potential 
clients of building 
companies.

Among 
women and 

men

What they earn
	 62% of readers are middle class 

and average income.
	 36% of readers are upper class 

and high income.
	 2% of readers have lower 

incomes such as students, the 
unemployed or retirees.

62%
average 
income

36%
high income

2%
low income

31%
of readers 

own a 
residential 

unit

56 %
of readers 

own a house

13%
of readers 
do not own 
a house or 

unit

read each issue of HOME

16,500 
Source: ABC, Czech Republic

Top topics of interest
	 Interior makeovers
	 Interior decorating
	 Garden care and inspirations 
	 Visits to houses and residential 

units, inspirational projects
	 Interior styles
	 Practical home topics

Where they live

1% 27% 39% 33%

Age

under 25 25–40 41–60 61 +
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ISSUE DEADLINES ISSUE DATE HOME FURNISHINGS CONSTRUCTION GARDEN

HOME 11-12/2023
ORDERS: 	 31.10. 2023
MATERIALS:
Editorial assistance: 	20.10. 2023
Advertorials:	  31.10. 2023
Advertising: 	 6.11. 2023

29. 11. 2023

• Kitchen
• Lighting
• Financing
• Accessories
• Christmas tips

• Home appliances:
Designer appliances 
Audiovisual equipment
(television, home cinema, 
CD players, sound systems)

• Shell construction
• Central heating
• Plasterboard and dry 
construction

• Gardening tools: snow 
blowers
• Winter gardens
(decorative plants, ornamental 
species)
• Houseplants

HOME 1-2/2024
ORDERS: 	 24. 1. 2024
MATERIALS:
Editorial assistance: 	 15. 1. 2024
Advertorials:	  25. 1. 2024
Advertising: 	 30. 1. 2024

14. 2. 2024

• Kitchen
• Storage areas
• Financing
• Lighting
• Bathroom items
• Living room and halls
• Bedrooms

• Home appliances:
Home health (steam co-
oking, slow cookers,
citrus and fruit squeezers, 
smoothie mixers, yogurt 
makers, home gym
equipment)

• Shell construction for 
wood buildings
• Central heating
• Low-energy houses

• Gardening tools:
clippers, saws
• Houseplants
• Constructing patios

HOME 3/2024
ORDERS: 	 21. 2. 2024
MATERIALS:
Editorial assistance 	 12. 1. 2024
Advertorials	  22. 2. 2024
Advertising 	 27. 2. 2024

14. 3. 2024

• Bathroom
• Doors and metalwork
• Accessories
• Kitchen
• Living room
• Corridors
• Bedrooms

• Home appliances:
Cooking and baking
(stoves, ovens, microwaves)
• Testing
• Lighting

• Roofs and lighting cables
• Shell construction in 
prefabricated homes
• Pool construction
• Low-energy houses
• Stairs and railings

• Hard landscaping: materials 
for pavements and driveways
• Pools: preparing for summer
• Gardening tools: walk-behind 
and cordless mowers
• Spring fertilizers

HOME 4/2024
ORDERS: 	 26. 3. 2024
MATERIALS:
Editorial assistance 	 15. 3. 2024
Advertorials	  24. 3. 2024
Advertising 	 1. 4. 2024

16. 4. 2024

• Kitchen
• Floors
• Accessories
• Bathroom
• Living room
• Corridors
• Bedrooms

• Home appliances:
Health and beauty (curlers, 

hair dryers, razors, hair 
straighteners)

• Glazing
• Shell construction
• Central heating
• Garages
• Building materials, wall 

and floor tiles

• Composting
• Pools: heated water - pumps, 

solar panels)

HOME 5/2024
ORDERS: 	 24. 4. 2024
MATERIALS:
Editorial assistance 	 15. 4. 2024
Advertorials	  25. 4. 2024
Advertising 	 30. 4. 2024

16. 5. 2024

• Bathroom
• Storage areas
• Accessories
• Kitchen and living room
• Corridors
• Bedrooms
• Great special - MILAN

• Home appliances:
For younger families (ap-

pliances and gadgets for 
small homes)

• Roofing
• Shell construction: wo-

oden buildings
• Air conditioning

• Fences and retaining walls
• Gas and coal grills
• Clean pool water
(filters, UV lamps, ionizers, 

salinity)
• Home spa, bar, whirlpool

Special Issue 1/2024
ORDERS: 	 6. 5. 2024
MATERIALS:
Editorial assistance 	 26. 4. 2024
Advertorials	  7. 5. 2024
Advertising 	 13. 5. 2024

28. 5. 2024

HOME 
CONSTRUCTION 

EVERYTHING 
TO KNOW

• Selecting land
• Building foundations
• Masonry materials
• Plaster	
• Ceilings and floors

• Chimneys
• Roofs
• Garages
• Fences and gates

HOME 6/2024
ORDERS: 	 25. 5. 2024
MATERIALS:
Editorial assistance 	17. 5. 2024
Advertorials	  29. 5. 2024
Advertising 	 3. 6. 2024

18. 6. 2024

• Kitchen
• Safe homes
• Accessories
• Bathroom
• Living room
• Corridors
• Bedrooms

• Home appliances:
Fridges and freezers
• Home security systems

• Insulation
• Solar shading
• Surface coatings
• Shell construction
• Air conditioning

• Outdoor living: patios, balco-
nies, garden landscaping

• Pools

HOME 7-8/2024
ORDERS: 	 3. 7. 2024
MATERIALS:
Editorial assistance 	24. 6. 2024
Advertorials	  3. 7. 2024
Advertising 	 9. 7. 2024

25. 7. 2024

• Bathroom (trends)
• Accessories
• Kitchen
• Living room
• Corridors
• Bedrooms for school-aged 
children
• Bedrooms

• Home appliances:
Juicers, canning equipment, 
fruit dryers
• Home security systems

• Shell construction • Outdoor living: garden fun 
(swings, nets, trampolines, han-
ging bags, sandpits, games)
• Gardening tools: brush
cutters, hedge trimmers

HOME 9/2024
ORDERS: 	 25. 8. 2024
MATERIALS:
Editorial assistance 	19. 8. 2024
Advertorials	  29. 8. 2024
Advertising 	 3. 9. 2024

18. 9. 2024

• Kitchen
• Storage areas
• Accessories
• Bathroom
• Living room
• Corridors
• Bedrooms

• Home appliances:
Large-load washers and 
dryers, irons and clothes 
steamers
• Back-to-school

• Shell construction
• Central heating
• Heat pumps
• Garages
• Lighting
• Stoves and heating
• Stairs and railings

• Outdoor living: garden 
lighting
• Gardening tools: leaf blowers, 
crushers

Special Issue 2/2024
ORDERS: 	 9. 9. 2024
MATERIALS:
Editorial assistance 	29. 8. 2024
Advertorials	  9. 9. 2024
Advertising 	 13. 9. 2024

1. 10. 2024 ECONOMICAL LIVING

• Living room and bedroom
• Children‘s rooms
• Kitchen and bathroom
• Colors and surfaces

• Floors
• Carpets
• Storage areas and shelves
• Beds, mattresses

• Dressers and cabinets
• Lighting
• Armchairs and sofas
• Home textiles

HOME 10/2024
ORDERS: 	 1.10. 2024
MATERIALS:
Editorial assistance 	20.  9. 2024
Advertorials	     2.10. 2024
Advertising 	 7.10. 2024

22. 10. 2024

• Bathroom
• Lighting
• Floors
• Financing
• Kitchen accessories
• Living room and halls
• Bedrooms

• Home appliances:
Heavy-duty washers, 
vacuum cleaners, central 
vacuum pipes,
cleaning products 

• Roofing
• Shell construction
• Central heating
• Floor coverings

• Gardening tools:
saws, axes
• Pools: Covering
• Preparing for winter

HOME 11-12/2024
ORDERS: 	 6.11. 2024
MATERIALS:
Editorial assistance: 	28.11. 2024
Advertorials:	  7.11. 2024
Advertising: 	 12.11. 2024

28. 11. 2024

• Kitchen
• Lighting
• Financing
• Accessories
• Christmas tips

• Home appliances:
Designer appliances 
Audiovisual equipment
(television, home cinema, 
CD players, sound systems)

• Shell construction
• Central heating
• Plasterboard and dry 
construction

• Snow blowers
• Winter gardens
(decorative plants, ornamental 
species)
• Houseplants

B2CHOME   Magazine styled for living, building and gardening   
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Format
Dimensions in mm       

Price
Width Height Bleed

2/1 spread 430 280 3
 CZK 196,0002/1 spread in page layout 416 246 –

1/1 spread 215 280 3
CZK 112,000

1/1 spread in page layout 190 246 –
1/2 spread width 190 118 –

CZK 62,000 
1/2 spread height 93 246 –
1/3 spread width 190 77 –

CZK 44,000 
1/3 spread height 60 246 –
Headline label 107 280 3 CZK 126,000
Z-gate 421 280 3 CZK 252,000 
2nd cover page 215 280 3 CZK 146,000 
1st magazine page 215 280 3 CZK 146,000 
Other pages before the editorial 215 280 3 CZK 133,000 
1/3 height by the editorial 60 246 3 CZK 79,000 
3rd cover page 215 280 3 CZK 133,000 
4th cover page 215 280 3 CZK 185,000 
2/1 PR 6,800 characters, 3-6 pictures, logo CZK 196,000 
1/1 PR 3,400 characters, 2-3 pictures, logo CZK 112,000 
1/2 PR width

2,200 characters, 1 picture, logo CZK 98,000 
1/2 PR height
2/3 PR width 1,800 characters, 1 picture, logo CZK 62,0002/3 PR height
Editorial section*
(news and information not previously 
published in the magazine)

450 characters, 1 picture CZK 44,000 

2/1 purchasing tips** CZK 54,000
1/1 purchasing tips** CZK 34,000 
1/2 purchasing tips** CZK 21,000
Product placement 250 characters, 1 picture CZK 21,000 
Branding columns logo CZK 61,000

Inserted advertisements*** minimum price 
CZK 72,000 

Atypical formats dimensions and price depend on specifications
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Formatting and advertising rates Non-standard formats

Column  
branding 

CZK 61,000
Materials: logo

Full or partial-page advertisements

1/1 spread
215 x 280 mm
CZK 112,000

1/1 PR
CZK 112,000

3,400 characters
2-3 photos

logo

1/2 width
190 x 118 mm
CZK 62,000

1/2 height
93 x 246 mm
CZK 62,000

1/3 width
190 x 77 mm
CZK 44,000

* News and information is published in the editorial section only if it has not appeared before in HOME. The editorial 
board reserves the right to make grammatical, stylistic and formal changes to the delivered text and to edit it. The 
editorial section is not intended for publication of general information about the producer and range of merchan-
dise.
** Purchasing tips are set by the editorial office according to the magazine’s layout. The column is intended to 
present products together with their price.
*** Final price for insertions and pastings will be determined by the size and weight after the sample has been delive-
red. The price will be affected by the number of inserted supplements and by current postal and handling charges.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract partners only
CANCELLATION FEES:
100% of the price if cancelled after the official deadline in the editorial calendar for orders.

1/3 height
60 x 246 mm
CZK 44,000

Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 58.

Purchasing tips
CZK 34,000  

1/1 page
Purchasing tips framed 

by the editorial staff 
according to the maga-
zine’s layout. Columns 
present products with 

their prices.

B2CHOME   Magazine styled for living, building and gardening   

Product  
placement
CZK 21,000

Materials: product photo, 
name and description 

max. 25 words; price and 
size; web contact

Editorial  
page branding

CZK 44,000
Materials: 450 characters 

including spaces;  
1 product photo; price; 

web contact

2/3 PR height
CZK 98,000

2,200 characters
1 photo

logo

2/3 PR width
CZK 98,000

2,200 characters
1 photo, logo
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ISSUE DEADLINES ISSUE DATE

V ZAHRADĚ 1/2024 JARO (Spring)
ORDERS: 	 16. 1. 2024
MATERIALS:
Editorial assistance 	 5. 1. 2024
Advertorials	  16. 1. 2024
Advertising 	 22. 1. 2024

6. 2. 2024

V ZAHRADĚ 2/2024 LÉTO (Summer)
ORDERS: 	 4. 4. 2024
MATERIALS:
Editorial assistance 	 22. 3. 2024
Advertorials	  4. 4. 2024
Advertising 	 11. 4. 2024

24. 4. 2024

V ZAHRADĚ 3/2024 PODZIM (Autumn) 
ORDERS: 	 12. 7. 2024
MATERIALS:
Editorial assistance 	 2. 7. 2024
Advertorials	  12. 7. 2024
Advertising 	 17. 7. 2024

1. 8. 2024

V ZAHRADĚ 4/2024 ZIMA (Winter)
ORDERS: 	 15.10. 2024
MATERIALS:
Editorial assistance: 	 4.10. 2024
Advertorials:	  16.10. 2024
Advertising: 	 21.10. 2024

5. 11. 2024

Why advertise in V Zahradě
01	 Exclusive garden magazine that explains current gardening and 

landscaping techniques
02 	 Focuses thematically on spring, summer, autumn, and winter
03 	 High interest among readers in advertisements of the materials 

and tools used in landscaping and re-landscaping of gardens 
and also in building or rebuilding cottages and homes.

04 	 Print-runs regularly increase when V Zahradě appears in trade 
fairs, exhibitions and other thematic events

* News and information is published in the 
editorial section only if it has not appeared 
before in V Záhradě. The editorial board re-
serves the right to make grammatical, stylistic 
and formal changes to the delivered text and 
to edit it. The editorial section is not intended 
for publication of general information about 
the producer and range of merchandise.

** Final price for insertions and pastings will 
be determined by the size and weight after 
the sample has been delivered. The price 
will be affected by the number of inserted 
supplements and by current postal and 
handling charges.

Prices are also determined by the number of 
inserted attachments and current postage 
and handling fees

EXTRA CHARGE: 10% for requested placement

DISCOUNTS: 15% agency commission for 
contract partners only

CANCELLATION FEES: 100% of the price if 
cancelled after the official deadline in the 
editorial calendar for orders.

Full or partial-page advertisements

1/1 spread
215 x 280 mm
CZK 120,000

1/2 width
195 x 122.5 mm

CZK 74,000

1/1 PR
CZK 120,000

4,000 characters,  
2-4 pictures,  

logo

Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 58.

Formatting and advertising rates

Format
Dimensions in mm       

Price
Width Height Bleed

2/1 spread 430 280 3
200 000 Kč

2/1 spread in page layout 382 249 –
1/1 spread 215 280 3

120 000 Kč
1/1 spread in page layout 195 260 –
1/2 spread width 195 122,5 –

74 000 Kč
1/2 spread height 95,5 260 –
1/3 spread width 195 82,5 –

60 000 Kč
1/3 spread height 61,5 260 –
1/4 spread 95,5 122,5 – 40 000 Kč
2nd cover page 215 280 3  146 000 Kč
1st magazine page 215 280 3  146 000 Kč
Other pages before the editorial 215 280 3  133 000 Kč
1/3 height by the editorial 61,5 260 –  98 000 Kč
3rd cover page 215 280 3  133 000 Kč
4th cover page 215 280 3  160 000 Kč

2/1 PR 5,000 characters, 2-5 pictures, 
logo  200 000 Kč

1/1 PR 4,000 characters, 2-4 pictures, 
logo  120 000 Kč

1/2 PR width 3,000 characters, 1-2 pictures, 
logo  80 000 Kč

1/2 PR height
2/3 PR width 2,000 characters, 1-2 pictures, 

logo 74 000 Kč
2/3 PR height
Editorial section*
(news and information not previo-
usly published in the magazine)

450 characters, 1 picture  54 000 Kč

Product placement 250 characters, 1 picture 21 000 Kč

Branding columns 127 x 50 mm, 250 characters,  
1 photo logo  67 000 Kč

Inspirations 127 x 50 mm, 250 characters,  
1 photo  37 000 Kč

Inserted advertisements** minimální cena 
72 000 Kč

Atypical formats dimensions and price depend on specifications
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B2CV zahradě    Exclusive Gardening Magazine            

General information
Circulation: 	 45,000 copies
Frequency: 	 four times per year
Number of pages:	68 – 100
Price: 		  CZK 59 (€ 3.10) 
			   4th year

read each issue of  
V Zahradě

45,000 
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Who reads Recepty prima nápadů
Recepty prima nápadů is a full-color monthly magazine aimed 
primarily at leisure time and hobby enthusiasts. Stressing home 
and garden, it provides information, advice, tips and ideas 
including the latest trends in construction, reconstruction 
and renovation, furnishing homes and interior decoration. The 
magazine provides gardening information about growing plants, 
gives you news you can use about ornamental and useful plants, 
and explains about how to garden. Besides wonderful ideas from 
gardening experts and readers, Recepty prima nápadů includes 
columns devoted to home accessories, DIY, country cottages, 
pets, cooking and health. The magazine was created as an outlet 
for the popular television show Receptář prima nápadů and both 
its editorials and promotion are closely tied with the TV show as 
it following up on the themes and presentations that appear on 
it. There are also verbal and visual references along with links to 
shows that have been broadcast and are archived.

Source: Survey of 846 respondents answering questions in a reader opinion poll

Hydroizolace  
soklu a sklepů

Řešíme

T VOŘÍME  RENOVUJEME  STAVÍME

NÁVODY NA ZAHRADNÍ LAVIČKY Výběh pro 
králíky
Vyrábíme 
svépomocí

BOHATÁ ÚRODA 
         i na malé ploše

Projekt

Proměna 
dětského pokoje
Nový pokoj pro velkou školačku

Testujeme

Košťata 
Nová košťata ne vždy 
zametají dobře

Kompletní manuál

cí

Polévka z kopřiv
Cuketové lívance

Těstoviny s pestem

Rychlé recepty

Jahodový sloup 
na balkón 
a terasu

Zahrada

Výsadba 
balkónových rostlin
Vybíráme druhy podle světových stran

PPPtujemmmmeeeee

General information
Circulation: 	 40,000
Frequency: 	 eight issues 
		  per year
Number of pages: 	68–100
Price: 	 CZK 34 (€1.69)
		  23rd year

Distribution
•	 Subscriptions in the Czech Republic and Slovakia
• 	 Newsstands and print shops in the Czech Republic and Slovakia
• 	 Department stores and hypermarkets – AHOLD, GLOBUS, 

TESCO, KAUFLAND
• 	 Distributor sales outlets – GECO, HDS RETAIL, RELAY, INMEDIO, 

VALMONT
• 	 Selected gas stations – BENZINA, MOL, OMV
• 	 Distributed to creditworthy target groups
• 	 Direct sales and subscriptions at home, garden and construction 

exhibition stands
• 	 Sold online at www.floowie.com, www.periodik.cz, www.send.cz, 

and www.magaziny.cz

35% 50% 
of readers are planning 

to reconstruct or are 
reconstructing their homes.

of readers are getting 
ready to construct a 
house or have just started 
building.

Looking to reconstruct

69% 38% 21% 18% 

Property owners

of readers own a 
house.

of readers 
have 

their own 
garden

of readers live 
in a residential 
unit

of readers own 
a cottage or 
cabin 

Why advertise in Recepty prima nápadů
01	 High circulation of 40,000 readers.
02 	 Effective distribution of the entire print-run to target 

readership with unsold copies enclosed free of charge with 
current issues.

03 	 Print-runs regularly increase when the magazine appears in 
trade fairs, exhibitions and other thematic events.

04 	 Ads also appear on www.receptyprimanapadu.cz, a cutting-
edge internet portal closely linked to the magazine.

B2CRecepty prima nápadů    DIY home and garden magazine    

34% 66% 
of readers are men 
and their numbers 

have risen since the 
new layout.

of readers are women 
emphasizing quality 
of life.

Read more by women

print circulation  
of Recepty prima nápadů

40,000 

How construction 
and reconstruction is 
financed

	 53% own resources 
	 26% combination of own 

resources and building society 
savings

	 9% building society savings
	 8% combination of own resources 

and home building loan
	 4% home building loan

53%
own resources

26%
own 

resources 
and building 

society 
savings

9%
building society 

savings

8%
own resources 

and home building 
loan

4%
home building 

loan

0 % 2,5 % 11,5 % 25 % 30 %

Age

under 20 21–30 31–40 41–50 51–60 61+
31 %

Top topics of interest
	 Advice on gardens and garden structures
	 Handy little gadgets
	 Practical household advice 
	 Working with wood
	 Reconstructing and maintaining a home
	 Traditional cooking recipes 
	 Manuals for beginners
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ISSUE DEADLINES ISSUE DATE HOBBIES AND 
RELAXATION

BUILDING AND RE-
CONSTRUCTION GARDENING

Recepty prima nápadů 7/2023
ORDERS: 	 1. 9. 2023
MATERIALS:
Editorial assistance: 	 24. 8. 2023
Advertorials:	  1. 9. 2023
Advertising: 	 6. 9. 2023

27. 9. 2023

• Gardening hints
• Ideas/recipes

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts
• Pergolas and gazebos

• Huts and cottages
• Ornamental and kitchen gardens
• Garden diseases and pests: Slugs, 

pests on ornamental plants
• Home pests

• Gardening tools
• Hard landscaping
• Farming
• Pools
• Garden fireplaces and grills 

(protecting wood, canopies, 
screens)

Recepty prima nápadů 8/2023
ORDERS: 	 2.10. 2023
MATERIALS:
Editorial assistance: 	 22. 9. 2023
Advertorials:	  2.10. 2023
Advertising: 	 5.10. 2023

27. 10. 2023

• Gardening hints
• Ideas/recipes

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts
• Gazebos
• Garden houses

• Huts and cottages
• Ornamental and kitchen gardens
• Eliminating garden pests 
• Home pests

• Gardening tools
• Hard landscaping
• Farming
• Ant bait

Recepty prima nápadů 1/2024
ORDERS: 	 30. 1. 2024
MATERIALS:
Editorial assistance 	 19. 1. 2024
Advertorials	  31. 1. 2024
Advertising 	 5. 2. 2024

20. 2. 2024

• Gardening hints
• Ideas/recipes

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts

• Huts and cottages
• Ornamental and kitchen gardens
• Garden diseases and pests
• Home pests

• Gardening tools
• Hard landscaping
• Farming

Recepty prima nápadů 2/2023
ORDERS: 	 5. 3. 2023
MATERIALS:
Editorial assistance 	 23. 2. 2024
Advertorials	  6.  3. 2024
Advertising 	 11. 3. 2024

26. 3. 2024

SPECIAL GARDEN 
RECONSTRUCTION 
ISSUE

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts
• Patio construction

• Huts and cottages
• Ornamental and kitchen gardens
• Garden diseases and pests: 

Potato weed
• Home pests

• Gardening tools
• Hard landscaping
• Farming
• Garden ponds
• Automatic watering

Recepty prima nápadů 3/2024
ORDERS: 	 30. 3. 2024
MATERIALS:
Editorial assistance 	 21. 3. 2024
Advertorials	  30. 3. 2024
Advertising 	 4. 4. 2024

30. 4. 2024

HOME BUILDING 
ISSUE

• Shell construction
• Reconstruction
• Tools and machines
• Materials and 
products
• Wall finishes (bare 
walls, wallpaper, pa-
int) / dry construction

• Huts and cottages
• Ornamental and kitchen gardens
• Garden diseases and pests
• Home pests
• Greenhouses
• Growing plants in a greenhouse

• Gardening tools
• Hard landscaping
• Farming
• Seeds and seeding
• Herbs

Recepty prima nápadů 4/2024
ORDERS: 	 13. 5. 2024
MATERIALS:
Editorial assistance 	 2. 5. 2024
Advertorials	  14. 5. 2024
Advertising 	 17. 5. 2024

4. 6. 2024

• Gardening hints
• Ideas/recipes

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts

• Huts and cottages
• Ornamental and kitchen gardens
Garden diseases and pests:  Vege-

tables and fruit tree pests
• Home pests
• Gardening tools

• Preparing pools for summer
• Hard landscaping
• Farming: Protecting pets from 

ticks and fleas
• Growing a lawn, urban garde-

ning - raised flower beds

Recepty prima nápadů 5/2024
ORDERS: 	 17. 6. 2024
MATERIALS:
Editorial assistance 	 6. 6. 2024
Advertorials	  18. 6. 2024
Advertising 	 21. 6. 2024

9. 7. 2024

• Gardening hints
• Ideas/recipes

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts
• Building materials, 

tiles, paving
• Building a pergola

• Huts and cottages
• Ornamental and kitchen gardens
• Garden diseases and pests: 

Potato mold
• Home pests
• Gardening tools

• Greenhouses (selecting and 
building)

• Hard landscaping
• Farming
• Grills

Recepty prima nápadů 6/2024
ORDERS: 	 23. 7. 2024
MATERIALS:
Editorial assistance 	 12. 7. 2024
Advertorials	  24. 7. 2024
Advertising 	 29. 7. 2024

14. 8. 2024

• Gardening hints
• Ideas/recipes

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts 
• Outdoor tiles and 

paving
• Garden homes

• Huts and cottages
• Ornamental and kitchen gardens
• Garden diseases and pests: 

vegetable mold
• Home pests: Getting rid of ants in 

a house or patio

• Gardening tools
• Hard landscaping
• Farming
• Pools

Recepty prima nápadů 7/2024
ORDERS: 	 4. 9. 2024
MATERIALS:
Editorial assistance 	 26. 8. 2024
Advertorials	  5. 9. 2024
Advertising 	 10. 9. 2024

25. 9. 2024

• Gardening hints
• Ideas/recipes

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts
• Pergolas and gazebos

• Huts and cottages
• Ornamental and kitchen gardens
• Garden diseases and pests: Slugs, 

pests on ornamental plants
• Home pests

• Gardening tools
• Hard landscaping
• Farming
• Pools
• Garden fireplaces and grills 

(protecting wood, canopies, 
screens)

• Composting

Recepty prima nápadů 8/2024
ORDERS: 	 11.10. 2024
MATERIALS:
Editorial assistance 	   2.10. 2024
Advertorials	  14.10. 2024
Advertising 	 17.10. 2024

5. 11. 2024

• Gardening hints
• Ideas/recipes

• Shell construction
• Reconstruction
• Tools and machines
• Materials and pro-

ducts
• Gazebos
• Garden cottages

• Huts and cottages
• Ornamental and kitchen gardens
• Garden diseases and pests
• Home pests

• Gardening tools
• Hard landscaping
• Farming
• Ant bait

B2CRecepty prima nápadů    DIY home and garden magazine    
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Full or partial-page advertisements

1/1 spread
210 x 297 mm
CZK 120,000

1/1 PR
CZK 120,000
4,200 characters

2-4 photos
logo

1/2 width
193 x 129 mm
CZK 74,000

1/2 height
95 x 267 mm
CZK 74,000

1/3 width
193 x 84 mm
CZK 60,000

1/4 page
92 x 129 mm
CZK 40,000

1/3 height
62 x 267 

mm
CZK 60,000

Non-standard formats

* News and information is published in the editorial section only if it has not appeared before in Recepty prima nápadů. The 
editorial board reserves the right to make grammatical, stylistic and formal changes to the delivered text and to edit it. The 
editorial section is not intended for publication of general information about the producer and range of merchandise.
** Purchasing tips are set by the editorial office according to the magazine’s layout. The column is intended to present 
products together with their price.
*** Final price for insertions and pastings will be determined by the size and weight after the sample has been delivered. 
The price will be affected by the number of inserted supplements and by current postal and handling charges.
EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract partners only
CANCELLATION FEES: 100% of the price if cancelled after the official deadline in the editorial calendar for orders.

Formatting and advertising rates
Format

Dimensions in mm  
Price

Width Height Bleed

2/1 spread 420 297 3
 CZK 200,000

2/1 spread in page layout 400 267 –
1/1 spread 210 297 3

CZK 120,000
1/1 spread in page layout 193 267 –
1/2 spread width 193 129 –

CZK 74,000 
1/2 spread height 95 267 –
1/3 spread width 193 84 –

CZK 60,000 
1/3 spread height 62 267 –
1/4 spread 92 129 – CZK 40,000
2nd cover page 210 297 3 CZK 146,000 
1st magazine page 210 297 3 CZK 146,000 
Other pages before the editorial 210 297 3 CZK 133,000 
1/3 height by the editorial 62 267 – CZK 98,000 
3rd cover page 210 267 3 CZK 133,000 
4th cover page 210 267 3 CZK 160,000 
2/1 PR 5,000 characters, 2-5 pictures, logo CZK 200,000 
1/1 PR 4,000 characters, 2-4 pictures, logo CZK 120,000 
2/3 PR width

3,000 characters, 1-2 picture, logo CZK 80,000 
2/3 PR height
1/2 PR width

2,000 characters, 1-2 picture, logo CZK 74,000
1/2 PR height
Editorial section* 
(news and information not previously 
published in the magazine)

450 characters, 1 picture CZK 54,000 

Product placement 250 characters, 1 picture CZK 21,000 
Branding columns logo CZK 67,000

Inspirations 127 x 50 mm, 250 characters,  
1 photo CZK 37,000

Inserted advertisements*** minimum price 
CZK 72,000 

Atypical formats dimensions and price depend on specifications
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B2CRecepty prima nápadů    DIY home and garden magazine    

Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 58.

Editorial  
section

CZK 54,000
Materials: 600 characters 

including spaces;  
1 product photo; price; 

web contact

Product
placement 
CZK 21,000

Materials: product photo, 
name and characteris-

tics; price and size; web 
contact

Inspirations
CZK 37,000
1/10 page

2/3 PR width
CZK 80,000

3,000 characters
1 photo, logo

Column  
branding

CZK 67,000
Materials: log
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General information
Circulation: 	 45,000
Frequency: 	 seven issues per year
Number 
of pages: 	 64
Price: 	 CZK 43 (€1.99)
		  8th year

Distribution
•	 Subscriptions in the Czech Republic and Slovakia
• 	 Newsstands and print shops in the Czech Republic and Slovakia
• 	 Department stores and hypermarkets – AHOLD, GLOBUS, TESCO, 

NORMA
• 	 Distributor sales points – GECO, HDS RETAIL, RELAY, INMEDIO, 

VALMONT, and at airports
• 	 Selected gas stations – BENZINA, OMV
• 	 Distributed to creditworthy target groups
• 	 Direct sales and subscriptions at home, garden and construction 

exhibition stands
• 	 Sold online at www.floowie.com, www.periodik.cz, www.send.cz,  

and www.magaziny.cz

Who reads Zahrada prima nápadů
The typical reader is a woman aged 30-59, although men the 
same age also read it. They own a garden and are practical, 
skilled and hard-working people at home who enjoy spending 
their spare time in any season working in the garden and 
improving the exterior of their homes. While readers like to 
work in the garden, grow plants and raise animals, they use 
their own hands to put the finishing touches on something 
new to beautify the outside. They love planting flowers 
and growing their own fruits and vegetables. Zahrada 
prima nápadů inspires readers with ideas and encourages 
them to create both simple and more challenging garden 
decorations.

Source: Survey of 1,005 respondents answering questions in a reader opinion poll.

82% 

72% 

17% 

11% 

26% 

12% 

of readers are 
looking to make 

some changes 
in their garden.

of readers are 
planning or 
already newly 
landscaping a 
patio garden.

Planning improvements

Garden owners

of readers own their 
house and have a garden. of the readers own  

a residential unit.

of readers own  
a cottage or cabin with 
a garden around it.

of readers own a garden 
in an allotment.

Why advertise in Zahrada prima nápadů
01	 Zahrada prima nápadů has Ideas for gardening and farming 

that includes everything a reader needs to know.
02 	 The only garden magazine with green thumb tips and hints.
03 	 Much interest by readers in advertised materials and tools for 

households, gardening and home renovation.
04 	 Effective distribution of the entire print-run to target 

readership with unsold copies enclosed free of charge with 
current issues.

05 	 Print-runs regularly increase when the magazine appears in 
trade fairs, exhibitions and other thematic events.

B2CZahrada prima nápadů    Green thumb tips for gardeners B2C

of readers are women 
concerned about the 
garden’s appearance 
and see it as a place 

to relax and grow their 
own food.

of readers are men 
interested in the 
magazine’s more 
technical and complex 
topics and gardening 
ideas.

53% 47% 
Among women and men

45,000 print circulation of 
Zahrada prima nápadů

45 000

13% 23% 33% 25% 6%
Age 20–29 30–3940–4950–5960–69

What they earn
	 73% of readers are middle class and 

average income.
	 15% of readers are low income 

such as students, unemployed and 
retirees.

	 12% of readers are upper class and 
high income.

73%
average 
income

15%
high income

12%
low income
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ISSUE DEADLINES ISSUE DATE HOBBY garden GARDENING BUILDING AND RECONSTRUCTION

Zahrada prima nápadů 
6/2023
ORDERS: 	 16. 8. 2023
MATERIALS:
Editorial assistance: 	 7. 8. 2023
Advertorials:	  16. 8. 2023
Advertising: 	 21. 8. 2023

7. 9. 2023

• Cooking from the garden: 
What with mushrooms

• Garden helpers: Basic garden 
tools – what every gardener 
should have in their hands

• Landscaping: Garden kitchens
• Seeding
• Photo contest for the prettiest balcony and garden
• Combating pests and molds: Cucumber, cabbage 

and lettuce mold

• Minor construction: Garden 
paths

• Balcony and patio tips: Pools 

Zahrada prima nápadů 
7/2023
ORDERS: 	 24.10. 2023
MATERIALS:
Editorial assistance: 	 13.10. 2023
Advertorials:	  24.10. 2023
Advertising: 	 27.10. 2023

15. 11. 2023

• Cooking from the garden: 
Drying fruit

• Garden helpers: Drills, grin-
ders and hammers

• Landscaping: Garden pools
• Seeding
• Photo contest for the prettiest balcony and garden
• Combating pests and molds: Protecting roses and 

ornamental roses

• Minor construction: Building 
a pool

• Balcony and patio tips: Moss 
between pavestones and how 
to handle it

Zahrada prima nápadů 
01/2024
ORDERS: 	 27.12. 2023
MATERIALS:
Editorial assistance 	 18.12. 2024
Advertorials	  28.12. 2024
Advertising 	 2. 1. 2024

17. 1. 2024

• Cooking from the garden: 
Vegetable and fruit juicing, 
smoothies

• Garden helpers: Small
workshops

• Landscaping: Children’s gardens
• Seeding: Planting lawns - selecting clay, seeds, and 

fertilizers
• Photo contest of the prettiest balcony and garden
• Combating pests and molds: Planting seeds in soil 

and gardens, raised beds to prepare for spring, 
sprout inhibitors, pre-spring spraying

• Minor construction: Playground 
and sandpits

• Balcony and patio tips: Clea-
ning after winter - painting 
balcony pipes and fences

Zahrada prima nápadů 
02/2024
ORDERS: 	 14. 2. 2024
MATERIALS:
Editorial assistance 	 5. 2. 2024
Advertorials	  15. 2. 2024
Advertising 	 20. 2. 2024

7. 3. 2024

• Cooking from the garden: 
Frying elderberries flowers

• Garden helpers: Turf cutters, 
cultivators

• Landscaping: gardening on a slope
• Seeding: Vegetables
• Photo contest for the prettiest balcony and garden
• Combating pests and molds: Potato and vegetable 

weeds and molds

• Minor construction: Greenho-
uses

• Balcony and patio tips: New 
floors, floors, tiles, planks

Zahrada prima nápadů 
03/2024
ORDERS: 	 26. 3. 2024
MATERIALS:
Editorial assistance 	 15. 3. 2024
Advertorials	  27. 3. 2024
Advertising 	 1. 4. 2024

16. 4. 2024

• Cooking from the garden: 
Smoked food

• Garden helpers: Mowers

• Landscaping: Garden ponds
• Seeding: Flowers
• Photo contest for the prettiest balcony and garden
• Combating pests and molds: Boxwoods and orna-

mental plants

• Minor construction: Pergolas
• Balcony and patio tips: Balcony 

and patio furniture

Zahrada prima nápadů 
4/2024
ORDERS: 	 6. 5. 2024
MATERIALS:
Editorial assistance 	 25. 5. 2024
Advertorials	  7. 5. 2024
Advertising 	 13. 5. 2024

28. 5. 2024

• Cooking from the garden: 
Salsa, jams, marmalades

• Garden helpers: garden
tools

• Landscaping: Gazebos and pergolas
• Seeding: Growing thujas and other bushes
• Photo contest for the prettiest balcony and garden
• Combating pests and molds:

• Minor construction: Fences
• Balcony and patio tips: Shades

Zahrada prima nápadů 
5/2024
ORDERS: 	 2. 7. 2024
MATERIALS:
Editorial assistance 	 21. 6. 2024
Advertorials	  3. 7. 2024
Advertising 	 8. 7. 2024

23. 7. 2024

• Cooking from the garden: 
Canning vegetables and 
fruits

• Garden helpers: Garden tools 
- hoses, hose rails, hedge 
trimmers

• Landscaping: Small plots
• Seeding
• Photo contest for the prettiest balcony and garden
• Combating pests and molds: Fruit gardens

• Minor construction: Raised or 
ornamental flower beds

• Balcony and patio tips: Grills 
and grill tips

Zahrada prima nápadů 
6/2024
ORDERS: 	 22. 8. 2024
MATERIALS:
Editorial assistance 	 13. 8. 2024
Advertorials	  23. 8. 2024
Advertising 	 28. 8. 2024

12. 9. 2024

• Cooking from the garden: 
What with mushrooms

• Garden helpers: Basic garden 
tools – what every gardener 
should have in their hands

• Landscaping: Garden kitchens
• Seeding
• Photo contest for the prettiest balcony and garden
• Combating pests and molds: Cucumber, cabbage 

and lettuce mold

• Minor construction: Garden 
paths

• Balcony and patio tips: Pools

Zahrada prima nápadů 
7/2024
ORDERS: 	 29.10. 2024
MATERIALS:
Editorial assistance 	 18.10. 2024
Advertorials	  30.10. 2024
Advertising 	 4.11. 2024

20. 11. 2024

• Cooking from the garden: 
drying fruit

• Garden helpers: Drills, grin-
ders and hammers

• Landscaping: Garden pools
• Seeding
• Photo contest for the prettiest balcony and garden
• Combating pests and molds: Protecting roses and 

ornamental roses

• Minor construction: Building 
a pool

• Balcony and patio tips: Moss 
between pavestones and how 
to handle it

B2CZahrada prima nápadů    Green thumb tips for gardeners
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Non-standard formats

Column  
branding 

CZK 67,000
Materials: logo

* News and information is published in the editorial section only if it has not appeared before in Recepty 
prima nápadů. The editorial board reserves the right to make grammatical, stylistic and formal changes to the 
delivered text and to edit it. The editorial section is not intended for publication of general information about 
the producer and range of merchandise.
** Purchasing tips are set by the editorial office according to the magazine’s layout. The column is intended to 
present products together with their price.
*** Final price for insertions and pastings will be determined by the size and weight after the sample has been delive-
red. The price will be affected by the number of inserted supplements and by current postal and handling charges.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract partners only
CANCELLATION FEES: 100% of the price if cancelled after the official deadline in the editorial calendar for 
orders.

Full or partial-page advertisements

1/1 spread
210 x 297 mm
CZK 120,000

1/2 width
193 x 129 mm
CZK 74,000

1/2 height
95 x 267 mm
CZK 74,000

1/3 width
193 x 84 mm
CZK 60,000

1/3 height
62 x 267 

mm
CZK 60,000

Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 58.

Formatting and advertising rates
Format

Dimensions in mm       
Price

Width Height Bleed

2/1 spread 420 297 3
 CZK 200,000

2/1 spread in page layout 400 267 –
1/1 spread 210 297 3

CZK 120,000
1/1 spread in page layout 193 267 –
1/2 spread width 193 129 –

CZK 74,000 
1/2 spread height 95 267 –
1/3 spread width 193 84 –

CZK 60,000 
1/3 spread height 62 267 –
1/4 spread 92 129 – CZK 40,000
2nd cover page 210 297 3 CZK 146,000 
1st magazine page 210 297 3 CZK 146,000 
Other pages before the editorial 210 297 3 CZK 133,000 
1/3 height by the editorial 62 267 – CZK 98,000 
3rd cover page 210 267 3 CZK 133,000 
4th cover page 210 267 3 CZK 160,000 
2/1 PR 5,000 characters, 2-5 pictures, logo CZK 200,000 
1/1 PR 4,000 characters, 2-4 pictures, logo CZK 120,000 
2/3 PR width 3,000 characters, 1-2 picture, 

logo CZK 80,000 
2/3 PR height
1/2 PR width 2,000 characters, 1-2 picture, 

logo CZK 74,000
1/2 PR height
Editorial section* 
(news and information not previo-
usly published in the magazine)

450 characters, 1 picture CZK 54,000 

Product placement 250 characters, 1 picture CZK 21,000 
Branding columns logo CZK 67,000
Inspirations 127 x 50 mm, 250 characters, 1 photo CZK 37,000

Inserted advertisements*** minimum price
CZK 72,000 

Atypical formats dimensions and price depend on specifications
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Inspirations
CZK 37,000

1/10 page

B2CZahrada prima nápadů    Green thumb tips for gardeners

Editorial  
section 

CZK 54,000
Materials: 600 characters 

including spaces;  
1 product photo; price; 

web contact

1/1 PR
CZK 120,000
4,200 characters
2-4 photos, logo

2/3 PR height
CZK 80,000

3,000  
characters
1-2 photo,  

logo

2/3 PR width
CZK 80,000

3,000 characters
1-2 photo,  

logo

Product  
placement
CZK 21,000 

Materials: product  
photo, name and  

characteristics; price  
and size;  

web contact
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	 57% of readers manage 
construction and development 
companies.

	 28% of readers are architects 
and design engineers.

	 8% of readers are studying civil 
engineering at universities.

	 7% of readers are developers or 
investing in development.

Purchasing decisions
	 49% of readers are involved in 

purchasing decisions.
	 42% of readers decide on 

purchases.
	 9% of readers are not involved 

in purchasing decisions.

Intriguing 
content

	 88% of readers look 
at four-fifths of every 
issue.

	 12% of readers look 
at two-thirds of every 
issue.

Source: Survey of 973 respondents answering questions in a reader opinion poll

General information
Circulation: 	 4,500*
Frequency: 	 six issues per year + one special issues
Number of pages: 	64-112
Price: 	 CZK 139
		  21st year
Target group: 		  architects, developers, investors and large 		
		  implementation companies  

Who reads ASB
The typical reader of ASB is a man between 25 and 55 years of age 
who is a university graduate and works either in management with 
staff reporting to him or for an architecture or design engineering 
company. However, university educated women also read ASB. 
Both sexes are interested in reading about current developments 
in architecture and civil engineering, professional analysis, 
technical information, personalities and companies in the industry. 
On average, readers browse through 60% of each issue’s content.

Distribution
•	 Subscriptions
• 	 Special client subscriptions at selected target groups
• 	 Direct mailings to target groups
• 	 Sale and subscriptions at home and building industry trade shows
• 	 Sold online at www.send.cz and www.jagamedia.cz
• 	 Sold electronically at floowie.com
• 	 Presented at architecture, construction, home, and development 

conferences.

ASB magazine is a partner 
of the Czech Chamber of 
Architects and winner of 
the Czech Architecture 
Award, the main media 
partner of BIM z.s., and 
a partner in organizing 
the Building of the Year 
competition. ASB is an 
audited architecture 
journal.

Why advertise in ASB
01 	 Only audited architecture magazine in the Czech Republic.
02 	 Because ASB readers place large orders for technology 

and material, there is a return on your investment for every 
customer your advertising wins.

03 	 Links your advertised brand to a trusted magazine with a 
single issue read by seven people.

04 	 ASB’s editorial board closely cooperates with the Czech 
Chamber of Architects.

05 	 91% of ASB readers are involved in decision-making for the 
purchase of construction materials and technologies.

B2BASB    Architecture, construction and business magazine 

59% 41% 
of readers are 

university 
educated men.

of readers are 
university educated 
women.

Among men and women

16% 26% 32% 19% 7%
Age 20–29 30–3940–4950–5960–69

28%
are architects 

and design 
engineers

57%
of readers in 

construction and 
development

8% 
are students

7% 
are investors

49%
involved in 
decisions

9%
no decision-making 

role

42%
decide 

themselves

88 %
4/5 of an issue

12 %
2/3 of an issue
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ISSUE DEADLINES ISSUE DATE ARCHITECTURE CIVIL ENGINEERING BUSINESS TRADE FAIRS, CONFEREN-
CES AND CONTESTS

ASB 5/2023 #132
ORDERS: 	 10.10. 2023
MATERIALS:
Editorial assistance 	 2.10. 2023
Advertorials	  10.10. 2023
Advertising 	 13.10. 2023

31. 10. 2023

• Residential and commer-
cial designs
• Development
• Residential buildings
• Art and design

• Insulation
• Paving, tiling, sanitation
• Flooring

• Business and real estate
• Market development
• Projects and investments

• BIM DAY 2023
• Design block
• Architects Grand Prix
• Building of the Year

ASB GREEN 6/2023 #133
ORDERS: 	 7.11. 2023
MATERIALS:
Editorial assistance 	 27.10. 2023
Advertorials	  7.11. 2023
Advertising 	 10.11. 2023

28. 11. 2023

• Sustainability
• Environmental aspects of 

construction
• Adaptations
• Energy-efficient homes 

and active houses
• Design and ecology

• Blue-green infrastructure
• Rainwater management
• Energy-efficient buildings
• Environmentally-friendly 

materials for the third 
millennium

• Business and real estate
• Market development
• Projects and investments
• Development and sustai-
nability

• Czech Architecture Prize
• Garden and landscaping 
days

ASB 1/2024 #134
ORDERS: 	 26. 2. 2024
MATERIALS:
Editorial assistance 	 15. 2. 2024
Advertorials	  27. 2. 2024
Advertising 	 1. 3. 2024

15. 3. 2024

• Office buildings
• Commercial space
• Wooden buildings
• Art and design

• Facades
• Wood
• Lighting

• Business and real estate
• Market development
• Projects and investments

• FOR HABITAT, FOR INTERI-
OR, DESIGN SHAKER 2023
• Wooden construction salon
• Interior of the Year
• Light in architecture

ASB 2/2024 #135
ORDERS: 	 29. 4. 2024
MATERIALS:
Editorial assistance 	 18. 4. 2024
Advertorials	  30. 4. 2024
Advertising 	 6. 5. 2024

21. 5. 2024

• Residential buildings
• Reconstruction
• Art and design

• Roofing
• Isolation

• Business and real estate
• Market development
• Projects and investments

• Czech Grand Design
Awards

ASB 3/2024 #136
ORDERS: 	 11. 6. 2024
MATERIALS:
Editorial assistance 	 31. 5. 2024
Advertorials	 12. 6. 2024
Advertising 	 17. 6. 2024

28. 6. 2024

• Public sector buildings
• Open space
• Art and design

• Concrete
• Furniture-makers
• Blue-green infrastructure

• Business and real estate
• Market development
• Projects and investments

• Architecture Festival

ASB 4/2024 #137
ORDERS: 	 26. 8. 2024
MATERIALS:
Editorial assistance 	 15. 8. 2024
Advertorials	  27. 8. 2024
Advertising 	 1. 9. 2024

12. 9. 2024

• Urban development and 
planning
• City-creating buildings
• Civil engineering works
• Art and design

• Shell construction 
materials
• Facades, glass
• Windows, doors

• Business and real estate
• Market development
• Projects and investments

FOR ARCH, FOR CITY
• Nominations for the Czech 

Architecture Award
• Green Roof of the Year

ASB Almanac 2024
ORDERS: 	 28. 9. 2024
MATERIALS:
Editorial assistance 	 17. 9. 2024
Advertorials	  29. 9. 2024
Advertising 	 2. 10. 2024

15. 10. 2024
Almanac of construction companies
 in the Czech Republic

• Largest overview of development projects

• Macroeconomic analysis and predictions

• Market development

ASB 5/2024 #138
ORDERS: 	 6. 10. 2024
MATERIALS:
Editorial assistance 	 25. 9. 2024
Advertorials	  7. 10. 2024
Advertising 	 10. 10. 2024

23. 10. 2024

• Residential and commer-
cial designs
• Development
• Residential buildings
• Art and design

• Insulation
• Paving, tiling, sanitation
• Flooring

• Business and real estate
• Market development
• Projects and investments

• BIM DAY 2024
• Design block
• Architects Grand Prix
• Building of the Year

ASB GREEN 6/2024 #139
ORDERS: 	 4. 11. 2024
MATERIALS:
Editorial assistance 	 24. 10. 2024
Advertorials	  5. 11. 2024
Advertising 	 8. 11. 2024

21. 11. 2024

• Sustainability
• Environmental aspects of 

construction
• Adaptations
• Energy-efficient homes 

and active houses
• Design and ecology

• Blue-green infrastructure
• Rainwater management
• Energy-efficient buildings
• Environmentally-friendly 

materials for the third 
millennium

• Business and real estate
• Market development
• Projects and investments
• Development and sustai-
nability

• Czech Architecture Prize
• Garden and landscaping 
days

B2BASB    Architecture, construction and business magazine 
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Formatting and advertising rates Non-standard formats
Format

Dimensions in mm       
Price

Width Height Bleed

2/1 spread 460 300 3
 CZK 196,000

2/1 spread in page layout 435 266 –
1/1 spread 230 300 3

CZK 112,000
1/1 spread in page layout 197 266 –
1/2 spread width in page layout 197 127 –

CZK 62,000 1/2 spread height 230 150 3
1/2 spread length in page layout 92,5 266 –
1/2 spread height 115 300 3
1/3 spread width 197 80 –

CZK 44,000 
1/3 spread height 57 266 –
Headline label 70 300 3 CZK 126,000
Z-gate 454 300 3 CZK 252,000
2nd cover page 230 300 3 CZK 146,000
1st magazine page 230 300 3 CZK 146,000
Other pages before the editorial 230 300 3 CZK 133,000 
1/3 height by the editorial 57 266 – CZK 79,000 
3rd cover page 230 300 3 CZK 133,000 
4th cover page 230 300 3 CZK 185,000

2/1 PR headline 40-60 characters, lead paragraph 200-250 
characters,  text 5,600 characters, 4-8 pictures, logo CZK 196,000 

1/1 PR headline 40-60 characters, lead paragraph 200-250 
characters, text 2,800 characters, 2-4 pictures, logo CZK 112,000 

2/3 PR width headline 40-60 characters, lead paragraph 200-250 
characters,  text 1,500 characters, 1-2 pictures, logo CZK 86,000 

2/3 PR height
1/2 PR width headline 40-60 characters, lead paragraph 200-250 

characters,  text 1,300 characters, 1-2 pictures, logo CZK 62,000
1/2 PR height

Editorial section*
(news and information not previo-
usly published in the magazine)

600 characters, 1 picture CZK 43,000 

Branding columns logo CZK 60,000

Inserted advertisements** minimum price
CZK 66,000 

Atypical formats dimensions and price depend on specifications
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* News and information is published in the 
editorial section only if it has not appeared 
before in ASB. The editorial board reserves the 
right to make grammatical, stylistic and formal 
changes to the delivered text and to edit it. The 
editorial section is not intended for publication 
of general information about the producer and 
range of merchandise.
** Final price for insertions and pastings will 
be determined by the size and weight after 
the sample has been delivered. The price 
will be affected by the number of inserted 
supplements and by current postal and 
handling charges.
Prices are also determined by the number of 
inserted attachments and current postage and 
handling fees

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for 
contract partners only

CANCELLATION FEES:
100% of the price if cancelled after the official 
deadline in the editorial calendar for orders.Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.

General Terms and Conditions can be found on page 58.

Column 
branding 

CZK 60,000
Materials: logo

ASB

Full or partial-page advertisements

1/1 spread
CZK 112,000

230 x 300 mm

1/2 height in 
page layout
CZK 62,000
115 x 3006 

mm1/2 width in page layout
CZK 62,000

197 x 127 mm
1/3 width

CZK 44,000
197 x 80 mm

B2BASB    Architecture, construction and business magazine 

1/3 height
CZK 44,000
57 x 266 mm

Editorial 
page 

CZK 43,000
Materials: 650 characters 

including spaces; 
1 product photo; price; 

web contact

1/1 PR
CZK 112,000

headline: 40-60 characters
lead paragraph: 200-250 

characters
text: 2,800 characters

1-2 photos, logo

2/3 PR height
CZK 86,000

headline: 40-60 characters
lead paragraph: 200-250 

characters
text: 1,550 characters

1-2 photos,
Logo

2/3 PR width
CZK 86,000

headline: 40-60 characters
lead paragraph: 200-250 

characters
text: 1,550 characters

1-2 photos, logo
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ISSUE DEADLINES ISSUE DATE THEMES
ASB Almanac 2024
ORDERS: 	 28. 9. 2024
MATERIALS:
Editorial assistance 	 17. 9. 2024
Advertorials	  29. 9. 2024
Advertising 	 2. 10. 2024

15. 10. 2024

• Macroeconomic analysis 
   and forecasts
• Market developments
• Overview of development 
   projects

* News and information is 
published in the editorial section 
only if it has not appeared 
before in ASB. The editorial 
board reserves the right to make 
grammatical, stylistic and formal 
changes to the delivered text and 
to edit it. The editorial section 
is not intended for publication 
of general information about 
the producer and range of 
merchandise.

** Final price for insertions and 
pastings will be determined by the 
size and weight after the sample 
has been delivered. The price 
will be affected by the number 
of inserted supplements and 
by current postal and handling 
charges.

Prices are also determined by the 
number of inserted attachments 
and current postage and handling 
fees

EXTRA CHARGE: 10% for 
requested placement

DISCOUNTS: 15% agency 
commission for contract partners 
only

CANCELLATION FEES:

100% of the price if cancelled 
after the official deadline in the 
editorial calendar for orders.

V západní evropě již dlouhodobě 
vedou v nových pozemních stav-
bách byty, ale ve východní jsou 
to stále nebytové budovy, hlavně 

ty průmyslové. Z důvodu komplikovaného 
povolování a spíše negativního přístupu měst 
a obcí však ubývají vhodné plochy a tento 
problém mají i obchodní řetězce při rozvoji 
sítě, hlavně ve větších městech. A tak ČR 
očekává pokles nabídky v segmentu průmys-
lových nemovitostí, kterou poptávka nyní 
převýší, ale v příštím roce už mírně klesne. 
Významným zadavatelem objednávek je au-
tomobilový průmysl. ten však podle Coface 
nejvíce doplácí na protekcionistická opatření 
USA v podobě dovozních cel a na obchodní 
válku s Čínou a evropskou unií. tvrdý dopad 

Inženýrské 
stavby opět v roli 
dostihového 
koně evropského 
stavebnictví
Hnací silou stavebnictví je nová výstavba, 
ale v infrastruktuře má významné zastoupení 
i modernizace.

text red
ZDROJ: EUROCONSTRUCT, STEM/MARK, a. s., 
euroconstruct.org., červen 2019

očekává se pokles nabídky v segmentu 
průmyslových nemovitostí, kterou poptávka 
nyní převýší

Stavebnictví v evropě staVebNí PrODukce

Domácí stavební produkce v zemích Euroconstructu (mil. eur, stálé ceny roku 2018 a změna v %, romr = 100)
Průměr 

2019–2021 
změna 

v % 
Země

Prognóza Výhled

2015 2016 2017 2018 2019 2020 2021

mil. eur změna 
v % mil. eur změna 

v % mil. eur změna 
v % mil. eur změna 

v % mil. eur změna 
v % mil. eur změna 

(%) mil. eur změna 
(%)

Irsko 17 655 6,8 20 445 15,8 23 776 16,3 25 837 8,7 27 900,8 8,0 29 565 6,0 30 304 2,5 5,5

Nizozemsko 70 043 8,2 74 885 6,9 78 100 4,3 83 098 6,4 87 204,2 4,9 90 985 4,3 93 343 2,6 4,0

Španělsko 97 384 2,9 99 092 1,8 103 705 4,7 110 270 6,3 115 743,5 5,0 120 384 4,0 123 367 2,5 3,8

Portugalsko 15 860 3,4 15 612 -1,6 17 019 9,0 18 256 7,3 19 137,1 4,8 19 823 3,6 20 341 2,6 3,7

Norsko 44 481 -0,1 45 752 2,9 48 352 5,7 48 257 -0,2 50 509,6 4,7 51 446 1,9 53 076 3,2 3,2

Belgie 43 027 1,8 44 197 2,7 45 507 3,0 47 000 3,3 48 222,4 2,6 49 337 2,3 51 653 4,7 3,2

Itálie 164 719 0,9 166 324 1,0 167 213 0,5 170 879 2,2 174 178,4 1,9 177 610 2,0 180 647 1,7 1,9

Velká Británie 194 707 4,0 202 874 4,2 216 810 6,9 217 136 0,2 218 584,0 0,7 223 315 2,2 229 167 2,6 1,8

Dánsko 30 888 5,7 32 568 5,4 34 423 5,7 35 911 4,3 36 602,4 1,9 37 177 1,6 37 762 1,6 1,7

Rakousko 39 884 0,1 40 027 0,4 41 438 3,5 42 581 2,8 43 347,7 1,8 43 868 1,2 44 350 1,1 1,4

Švýcarsko 59 424 1,7 59 535 0,2 60 251 1,2 61 039 1,3 61 280,4 0,4 61 975 1,1 62 851 1,4 1,0

Francie 202 659 -2,0 207 925 2,6 216 042 3,9 222 644 3,1 224 408,0 0,8 227 074 1,2 225 891 -0,5 0,5

Německo 327 924 0,0 336 446 2,6 345 355 2,6 351 787 1,9 352 500,2 0,2 349 895 -0,7 347 269 -0,8 -0,4

Švédsko 38 024 5,8 40 285 5,9 43 197 7,2 42 895 -0,7 41 532,1 -3,2 40 323 -2,9 40 824 1,2 -1,6

Finsko 31 204 0,4 33 407 7,1 34 321 2,7 35 019 2,0 34 351,3 -1,9 33 475 -2,6 32 933 -1,6 -2,0

ZáPaDNí EVROPa (EC-15) 1 377 884   1,5 1 419 374   3,0 1 475 510   4,0 1 512 611   2,5 1 535 502,1 1,5 1 556 252   1,4  1 573 778   1,1 1,3

Polsko 47 646 4,1 45 260 -5,0 49 168 8,6 55 512 12,9 60 438 8,9 62 970 4,2 66 368 5,4 6,2

Maďarsko 11 072 1,8 9 050 -18,3 11 497 27,0 14 070 22,4 15 370 9,2 16 207 5,4 16 782 3,5 6,1

Česko 19 899 8,0 19 170 -3,7 19 691 2,7 22 299 13,2 23 214 4,1 23 933 3,1 25 369 6,0 4,4

Slovensko 5 561 18,7 4 928 -11,4 5 115 3,8 5 526 8,0 5 563 0,7 5 525 -0,7 5 475 -0,9 -0,3

VýCHODNí EVROPa (EC-4) 84 178 5,6 78 408 -6,9 85 471 9,0 97 408 14,0 104 584 7,4 108 635 3,9 113 994 4,9 5,4

EUROCONstRUCt (EC-19)  1 462 062   1,7  1 497 781   2,4  1 560 980   4,2 1 610 019   3,1  1 640 086   1,9 1 664 886   1,5  1 687 773   1,4 1,6
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je citelný zejména v evropě, kde na produ-
centy útočí i přísné emisní regulace a náhlá 
transformace regionálních výrobních řetězců. 
V Německu proto vznikl v červnu 2019 fond 
na podporu dodavatelů pro automobilky, kteří 
se v důsledku prudkých zvratů ocitli ve složité 
situaci. Automobilový průmysl však táhne 
dolů i ekonomiku zemí nejvíce navázaných na 
Německo, tedy Českou republiku a Slovensko.
Ministr průmyslu a obchodu České republiky 

Karel Havlíček v komentáři Kvartální analýzy 
českého stavebnictví Q2-2019 od CeeC 
 Research upozorňuje na to, že případný po-
malejší hospodářský růst by neměl negativně 
ovlivnit investiční výstavbu financovanou 
státem či soukromými investory. Podle něj je 
třeba co nejrychleji přijmout dílčí legislativní 
úpravy v oblasti přípravy a povolování staveb 
a zřídit Radu vlády pro veřejné investování. ta 
by měla mimo jiné vytvářet pravidla efektiv-

ASB_speciál_201914

What readers can find 
in ASB ALMANAC
• Macroeconomic data, development and analysis of the 

construction market and forecasts of future development
• Residential and commercial real estate market developments in 

the Czech Republic and Europe
• Designs for residential, office, retail and multipurpose buildings; 

logistics centers; manufacturing plants; sports facilities and 
civic amenities

General information
Number of pages: 	200 – 250
Circulation: 	 4,500
Price: 	 CZK 149 
Year: 	 5th

Target group: Engineering and design companies, developers, 
architects, investors, large construction companies, and people 
who use information from ASB ALMANAC in their professions.

Distribution
• Subscriptions
• Direct mailing to target groups
• Sale and subscriptions at home and building industry trade shows
• Sold online at www.send.cz and www.floowie.com

Why advertise in ASB Special
01 	 91% of ASB readers are involved in decision-making for the 

purchase of construction materials and technologies.
02 	 Largest overview of development projects in the Czech 

Republic.
03 	 Return on your investment for every customer your advertising 

wins.

ASBB2BASB speciál    Special Largest overview of development projects 

Formatting and advertising rates
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Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 58.

Format
Dimensions in mm       

Price
Width Height Bleed

2/1 spread 460 300 3
 CZK 196,000

2/1 spread in page layout 435 266 –
1/1 spread 230 300 3

CZK 112,000
1/1 spread in page layout 197 266 –
1/2 spread width in page layout 197 127 –

CZK 62,000 1/2 spread height 230 150 3
1/2 spread length in page layout 92,5 266 –
1/2 spread height 115 300 3
1/3 spread width 197 80 –

CZK 44,000 
1/3 spread height 57 266 –
Headline label 70 300 3 CZK 126,000
Z-gate 454 300 3 CZK 252,000
2nd cover page 230 300 3 CZK 146,000
1st magazine page 230 300 3 CZK 146,000
Other pages before the editorial 230 300 3 CZK 133,000 
1/3 height by the editorial 57 266 – CZK 79,000 
3rd cover page 230 300 3 CZK 133,000 
4th cover page 230 300 3 CZK 185,000

2/1 PR headline 40-60 characters, lead paragraph 200-250 
characters,  text 5,600 characters, 4-8 pictures, logo CZK 196,000 

1/1 PR headline 40-60 characters, lead paragraph 200-250 
characters, text 2,800 characters, 2-4 pictures, logo CZK 112,000 

2/3 PR width headline 40-60 characters, lead paragraph 200-250 
characters,  text 1,500 characters, 1-2 pictures, logo CZK 86,000 

2/3 PR height
1/2 PR width headline 40-60 characters, lead paragraph 200-250 

characters,  text 1,300 characters, 1-2 pictures, logo CZK 62,000
1/2 PR height

Editorial section*
(news and information not previo-
usly published in the magazine)

600 characters, 1 picture CZK 43,000 

Branding columns logo CZK 60,000

Inserted advertisements** minimum price
CZK 66,000 

Atypical formats dimensions and price depend on specifications
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B2BASB Green    Exclusive green issue of ASB magazine

General information
Circulation: 	 4,500*
Number of pages:	64 – 112
Price: 	 CZK 139
	 4th year
Target group: 	 architects, developers, investors, large 
	 construction companies

Distribution
• Subscriptions
• Special client subscriptions at selected target groups
• Direct mailings to target groups
• Sale and subscriptions at home and building industry trade shows
• Sold online at www.send.cz and www.jagamedia.cz
• Presented at architecture, construction, home, and development 

conferences.

Why advertise in ASB Green
01 	 Exclusive issue sold in the Czech Republic focusing on green 

architecture, sustainability and the environmental aspects of 
construction.

02 	 The only audited journal on architecture in the Czech Republic.
03 	 Because ASB readers place large orders for technology 

and material, there is a return on your investment for every 
customer your advertising wins.

04	 Links your advertised brand to a trusted magazine with a 
single issue read by seven people.

05 	 ASB’s editorial board closely cooperates with the Czech 
Chamber of Architects.

06 	 91% of ASB readers are involved in decision-making for the 
purchase of construction materials and technologies.

07 Your investment in advertising pays off even when you win one 
customer through it.

* News and information is published in the editorial section only if it has not appeared before in 
ASB. The editorial board reserves the right to make grammatical, stylistic and formal changes to 
the delivered text and to edit it. The editorial section is not intended for publication of general 
information about the producer and range of merchandise.
** Final price for insertions and pastings will be determined by the size and weight after the 
sample has been delivered. The price will be affected by the number of inserted supplements and 
by current postal and handling charges. Prices are also determined by the number of inserted 
attachments and current postage and handling fees

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract partners only

CANCELLATION FEES:
100% of the price if cancelled after the official deadline in the editorial calendar for orders.

ISSUE DEADLINES ISSUE 
DATE ARCHITECTURE CIVIL ENGINEE-

RING

ASB GREEN 6/2023 #133
ORDERS: 	 7.11. 2023
MATERIALS:
Editorial assistance 	 27.10. 2023
Advertorials	  7.11. 2023
Advertising 	 10.11. 2023 28. 11. 

2023

• Sustainability
• Environmental 

aspects of 
construction

• Adaptations
• Energy-efficient 

homes and 
active houses

• Design and 
ecology

• Blue-green 
infrastructure

• Rainwater 
management

• Energy-efficient 
buildings

• Environmen-
tally-friendly 
materials for 
the third millen-
nium

ASB GREEN 6/2024 #139
ORDERS: 	 4. 11. 2024
MATERIALS:
Editorial assistance 	 24. 10. 2024
Advertorials	  5. 11. 2024
Advertising 	 8. 11. 2024 21. 11. 

2024

• Sustainability
• Environmental 

aspects of 
construction

• Adaptations
• Energy-efficient 

homes and 
active houses

• Design and 
ecology

• Blue-green 
infrastructure

• Rainwater 
management

• Energy-efficient 
buildings

• Environmen-
tally-friendly 
materials for 
the third millen-
nium

Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 58.

Formatting and advertising rates
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Format
Dimensions in mm       

Price
Width Height Bleed

2/1 spread 460 300 3
 CZK 196,000

2/1 spread in page layout 435 266 –
1/1 spread 230 300 3

CZK 112,000
1/1 spread in page layout 197 266 –
1/2 spread width in page layout 197 127 –

CZK 62,000 1/2 spread height 230 150 3
1/2 spread length in page layout 92,5 266 –
1/2 spread height 115 300 3
1/3 spread width 197 80 –

CZK 44,000 
1/3 spread height 57 266 –
Headline label 70 300 3 CZK 126,000
Z-gate 454 300 3 CZK 252,000
2nd cover page 230 300 3 CZK 146,000
1st magazine page 230 300 3 CZK 146,000
Other pages before the editorial 230 300 3 CZK 133,000 
1/3 height by the editorial 57 266 – CZK 79,000 
3rd cover page 230 300 3 CZK 133,000 
4th cover page 230 300 3 CZK 185,000

2/1 PR headline 40-60 characters, lead paragraph 200-250 
characters,  text 5,600 characters, 4-8 pictures, logo CZK 196,000 

1/1 PR headline 40-60 characters, lead paragraph 200-250 
characters, text 2,800 characters, 2-4 pictures, logo CZK 112,000 

2/3 PR width headline 40-60 characters, lead paragraph 200-250 
characters,  text 1,500 characters, 1-2 pictures, logo CZK 86,000 

2/3 PR height
1/2 PR width headline 40-60 characters, lead paragraph 200-250 

characters,  text 1,300 characters, 1-2 pictures, logo CZK 62,000
1/2 PR height

Editorial section*
(news and information not previo-
usly published in the magazine)

600 characters, 1 picture CZK 43,000 

Branding columns logo CZK 60,000

Inserted advertisements** minimum price
CZK 66,000 

Atypical formats dimensions and price depend on specifications
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Recenze partnerůPartner reviews

Petr Lustig
Owner, ccbl, s.r.o
Since 2015, we have worked together 
with the Jaga publishing house, such as 
for a client of ours and Europe’s largest 
manufacturer of electrical heating 
systems, the Fenix Group, where we run 
campaigns for both end customer and 

professionals in the Czech Republic and Slovakia. 
The great advantage for us is that the circulation of 
every magazine published by Jaga is audited, so we 
know how many customers our campaign is going 
to reach. What we appreciate very much about 
Jaga is the profession approach taken by marketing 
director Markéta Šimoníčková and also the editorial 
staff when they prepare our PR materials.

Kateřina Klimšová
Marketing Manager, Viega, s.r.o.
Jaga Media’s portfolio contains a wide 
range of attractive magazines and 
portals relevant for us, where we would 
like to make our products more visible. 
Although this classical cooperation would 
be more than enough, Jaga Media gives 

us much more – a professional and simultaneously 
individual approach along with always a job 
splendidly well done. Besides all that, there is 
the exceptional feeling of them seeing Viega as 
a partner and always doing their best for us. As a 
result, Jaga gives Viega the added benefit of letting 
us get much closer to our customers.

 

 

 

David Kolář, Marketing Director, 
Hornbach, and Mgr. Robert 
Duben, Online marketing and 
public relations, Hornbach
Hornbach was looking for a 
partner to communicate its 
project manuals, to express 
the emotions of its marketing 

campaigns and most of all to introduce appealing and 
noteworthy products. This we have been able to accomplish 
with Jaga, a publishing house whose broad portfolio of titles 
opened the way for us to win a larger number of satisfied 
customers. The excellent work Jaga has done for us 
should be highlighted together with them adapting to our 
individual needs and their professionalism with a personal 
touch. We can say that our brand hammer certainly hit the 
nail on the head when Hornbach started working with Jaga.

Kristína Gabíková
Marketing/CSR Specialist Czech Republic,
Cemex Czech Republic, s.r.o.

The main objective Jaga media, s.r.o. sought to achieve in its marketing 
campaign for Cemex was to provide both professionals and the general 
public with information about our portfolio of existing and just launched 
products. Jaga’s wide range of titles enabled us to accomplish what we 
had set out to do and successfully reach a diverse group of readers. We 
can rate the JAGA team quite positively in how they worked together with 
us. They were flexible, quite supportive and another great benefit from 
the team was how they keep track of deadlines for us, so no media release 
deadline is ever missed. When we started working with Jaga, there were 
some concerns about filling all the space we had purchased and, most of 
all, whether there would be enough capacity to prepare all the texts that 
had been agreed between Cemex and them. Nonetheless, the editorial 
team was very helpful here and in the end everything went smoothly.

Ing. arch. Jan Kasl

Our cooperation with ASB Magazine has developed, I believe, from 
satisfaction by both sides. Round-table discussions set up by the Czech 
Chamber of Architects to discuss topics have kept our members and other 
readers up to date. One of the missions of the Czech Chamber of Architects 
is to promote our trade and quality architecture among the wider public. In 
the past two years, ASB Magazine has significantly raised the quality of its 
content and also how it writes about major topics in the field, and this aids 
both design engineers and their clients meet and exceed the demands of the 
environment around us.

The announcement of a new chief editor brought a new spirit and fresh face 
to the magazine and the entire production team has endeavored to produce 
high-quality and timely articles and, in a good sense, a construction and 
architecture magazine we are reading with interest from the first page to 
the last. We praise both our media partnership and its organization of the 
Czech Republic Prize for Architecture. The magazine is getting better all the 
time and this is bringing high expectations for us working together in these 
areas into the future.

We believe our cooperation with ASB Magazine is terrific and will continue 
to be so.

Ing. arch. Jan Kasl
Chairman, Czech Chamber of 

Architects
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Aleš Slivka
Authorized Agent, PREFA 
Aluminiumprodukte, s.r.o.
PREFA has been involved for several years 
with Jaga Media and their magazines are 
considered by us to be among the highest 
quality issued in the Czech Republic for 
readers who work in architecture and design 
engineering. The quality of the magazines 

can be seen in the wide-reaching backgrounds of the 
people who subscribe, so we know that our information is 
reaching the right readers – those with a burning interest 
in architecture. The asb-portal is also used by us for 
presentations while important information from PREFA is 
communicated through the newsletter Jaga Media regularly 
sends out. Finally, the people from PREFA take advantage 
of the opportunity for round-table discussions with 
architects and heritage conservationists, which Jaga always 
organizes with a high degree of professionalism.

Ing. Jiří Vaněk
Marketing Manager, Fatra, a.s.
The magazine titles available to us for 
advertising can be considered quite high 
quality, both in terms of content and in 
the depth and breadth of the writing. They 
provide a high level of service to their clients 
and we have been quite satisfied working 

with them. From the titles they have offered us, we have 
been able to build a quite solid brand in selected segments. 
Our collaboration with them has developed over the past 
several years and there has always been a lot of effort 
to find the right, optimal solution that leaves both of us 
satisfied so there is always the desire to continue working 

together. Even though there are only a few members from 
the team with whom we actually come in to close contact, 
their willingness to do the best for us and to help us 
through a campaign has been very valuable and important 
to us. We certainly appreciate the synergy they give us.

Petr Přichystal
Marketing Manager, LOMAX & Co, s.r.o.
We are quite satisfied partnering with JAGA 
Media because the publishing house allows us to 
communicate with a selected target group. Our 
marketing campaigns in JAGA Media magazines 
have enabled us to present news, showcase 
our products and strengthen the presence of 
LOMAX products in both B2C and B2B. The team 

works quite well together, reminders to deliver advertising 
materials to them come plenty of time in advance and, 
when we have questions, there is always a specialist on 
call ready to answer them. Never were we worried about a 
failure in cooperation.

Milan Klepsa
VEKA AG
We have been satisfied about the 
quality magazines published by Jaga, 

which in our opinion brings us a lot of publicity. I believe 
that the campaigns helped increase the visibility of our 
range of SPECTRAL products and certainly brought 
awareness of them to the top of the line. There has always 
been good communication with Ms. Valtová and, at times 
when necessary, also with her colleagues from Jaga Media. 
VEKA has worked together with Jaga for several years now 
with never any concerns from my part about it.

Ing. Peter Markovič, CEO
Xella Slovensko, spol. s r. o. and Xella CZ, s.r.o
“JAGA Publishing is a key media partner, 
whose interests in home living, construction 
and architecture jive with Xella’s. Through 
their strong media portfolio and other 
endeavors, JAGA helps our communication 

strategy succeed in both Slovakia and the Czech 
Republic. Our long-term collaboration is grounded 
on reliability, industry experience and a professional 
approach. I appreciate the quality of JAGA’s editorial 
work, their high interaction with professionals and 
ordinary people and the desire to keep moving 
forward.”

Petr Král,
CXU Director, CEE Region
VELUX
“Our cooperation with the JAGA publishing 
house can be summed up relatively subtly 
as this: JAGA listens, prepares, performs, 
evaluates and is constantly improving. I know 
from my own experience that there are few 

media partners concerned about their clients. I wish 
JAGA all the best.”
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Implementation service 
providers and the self-employed

	 45% % of readers are employed by 
implementation service providers.

	 31% of readers are self-employed in 
construction and use the information they 
read in the magazine for their professional 
careers.

	 15% of readers are employed by engineering 
design companies.

	 5% of readers studying civil engineering at 
universities.

	 4% are in other professions.

Education
	 69% of readers have a 

secondary school education 
and use the information they 
read in the magazine for their 
professional careers.

	 31% of readers have a university 
education and work in 
construction.

Purchasing decisions
	 57% of readers decide about 

purchases.
	 25% of readers are involved 

in purchasing decisions.
	 18% of readers are not 

involved in purchasing 
decisions.

Source: Survey of 395 respondents answering questions in a reader opinion poll.

General information
Circulation: 	 3,500*
Frequency: 	 five times per year
Number of pages: 56 – 80
Price: 	 CZK 89
19th year

Distribution
• Subscriptions
• Direct mailings to target groups
• Sale and subscriptions at home and building industry trade shows
• Sold online at www.jagamedia.cz and www.send.cz
• Sold online at www.floowie.com
• Presented at construction conferences 

Who reads Realizace staveb
The typical reader is a man with either a university or 
secondary school education with the vast majority of them 
either employed at either implementation service providers 
or engineering design companies, or are self-employed. 
They are in the working age range of 23-55 years and 
make use of the information they read in their professional 
careers or to expand their technical knowledge. Many of 
them are interested in unbiased information about specific 
products and from practical experience.

Why advertise in Realizace staveb
01 	 82 % of readers are involved in decision-making for the 

purchase of construction materials and technologies.
02 	 Links your advertised brand to a trusted magazine.
03	 65% of respondents read the advertisements and advertorials 

in construction and civil engineering magazines. (Source: GFK 
Survey)

04 	 52% of respondents read the advertisements and advertorials 
published in Realizace staveb when they are selecting a 
supplier of materials or services. (Source: GFK Survey)

05 	 The second largest building material network in the Czech 
Republic subscribes to Realizace staveb and gives the 
magazine to its best customers.

B2BRealizace staveb    Practical consulting for every builder 

89% 11% 
of readers are 

men involved in 
construction and 

either in charge of 
decision making or 

executives.

of readers are 
professional women 
in the construction 
industry.

Read more by men

57%
make decisions

18%
do not decide

25%
involved in 
decisions

10% 38% 39% 13%
Age 20–29 30–3940–4950–59

31%
university 
education

69%
secondary 
education

34%
self-employed

13% 
design engineers

7% 
students

4%
other

42%
implementers
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ISSUE DEADLINES ISSUE DATE TOPIC BUILDING AND RECONSTRUCTION TRADE FAIRS

Realizace staveb 4/2023 #86
ORDERS: 	 1. 9. 2023
MATERIALS:
Editorial assistance: 	 23. 8. 2023
Advertorials:	  1. 9. 2023
Advertising: 	 6. 9. 2023

22. 9. 2023

Insulation • Flat roofs
• Pitched roofs
• Metal and wood structures
• Roof insulation
• Construction engineering
• Utility vehicles, construction machinery

• FOR ARCH PRAGUE
September 2023

Realizace staveb 5/2023 #87
ORDERS: 	 17. 10. 2023
MATERIALS:
Editorial assistance: 	 6.10. 2023
Advertorials:	  17.10. 2023
Advertising: 	 20.10. 2023

7. 11. 2023

Vertical and horizontal
construction

• Types of insulation
• Technology and installation
• Foundation structures and insulation
• Construction chemistry
• Utility vehicles, construction machinery
• Scaffolding and shuttering

Realizace staveb 1/2024 #88
ORDERS: 	 18. 3. 2024
MATERIALS:
Editorial assistance 	 7. 3. 2024
Advertorials	  19. 3. 2024
Advertising 	 22. 3. 2024

9. 4. 2024

Roofing • Concrete and concrete structures
• Walls, ceilings, floors
• Masonry materials and prefabricates
• Protection for vertical and horizontal construction
• Foundation engineering
• Sheeting, scaffolding and shuttering
• Utility vehicles, construction machinery

Realizace staveb 2/2024 #89
ORDERS: 	 17. 4. 2024
MATERIALS:
Editorial assistance 	 5. 4. 2024
Advertorials	  17. 4. 2024
Advertising 	 22. 4. 2024

7. 5. 2024

Building envelopes and 
filling gaps and openings

• Facade structures
• Facade cladding
• Windows, doors and fully-glazed walls
• Thermal insulation and soundproofing
• Construction chemistry
• Utility vehicles, construction machinery

Realizace staveb 3/2024 #90
ORDERS: 	 23. 5. 2024
MATERIALS:
Editorial assistance 	 14. 5. 2024
Advertorials	  24. 5. 2024
Advertising 	 29. 5. 2024

13. 6. 2024

Major overview of building 
materials

• Preparing surfaces - penetration
• Sealants and adhesives, chemical anchors
• Concrete additives
• Mortars and mortar admixtures
• Plasters
• Biocidal protection and surfactants
• Utility vehicles, construction machinery

Realizace staveb 4/2024 #91
ORDERS: 	 3. 9. 2024
MATERIALS:
Editorial assistance 	 23. 8. 2024
Advertorials	  4. 9. 2024
Advertising 	 9. 9. 2024

24. 9. 2024

Insulation • Flat roofs
• Pitched roofs
• Metal and wood structures
• Roof insulation
• Construction engineering
• Utility vehicles, construction machinery

• FOR ARCH PRAGUE
September 2024

Realizace staveb 5/2024 #92
ORDERS: 	 3.10. 2024
MATERIALS:
Editorial assistance 	 24.  9. 2024
Advertorials	  4.10. 2024
Advertising 	 9.10. 2024

24. 10. 2024

Vertical and horizontal
construction

• Types of insulation
• Technology and installation
• Foundation structures and insulation
• Construction chemistry
• Utility vehicles, construction machinery
• Scaffolding and sheeting

Formatting and advertising rates Non-standard formats

Column 
branding

CZK 29,000
Materials: logo

Formát
Rozměry v mm

Cena
šířka výška spadávka

2/1 spread 420 297 3
 CZK 173,000

2/1 spread in page layout 390 267 –

1/1 spread 210 297 3
CZK 100,000

1/1 spread in page layout 175 267 –

1/2 spread width 175 132 –
CZK 52,000 

1/2 spread height 86 267 –

1/3 spread width 175 87 –
CZK 37,000 

1/3 spread height 56 267 –

1/4 spread* 86 132 – CZK 29,000

Headline label 70 297 3 CZK 118,000

Z-gate 400 297 3 CZK 230,000

2nd cover page 210 297 3 CZK 124,000

1st magazine page 210 297 3 CZK 124,000

Other pages before the editorial 210 297 3 CZK 118,000 

1/3 height by the editorial 56 267 – CZK 69,000 

3rd cover page 210 297 3 CZK 118,000 

4th cover page 210 297 3 CZK 160,000

2/1 PR 8,400 characters, 4-8 pictures, logo CZK 173,000 

1/1 PR 4,200 characters, 2-4 pictures, logo CZK 100,000 

2/3 PR width 3,500 characters, 1-2 pictures, 
logo CZK 65,000 

2/3 PR height

1/2 PR width 2,100 characters, 1-2 pictures, 
logo CZK 52,000

1/2 PR height
Editorial section**
(news and information not previously 
published in the magazine)

600 characters, 1 picture CZK 36,000 

Product placement 250 characters, 1 photo CZK 20,000
Branding columns logo CZK 29,000

Inserted advertisements*** minimum price
CZK 66,000 

Atypical formats dimensions and price depend on specifications
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* News and information is published in the 
editorial section only if it has not appeared 
before in Realizace staveb. The editorial board 
reserves the right to make grammatical, stylistic 
and formal changes to the delivered text and 
to edit it. The editorial section is not intended 
for publication of general information about the 
producer and range of merchandise.
** Purchasing tips are set by the editorial office 
according to the magazine’s layout. The column 
is intended to present products together with 
their price.
*** Final price for insertions and pastings will 
be determined by the size and weight after the 
sample has been delivered. The price will be 
affected by the number of inserted supplements 
and by current postal and handling charges.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for 
contract partners only
CANCELLATION FEES:
100% of the price if cancelled after the official 
deadline in the editorial calendar for orders.Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.

General Terms and Conditions can be found on page 58.

B2BRealizace staveb    Practical consulting for every builder 

Editorial 
section 

CZK 36,000
Materials: 600 characters 

including spaces;  
1 product photo; price; 

web contact

Product
placement 
CZK 20,000

Materials: product photo, 
name and characteris-

tics; price and size; web 
contact
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Design engineering and 
implementation service 
providers

	 62% of readers design 
building layouts or provide 
implementation services

	 32% of readers are plumbers, 
fitters, sanitary engineers or 
involved in the technical side of 
constructing buildings.

	 6% of readers are students

Purchasing decisions
	 48% of readers decide about 

purchases themselves.
	 35% of readers are involved in 

purchasing decisions.
	 17% of readers are not involved 

in purchasing decisions.

News and trends
	 59% of readers are mostly 

following news about up-to-
date products and trends in 
the Czech Republic. 

	 28% of readers are interested 
in practical information and 
professional solutions about 
technical layout of buildings.

	 13% of readers are searching 
for information about the 
current events in the field.

Source: Survey of 597 respondents answering questions in a reader opinion poll.

General information
Circulation: 	 3,500*
Frequency: 	 four times per year
Number of pages: 	56 – 80
Price: 	 CZK 69
17th year

Distribution
• Subscriptions
• Direct mailings to target groups
• Sale and subscriptions at home and building industry trade shows
• Sold online at www.jagamedia.cz and www.send.cz
• Sold online at www.floowie.com
• Presented at construction conferences 

What is ABC?
ABC is the acronym for the Audit Bureau of Circulations (Kancelář ověřování nákladů 
tisku). It has audited print circulation of various periodicals in the Czech Republic 
ever since it was founded in March 1993, when the Czech Publishers Association 
established the organization and methodology for this service. On January 1st, 1997, 
ABC started publishing circulation figures and auditing them in full. It is a nonprofit 
tripartite association composed of publishers, advertising agencies and advertisers.

Who reads TZB HAUSTECHNIK
A typical reader is a man in the working age range of 25-55 
years with a university or high school education. Women also 
read the magazine, although to a lesser extent. The majority 
of readers are employed in design engineering companies 
or implementation service providers and use the information 
they read in TZB HAUSTECHNIK in their professional careers. 
This is also reflected in the growing interest in non-commercial 
information on current products and trends in the Czech 
Republic.

Why advertise in TZB HAUSTECHNIK
01 	 82 % of readers are involved in decision-making for the 

purchase of construction materials and technologies.
02 	 73% of the readers rate the advertisements and advertorials 

published in TZB as useful and are using them in their jobs. 
(Source: GFK Survey)

03 	 41% of readers have used information from advertisements and 
advertorials published in TZB one or more times. (Source: GFK 
Survey)

04 	 Links your advertised brand to a trusted magazine.

B2BTZB Haustechnik   For design engineers, plumbers and fitters 

71% 29% 
of readers are men 

working in different 
fields from financing 

to engineering and 
technical layout of 

buildings.

of readers are women 
interested in a 
professional career 
in technical layout of 
buildings.

Read more by men

14% 29% 35% 18%
Age 20–29 30–3940–4950–59

4%
60–69

17%
do not decide

48%
make 

decisions

35%
involved  

in decisions

28%
looking for 

practical 
solutions

13% 
reading 
current 
events

59%
following news 

and trends

62% 
design 

engineers and 
implementers

32%
plumbers 

and fitters6%
students
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ISSUE DEADLINES ISSUE DATE TOPIC BUILDING AND RECONSTRUCTION TRADE FAIRS

TZB HAUSTECHNIK 3/2023
ORDERS: 	 5. 9. 2023
MATERIALS:
Editorial assistance: 	 25. 8. 2023
Advertorials:	  5. 9. 2023
Advertising: 	 8. 9. 2023

26. 9. 2023 Central heating

• Facility management
• Energy
• Sanitary appliances and 
installations
• Ventilating fans, air-condi-
tioning and cooling

• Meters, regulators and 
control technology
• Electrical wiring and 
lighting
• Sustainability in
environmental engineering

• FOR ARCH PRAGUE
September 2023

TZB HAUSTECHNIK 4/2023
ORDERS: 	 6.10. 2023
MATERIALS:
Editorial assistance: 	 27. 9. 2023
Advertorials:	  6.10. 2023
Advertising: 	 11.10. 2023

27. 10. 2023 Energy

• Facility management
• Central heating
• Sanitary appliances and 
installations
• Indoor environments

• Meters, regulators and 
control technology
• Electrical wiring and 
lighting
• Sustainability in
environmental engineering

TZB HAUSTECHNIK 1/2024
ORDERS: 	 2. 4. 2024
MATERIALS:
Editorial assistance 	 22. 3. 2024
Advertorials	  3. 4. 2024
Advertising 	 8. 4. 2024

23. 4. 2024 Quality indoor building 
environments

• Facility management
• Energy
• Sanitary appliances and 
installations
• Ventilating fans, air-condi-
tioning and cooling
• Indoor environments

• Meters, regulators and 
control technology
• Electrical wiring and 
lighting
• Sustainability in
environmental engineering

TZB HAUSTECHNIK 2/2024
ORDERS: 	 16. 5. 2024
MATERIALS:
Editorial assistance 	 7. 5. 2024
Advertorials	  17. 5. 2024
Advertising 	 22. 5. 2024

6. 6. 2024 Quality indoor building 
environments

• Facility management
• Central heating
• Sanitary appliances and 
installations
• Indoor environments

• Meters, regulators and 
control technology
• Electrical wiring and 
lighting
• Sustainability in
environmental engineering

TZB HAUSTECHNIK 3/2024
ORDERS: 	 10. 9. 2024
MATERIALS:
Editorial assistance 	 30. 8. 2024
Advertorials	  11. 9. 2024
Advertising 	 16. 9. 2024

1. 10. 2024 Central heating

• Facility management
• Energy
• Sanitary appliances and 
installations
• Ventilating fans, air-condi-
tioning and cooling

• Meters, regulators and 
control technology
• Electrical wiring and 
lighting
• Sustainability in
environmental engineering

• FOR ARCH PRAGUE
September 2024

TZB HAUSTECHNIK 4/2024
ORDERS: 	 10.10. 2024
MATERIALS:
Editorial assistance 	 1.10. 2024
Advertorials	  11.10. 2024
Advertising 	 16.10. 2024

31. 10. 2024 Energy

• Facility management
• Central heating
• Sanitary appliances and 
installations
• Indoor environments

• Meters, regulators and 
control technology
• Electrical wiring and 
lighting
• Sustainability in
environmental engineering

Formatting and advertising rates Non-standard formats

Column 
branding 

CZK 26,000
Materials: logo

Format
Dimensions in mm       

Price
Width Height Bleed

2/1 spread 420 297 3
 CZK 157,000

2/1 spread in page layout 390 263 –
1/1 spread 210 297 3

CZK 91,000
1/1 spread in page layout 180 263 –
1/2 spread width 180 129 –

CZK 47,000 
1/2 spread height 88 263 –
1/3 spread width 180 84 –

CZK 34,000 
1/3 spread height 57 263 –
1/4 spread* 88 129 – CZK 26,000
Headline label 70 297 3 CZK 107,000
Z-gate 400 297 3 CZK 209,000
2nd cover page 210 297 3 CZK 113,000
1st magazine page 210 297 3 CZK 113,000
Other pages before the editorial 210 297 3 CZK 107,000 
3rd cover page 210 297 3 CZK 107,000
4th cover page 210 297 3 CZK 145,000
2/1 PR 8,400 characters, 4-8 pictures, logo CZK 157,000 
1/1 PR 4,200 characters, 2-4 pictures, logo CZK 91,000 
2/3 PR width 2,900 characters, 1-2 pictures, 

logo CZK 62,000 
2/3 PR height
1/2 PR width 2,100 characters, 1-2 pictures, 

logo CZK 47,000
1/2 PR height
1/3 PR width 1,100 characters, 1 pictures, 

logo CZK 34,000
1/3 PR height
Editorial section**
(news and information not previously 
published in the magazine)

600 characters, 1 picture CZK 31,000 

Product placement 250 characters, 1 photo CZK 20,000

Branding columns logo CZK 26,000

Inserted advertisements*** minimum price 
CZK 66,000 

Atypical formats dimensions and price depend on specifications
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* News and information is published in the 
editorial section only if it has not appeared 
before in TZB Haustechnik staveb. The editorial 
board reserves the right to make grammatical, 
stylistic and formal changes to the delivered 
text and to edit it. The editorial section is not 
intended for publication of general information 
about the producer and range of merchandise.
** Purchasing tips are set by the editorial office 
according to the magazine’s layout. The column 
is intended to present products together with 
their price.
*** Final price for insertions and pastings will 
be determined by the size and weight after 
the sample has been delivered. The price 
will be affected by the number of inserted 
supplements and by current postal and handling 
charges.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for 
contract partners only
CANCELLATION FEES:
100% of the price if cancelled after the official 
deadline in the editorial calendar for orders.

Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 58.

B2BTZB Haustechnik   For design engineers, plumbers and fitters 

Editorial 
section

CZK 31,000
Materials: 600 characters 

including spaces; 
1 product photo; price; 

web contact

Product
placement 
CZK 20,000

Materials: product 
photo, name and 

characteristics; price 
and size; web contact
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	 39% of readers work in engineering 
design or implementation.

	 29% of readers work for research 
and consulting companies

	 18% of readers are employed at 
public civil engineering institutions.

	 14% of readers teach, study or are 
graduates of civil engineering.

Purchasing decisions
	 59% of readers decide about 

purchases.
	 24% of readers are involved 

in purchasing decisions.
	 17% readers are not involved 

in purchasing decisions.

What they earn
	 71% of readers have monthly 

income greater than CZK 
40,000.

	 20% readers have monthly 
income between CZK 25,000 
and CZK 40,000.

	 9% of readers have monthly 
income less than CZK 25,000.

Source: Survey of 809 respondents answering questions in a reader opinion poll.

General information
Circulation: 	 3,500
Frequency: 	 six times per year
Number of pages: 	56 – 112
Price: 	 CZK 69 
		  72nd year

Who reads Inžinierske stavby / Inženýrské stavby
A typical reader is a man with either a university or secondary 
school education, although university-educated women read it, too. 
The vast majority of readers are employed in engineering design 
or at implementation service providers. Readers of Inženýrské 
stavby are working age and use the information they read in their 
professional careers. Due to the long tradition the magazine has 
enjoyed, many readers see the magazine as a prerequisite for a 
rewarding professional career.

Distribution
• 	 Subscriptions
• 	 Direct mailings to target groups
• 	 Distributed in specialized shops
• 	 Sold at construction, transport and engineering industry trade 

shows
• 	 Sold online at www.jagamedia.cz and www.send.cz
• 	 Sold online at www.floowie.com
• 	 Presented at construction and transportation conferences

Why advertise in Inženýrské stavby
01	  83% of readers decide or are involved in decision-making on 

purchases of designing material and construction technology.
02 	 38% of readers use the advertisements and advertorials in 

Inženýrské stavby when they are selecting a supplier (Source: 
GFK survey).

03 	 Inžinierske stavby is the only highly respected professional 
magazine for construction and civil engineering, upholding a 
72- year-old tradition.

04 	 Links your advertised brand to a trusted magazine.

B2BInženýrské stavby    72 years on the market             

79% 21% 
of readers are men 
with a university or 

secondary school 
education.

of readers are women 
with a university or 
secondary school 
education.

Read more by men

9% 24% 34% 21%
Age 20–29 30–3940–4950–59

12%
60–69

71%
more than 
CZK 40,000

20%
CZK 25,000 - 

40,000
9%

less than 
CZK 25,000

59% 
make decisions

17%
do not 
decide

24%
involved in 
decisions

29%
in research or 

consulting.

18%
in the public 

sector.

14%
in civil 

engineering 
faculties.

39%
engineering 
designers or 

implementers.
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ISSUE DEADLINES ISSUE DATE ANALYSIS TOPICS SPECIAL OTHER

Inžinierske stavby/       
Inženýrske stavby 
5/2023 #429 
ORDERS: 	 25. 9. 2023
MATERIALS:
Editorial assistance: 	 14. 9. 2023
Advertorials:	  25. 9. 2023
Advertising: 	 28. 9. 2023

14. 10. 2023

• Highway and road traffic signs
• Road traffic signs designs, 

permanent and portable 
signs, new types of traffic 
signs and materials, traffic 
safety features

• Constructing tunnels 
in Slovakia and the 
Czech Republic

• Current state and 
outlook of tunnels, 
latest tunnel tech-
nology, equipment, 
monitoring, relevant 
standards

• Integrated rail transport
• Integrating rail
passenger transport in 

urban transport systems

• Geotechnics and foundation 
engineering
• Traffic infrastructure
• Water management infrastruc-
ture
• Utility networks
• Technologies and materials
• Civil engineering and auxiliary 
structures
• Special construction

Inžinierske stavby/ 
Inženýrské stavby 
6/2023 #430 
ORDERS: 	 24.10. 2023
MATERIALS:
Editorial assistance: 	 16.10. 2023
Advertorials:	  24.10. 2023
Advertising: 	 3.11. 2023

21. 11. 2023

• Water management and 
environmentally friendly 
engineering

• Water treatment plants, 
technology apparatuses, 
regional sewage disposal, 
sewer and water networks

• Road maintenance
• Maintaining, repairing 

and reconstructing 
roads, work on road 
surfaces and bridges, 
safety devices and 
traffic signs

• Bridge construction
• Materials, structural 

systems and technology 
applied in constructing 
of bridges, remarkable 
bridges constructed 
in Slovakia, the Czech 
Republic and elsewhere

• Geotechnics and foundation  
engineering
• Traffic infrastructure
• Utility networks
• Technologies and materials
• Civil engineering and auxiliary 
structures
• Special construction

Inžinierske stavby/ 
Inženýrské stavby 
1/2024
#431
ORDERS: 	 6. 3. 2023
MATERIALS:
Editorial assistance: 	 26. 2. 2023
Advertorials:	  7. 3. 2023
Advertising: 	 12. 3. 2023

25. 3. 2024

• Traffic infrastructure opera-
tion safety

• Increasing traffic infrastruc-
ture safety, new science and 
research knowledge and 
trends, new legislation

• Monitoring Gabčíkovo Dam 
construction

• Rail transport
• Current state of rai-

lways in Slovakia and 
the Czech Republic, 
development and 
support, necessary 
nvestments, projects 
on the drawing board

• Technology equipment in 
traffic infrastructure

• Technology equipment in 
different types of traffic 
infrastructure, relevant 
European standards, 
contemporary trends 
and development of 
technologies

• Geotechnics and foundation    
   engineering
• Traffic infrastructure
• Water management  
   infrastructure
• Utility networks
• Technologies and materials
• Civil engineering
• Special construction

Inžinierske stavby/ 
Inženýrské stavby 
2/2024
#432
ORDERS: 	 23. 4. 2024
MATERIALS:
Editorial assistance 	 12. 4. 2024
Advertorials	  24. 4. 2024
Advertising 	 29. 4. 2024

10. 5. 2024

• Flood control
• Keeping utility networks safe 

from surface water, current 
flood control in Slovakia 
and the Czech Republic, 
monitoring flood control goals 
and methods, practical issues

• Bridges
• Building bridges in Slo-

vakia and the Czech 
Republic, current state 
and outlook, latest 
bridge construction 
and reconstruction 
technology, bridge 
diagnostics, relevant 
standards

• Civil engineering 
remediation and 
waterproofing

• Remediation of concrete 
and steel structures, 
waterproofing and 
construction chemistry

• Geotechnics and foundation 
engineering
• Traffic infrastructure
• Water management  
   infrastructure
• Utility networks
• Technologies and materials
• Civil engineering
• Special construction

Inžinierske stavby/ 
Inženýrské stavby 
3/2024
#433
ORDERS: 	 17. 6. 2024
MATERIALS:
Editorial assistance 	 6. 6. 2024
Advertorials	  18. 6. 2024
Advertising 	 21. 6. 2024

4. 7. 2024

• Investing in transportation in
Slovakia and the Czech Republic
• Proposed investment in 

transportation in Slovakia and 
the Czech Republic, goals, 
issues, solutions, specific 
projects, future outlook

• Roads construction 
and materials

• Maintaining, repairing 
and reconstruction 
roads, technological 
procedures, asphalt 
and cement concrete 
roads

• Concrete and concrete
structures
• Using concrete in civil 

engineering, current 
trends, technology, 
testing, diagnostics, 
concrete protection and 
remediation

• Geotechnics and foundation 
engineering
• Traffic infrastructure
• Water management infrastruc-
ture
• Utility networks
• Technologies and materials
• Civil engineering and auxiliary 
structures
• Special construction

Inžinierske stavby/ 
Inženýrské stavby  
4/2024
#434
ORDERS: 	 20. 8. 2024
MATERIALS:
Editorial assistance 	 9. 8. 2024
Advertorials	 22. 8. 2024
Advertising 	 26. 8. 2024

6. 9. 2024

• Regional transport
• Regional transportation prio-
rities, resolving critical traffic 
situations

• Geotechnics and foun-
dation engineering

• Foundation of buil-
dings, reconstructing 
and restoring foun-
dations, geotechnical 
monitoring

• Construction engine-
ering, scaffolding and 
formwork systems in civil 
engineering

• Using construction tech-
nology and machinery in 
civil engineering

• Traffic infrastructure
• Water management infrastruc-
ture
• Utility networks
• Technologies and materials
• Special construction

Inžinierske stavby/ 
Inženýrské stavby 
5/2024
#435
ORDERS: 	 24. 9. 2024
MATERIALS:
Editorial assistance 	 13. 9. 2024
Advertorials	  25. 9. 2024
Advertising 	 30. 9. 2024

11. 10. 2024

• Highway and road traffic signs
• Road traffic signs designs, 

permanent and portable 
signs, new types of traffic 
signs and materials, traffic 
safety features

• Constructing tunnels 
in Slovakia and the 
Czech Republic

• Current state and 
outlook of tunnels, 
latest tunnel tech-
nology, equipment, 
monitoring, relevant 
standards

• Integrated rail transport
• Integrating rail 

passenger transport in 
urban transport systems

• Geotechnics and foundation 
  engineering
• Traffic infrastructure
• Water management 
   infrastructure
• Utility networks
• Technologies and materials
• Civil engineering and auxiliary 
  structures
• Special construction

Inžinierske stavby/ 
Inženýrské stavby 
6/2024
#436
ORDERS: 	 5.11. 2024
MATERIALS:
Editorial assistance 	 16.10. 2024
Advertorials	  24.11. 2024
Advertising 	 3.11. 2024

22. 11. 2024

• Water management and 
environmentally friendly 
engineering

• Water treatment plants, 
technology apparatuses, 
regional sewage disposal, 
sewer and water networks

• Monitoring Gabčíkovo Dam 
construction

• Road maintenance
• Maintaining, repairing 

and reconstructing 
roads, work on road 
surfaces and bridges, 
safety devices and 
traffic signs

• Bridge construction
• Materials, structural 

systems and technology 
applied in constructing 
of bridges, remarkable 
bridges constructed 
in Slovakia, the Czech 
Republic and elsewhere

• Geotechnics and foundation    
   engineering
• Traffic infrastructure
• Water management 
   infrastructure
• Utility networks
• Technologies and materials
• Civil engineering and auxiliary 
   structures
• Special construction

B2BInženýrské stavby    72 years on the market             
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Format
Dimensions in mm       

Price
Width Height Bleed

2/1 spread 420 297 3
 CZK 119,000

2/1 spread in page layout 390 263 –

1/1 spread 210 297 3
CZK 68,000

1/1 spread in page layout 180 263 –

1/2 spread width in page layout 180 129 –
CZK 38,000 

1/2 spread height 88 263 –

1/3 spread width 180 84 –
CZK 29,000 

1/3 spread height 57 263 –

1/4 spread* 88 129 – CZK 22,00

Headline label 70 297 3 CZK 81,000

Z-gate 400 297 3 CZK 156,500

2nd cover page 210 297 3 CZK 89,000

1st magazine page 210 297 3 CZK 89,000

2nd and 3rd magazine page 210 297 3 CZK 79,000 

3rd cover page 210 297 3 CZK 79,000 

4th cover page 210 297 3 CZK 110,000

2/1 PR 8,400 characters, 2-8 pictures, logo CZK 119,000 

1/1 PR 4,200 characters, 2-4 pictures, logo CZK 68,000 

1/2 PR width
2,100 characters, 1-2 pictures, logo CZK 48,000

1/2 PR height

1/3 PR width
1,050 characters, 1 picture, logo CZK 38,000

1/3 PR height

2/3 PR width
1,700 characters, 1 picture, logo CZK 29,000

2/3 PR height
Editorial section**
(news and information not previo-
usly published in the magazine)

600 characters, 1 picture CZK 29,000

Product placement 250 characters, 1 picture CZK 17,000

Branding columns logo CZK 29,000

Inserted advertisements*** minimum price
CZK 53,000 

Atypical formats dimensions and price depend on specifications
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* There is no option in the formatting to select the 
position of the advertising. The location will be based on 
the magazine’s layout.
** News and information is published in the editorial 
section only if it has not appeared before in Inžinierske 
stavby. The editorial board reserves the right to make 
grammatical, stylistic and formal changes to the delivered 
text and to edit it. The editorial section is not intended 
for publication of general information about the producer 
and range of merchandise.
*** Final price for insertions and pastings will be 
determined by the size and weight after the sample has 
been delivered. The price will be affected by the number 
of inserted supplements and by current postal and 
handling charges.
Prices are also determined by the number of inserted 
attachments and current postage and handling fees.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract 
partners only
CANCELLATION FEES:
50% of the price if cancelled prior to the deadline for an 
issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for an 
issue as indicated in the editorial calendar.

Prices are exclusive of VAT.
Prices are valid from 1 September.2023 to 31 August 2024.
General Terms and Conditions can be found on page 58.

Formatting and advertising rates Non-standard formats

Column  
branding

CZK 29,000
Materials:  

logo

Full or partial-page advertisements

1/1 spread
210 x 297 mm
CZK 68,000

1/1 PR
CZK 68,000

4,200 characters
2-4 photos, 1 logo

1/2 width
180 x 129 mm
CZK 38,000

1/2 height
88 x 263 mm
CZK 38,000

1/3 height
57 x 263 

mm
CZK 29,000

1/3 width
180 x 84 mm
CZK 29,000

B2BInženýrské stavby   72 years on the market             

Editorial 
page

CZK 29,000
Materials: 600 characters 

including spaces;  
1 product photo; price; 

web contact

2/3 PR width
CZK 48,600

2,800 characters
2-4 photos, logo 2/3 PR height

CZK 48,000
2,800 characters
2-4 photos, logo

Product
placement 
CZK 17,000 

Materials: product photo, 
name and characteristics;

price and packing size; 
web contact
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Roundtable discussion with architects and specialists
• 	Meetings with renowned architects and other specialists
• 	Current news in architecture and the construction industry
• 	 Implementing designs and completing buildings together 

with the Czech Chamber of Architect

ASB Magazine organizes roundtable discussions that 
focus on the latest issues moving and shaping the world of 
architecture and the construction industry. Major architects, 
company representatives and specialists in the field talk 
to us about what is happening. What comes out of these 
discussions that readers would find attractive is then 
published both in the magazine and on the ASB portal.

What we offer:
• 	Roundtable discussions by partners on a selected topic
• 	Promotion of event partners
• 	Successful specialists talking about topics where they 

know the story
• 	Preparation of what is going to be discussed and 

production of the event
• 	Networking with important personalities in the field

Partners receive:
• 	Publication of the roundtable discussions in the B2B 

magazine ASB
• 	Publication of the roundtable discussions at asb-portal.cz 

and in the ASB newsletter

Asb#123 KULATÝ sTŮL: INTELIGENTNÍ bUDOVY 29

Kdy jsou technologie výhodou a kdy 
už překážkou? Jaké nové výzvy 
přináší současná architektura? Jak 
přispívají inovativní technologie 
ke snížení energetické náročnosti 
budov? 

Časopis ASB ve spolupráci 
s Českou komorou architektů uspo-
řádal 8. března kulatý stůl na téma: 
Inteligentní budovy. Partnerem 
kulatého stolu byla společnost AGC 
Glass Europe.

Pozvání přijali architekti Milan 
Kopeček – zástupce ČKA, Ivo 
Koukol, Peter Bednár, Miloš Florián, 
dále Daniel Adamovský – vědecko-
-výzkumný pracovník UCEEB ČVUT, 
Rudolf Vacek ze společnosti Penta 
Real Estate, Michal Hendrych – 
hlavní inženýr společnosti Loxia, 
a Pavel Čumpelík ze společnosti 
AGC Glass Europe.

 
Jak lze definovat inteligentní 

budovu?
MILOš FLORIÁN: Pod slovem 
inteligentní si můžeme představit 
cokoliv. Před patnácti lety bych na 
to odpověděl jinak, ale v dnešní 
době bych to charakterizoval třemi 
slovy: adaptabilní, automatizovaná, 
autonomní.
RUdOLF VACEk: Poslední měsíce nám 
ukázaly spoustu nových zkušeností 
a možná obecnou definici upravily. 
Za mě je to budova, která inteligentně 
vzniká, inteligentně funguje, a když 
doslouží svému účelu, tak i inteligent-
ně odchází. Ta největší inteligentní 
hodnota je přizpůsobivost. Je schopna 
reagovat na změny, na požadavky na 
změny funkce. 
MILAN kOPEčEk: Inteligentní 
budova není soubor inteligentních 
technologií, ale je to budova vzniklá 
na základě inteligentního zadání 
investora, za přispění inteligentního 
návrhu architekta, inženýra a tech-
nologa. Nelze opomenout složku 
tvorby – sama míra použití techno-
logií a umělé inteligence nedefinuje, 
zda se jedná o inteligentní budovu.

Pane architekte Koukole, 
s jakými požadavky na inova-
tivní technologie jste se setkal 
v rámci řízení vašich projektů?

IVO kOUkOL: Definování technolo-
gie, ať už v zadání nebo v průběhu 
projektu, je až jeden z dalších 
kroků. Proces začíná dříve, a to 
koncepcí – definicí toho, co uži-
vatel od budovy očekává, jak se 
v ní chce chovat, jakou požaduje 
míru komfortu, jak naopak chce 
přispět svým přizpůsobením, a tedy 
i redukovat své nároky na budovu. 
Následuje architektonický koncept. 
Technologie přitom pomáhají a do-
plňují vše, čeho nelze dosáhnout 
architektonickým, prostorovým, 
provozním konceptem budovy. 
Protože mnohého dosáhnout lze. 

Zkusím zůstat u toho, co se dá 
minimalizovat. Zůstane vytápění 
a chlazení, neboť někde teplo 
musíme brát a někam ho zase 
odvádět. Když pro to využijeme 
maximum okolního prostředí, tedy 
slunce, ovzduší, zemi a konstrukce, 
tak do značné míry můžeme zajistit 
potřebný koloběh tepelné energie. 
Tepla máme okolo sebe dost, akorát 
jej nemáme ve správnou chvíli 
na správném místě. To je jedna 
technologická oblast, která bývá 
předmětem zadání. 

Druhou je vzduch, větrání 
a vzduchotechnika. Není důvod 
nezačít od toho, že se otevírají 
okna, nebo když to zcela zobecním, 
že přístřeší nemá v příznivých 
klimatických podmínkách uzavřený 
plášť, a teprve když začne být 
příliš chladno nebo teplo, případně 
větrno, tak se stěny pomyslné 
obálky postupně začnou uzavírat. 
A toto může a má být součástí 
navrhování velmi vyspělé budovy 
– hledat co nejpřirozenější řešení 
a začít používat složitá technická 
zařízení, v tomto případě třeba 
vzduchotechniku, až tehdy, pokud 
to bez nich nepůjde. 

Třetím příkladem je světlo. 
Pokud chceme žít v budovách, tak 
si v nich budeme muset svítit, ale 
na to v zásadě není třeba žádný 
složitý konstrukt – ku spokojenosti 
postačí doplňovat přirozené, denní 
světlo umělým, tedy suplovat jej ve 
své intenzitě, barvě a směru, a ome-
zovat jeho provoz podle okamžité 
potřeby.

Jak si myslíte, že lze docílit 
souladu zamýšleného archi-
tektonického řešení s použitím 
nových technologií?

MILOš FLORIÁN: Jediný klíč je ten, 
že nemám mentální bariéru, že 
jsem otevřený a o architekturu 
a inovativní technologie se zajímám. 
Člověk musí být otevřený a schopný, 
připravený řešit jakékoliv zadání 
a k tomu mít nějaký fundament. 
PAVEL čUMPELÍk: Já bych si 
dovolil navázat na otázku souladu 
architektonického řešení a nových 
technologií a podělit se o moji 
multioborovou zkušenost. Aktuálně 
řešíme dva projekty, u kterých velmi 
pravděpodobně byly simulovány 
provozy po stránce třeba energetic-
ké, a přesto se v průběhu výstavby 
objevil problém. V jednom případě 
se jednalo o zavedení tramvajové 
trati přes kampus nemocnice. Zjis-
tilo se, že komunikace tramvají ruší 
elektronickou výbavu nemocnice 
a ohrožuje tak na životě potenciální 
pacienty. V druhém případě se 
jednalo o projekt luxusního rezi-
denčního komplexu, kde se ukázalo, 
že někteří z obyvatel se cítí být 
ohroženi elektromagnetickými vlivy, 
takže před tímto chtějí být chráněni. 
To jsou úplně nové požadavky; 
jsem přesvědčený, že dospělost 
některých disciplín nebo schopnost 
predikovat, jak to řešení bude nebo 
nebude fungovat, se posune prudce 
směrem, který třeba ve stavebnictví 
nebo v architektuře nebyl úplně 
obvyklý, protože takové technologie 
ještě neexistovaly. My jsme řešení 
v případě obou zmiňovaných projek-
tů již úspěšně nalezli.
PETER BEdNÁR: Já bych rád navázal 
na téma tramvaje. Tramvaj je 
výborný test případné inteligence 
budovy a jejího okolí. Teď jsme 
v budově, která je mimořádně 
neinteligentní a nehospodárná, ale 
zároveň jí projíždí tramvaj, což je 
skvělé. Taková budova v dnešním 
světě neexistuje, je nepostavitelná. 
Všechny budovy, co jsou tady, 
jsou mimořádně nehospodárné, 
mimořádně neinteligentní, 
ale dohromady vytvářejí velmi 
hospodárný a inteligentní 

Partner kulatého stolu:  

Asb#123 fokus 28

KULATÝ STŮL: 
INTELIGENTNÍ BUDOVY

Inteligentní budovy jsou 
neopominutelným tématem 
současné architektury. Co si 
však lze představit pod pojmem 
inteligentní? Je to budova 
s integrovanými technologiemi, 
nebo naopak dům bez veškerých 
technologií – ovšem s chytrým 
konceptem?

TEXT: ZUZANA 
ZELINGEROVÁ, 
SPOLUPRÁCE: 
JOLANA ŘÍHOVÁ, 
FOTO: PETR 
NOVOTNÝ

Asb#122 fokus 32

Kulatý stůl: 
OBNOVa 
HIstORICKýCH BuDOV

Jaké jsou zkušenosti architektů 
s obnovou historických staveb 
a výběrem stavebního materiálu? 
Proč lze v zahraničí uplatnit 
soudobé materiály i v případech, 
které u nás nejsou povoleny? 
Které projekty ukazují dobré 
příklady hodné následování, 
a které naopak?

TEXT: JOLANA 
ŘÍHOVÁ, FOTO: 
PETR NOVOTNÝ

If you are interested in learning more about the roundtable discussions with architects and specialists, contact the JAGAMEDIA 
sales department (phone numbers can be found at page 59) or email them at obchod@jagamedia.cz.
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1. 	 An invoice will be issued by JAGA (the 
“Publisher”) within three (3) days from the 
publication of the magazine in which an 
ordered advertisement appears.

2. 	Advertisers are obliged to pay invoices 
issued by Publisher within fourteen (14) 
days from the date of issuance. The 
Publisher’s bank details will be stated on 
the invoice.

3. 	Were an advertiser to default on the 
remittance of any invoice, the Publisher 
will be entitled to charge it late interest 
of 0.05% for each day begun in default 
and a penalty of 10% p.a. on the 
outstanding amount, and the Publisher 
will simultaneously not accept an order 
from the advertiser placed for another 
advertisement in upcoming magazines 
until the invoice in question has been 
remitted.

4. 	Bank fees and any exchange rate 
differences associated with remittance of 
an invoice are borne by the advertiser.

5. 	While advertisers may email or fax their 
orders, they are still required to send 
the signed original at most five (5) days 
thereafter or else the order will not be 
accepted.

6. 	Complaints are accepted within fourteen 
(14) days from the dispatch of the 
magazine in which the advertisement has 
been published.

7. 	 The Publisher reserves the right not to 
publish an advertisement that would 

be contrary to ethics or would harm its 
interests.

8. 	Advertisers acknowledge that will 
be charged an additional 10% for the 
positioning of an advertisement at a 
specifically desired location.

9. 	Advertisers acknowledge that one of the 
cancellation fees below will be charged for 
a withdrawn order:
a) 	50% of the price for the advertisement 

were an order cancelled prior to the 
deadline given in the editorial calendar

b) 	100% of the price for the advertisement 
were an order cancelled after the 
deadline given in the editorial calendar.

10.	The Published reserves the right to charge 
the amount discounted beforehand should 
an invoice with such a discount not have 
been remitted by the date when payment 
is due.

11.	Should an advertiser fail to deliver 
advertising materials by the deadline for 
inclusion in a magazine, the Publisher will 
use materials that had been previously 
published in an earlier issue.

12.	Advertisers have the right to request 
advertising materials be extensively 
proofread twice in order to make 
corrective changes, for example in the 
text and graphics. Had an advertiser 
delivered to the Publisher advertising 
materials already prepared for 
publication, the Publisher will not be 
responsible for any modification in the 

language of the advertisement.
13.	When an ordered advertisement is 

published in any of the magazine titles 
published by JAGA, the Publisher will 
cover the production costs for the 
advertisement and it will thereafter 
become the property of the Publisher. If 
an advertiser is interested in purchasing 
an advertisement the Publisher has 
produced, the price will be set at 10% 
of the base production cost for the 
advertisement.

14.	Advertisers are responsible for the format 
and content of any advertisements they 
order and they are liable for any damage 
caused to the Publisher or third parties 
due to the information provided in the 
advertising or in connection with the 
advertisements. All advertisers further 
declare that unquestionable consent 
has been obtained for the publication 
of photographs and other textual and 
pictorial materials from third parties.

15.	The Publisher is not responsible for the 
quality of the published advertisement 
should either a document other than the 
materials already provided or no digital 
print be delivered.

Advertising materials
• 	 PDF 300 dpi resolution, CMYK color.
• 	 PC files: TIF, EPS, JPG.
• 	 Media: CD, DVD, email, flash drive, FTP 

server.
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Our team’s professional 
background and high level 
of expertise provides you 
with printing, complete 
graphic and editorial 
processing of catalogs, 
company magazines, 
information brochures and 
other publications. The 
printing of every order is 
supervised with JAGA’s 
guarantee of top quality 
printed materials at an 
affordable price.

EMAIL OBCHOD@JAGAMEDIA CZ OR PHONE +420 727 818 284
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KATALÓG A CENNÍK 
2019

#Inovatívne izolačné riešenia
Z jadra drsnej prírody pre vás vyrábame minerálnu vlnu a neustále 
pracujeme na inováciách v oblasti tepelnej, akustickej a požiarnej ochrany.
To všetko pre váš zdravší, bezpečnejší a pohodlnejší domov.

Platnost´od 25. 3. 2019
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 OdbOrNý čláNOk 
Jednoduchá 
spoločnosť na 
akcie, JeJ právna 
úprava a porovnanie 
s fungovaním 
klasickeJ akcioveJ 
spoločnosti 

 Z praxe NOtárOV 
potreba vyššieho 
overenia listín

 Judikát 
vecná legitimácia 
v dedičských 
sporoch

 Z diaNia V práVNickeJ 
Obci 
právo európskeJ 
únie
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Objavte pestrý 
svet dlažieb!
Rôznorodý dizajn, množstvo riešení. 

Nechajte sa 
inšpirovať!
Vdýchnite nápaditosť vašim 
projektom. 

NOVINKY 2020
Spoznajte naše novinky 
a vytvorte si dokonalý priestor.

Dlažby . Platne . Múriky . Plotové systémy . Obrubníky . Schody . Doplnky . Cestný program

2020Inšpirácie pre krajšie
mesto, obec, záhradu
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Semmelrock Stein+Design Dlažby s.r.o.

Trnavská cesta 3728, 926 01 Sereď 
Tel.: 031/789 12 01
info.sk@semmelrock.com · www.semmelrock.sk

semmelrock.sk semmelrock.sk 20 rokov na
Slovensku
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Asfaltové krytiny Icopal 3D®

modifikované SBS kaučukom, určené 
pre rekonštrukcie a novostavby

BEZPEČNOSŤ  -  SPOĽAHLIVOSŤ  -  TRVANLIVOSŤ

Moderná a estetická krytina s fantáziou

rodinné domy, bytové domy,
hospodárske a výrobné budovy

záhradné domčeky, altánky, 
prístrešky, hospodárske budovy 

Icopal 3D® 
Icopal 3D® EASY  
Icopal 3D® Gardener  
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HELUZ FAMILY 2in1  
– najlepšie tepelnoizolačné vlastnosti na trhu.
Komplexný tehelný systém HELUZ rieši celú 
hrubú stavbu.  A nebudete musieť zatepľovať.
Už nikdy.

www.heluz.sk

NORMÁLNE JE 
NEZATEPĽOVAŤ

 Rodinné
 Domy 

www.promiprojekt.sk
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Ceník 2020  
Systémy sálavého topení/chlazení,  
potrubní systémy a místní rozvod tepla

Uponor, s.r.o.
Zelený pruh 95/97
140 00 Praha 4 - Braník
Česká republika 

ObChOdní záStUpCi:
Královéhradecký, Pardubický, Středočeský, Praha, Jihočeský:  +420 603 849 122
Liberecký, Středočeský, Karlovarský, Ústecký, Plzeňský, Jihočeský:  +420 603 849 122
Moravskoslezský, Olomoucký, Jihomoravský:  +420 733 129 074
Jihomoravský, Zlínský, Vysočina:  +420 603 156 487
Technická podpora Čechy:  +420 734 750 875
Technická podpora Morava a Slezsko:  +420 603 110 920

E  info-cz@uponor.com
www.uponor-more.com/cz    

www.uponor.cz
Firma Uponor si vyhrazuje právo na změnu cen uvedených 
v tomto katalogu. Uvedené ceny jsou bez DPH.
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ARE YOU GETTING YOUR NEW BROCHURES  
AND CATALOGS READY?

We’ve got the best printing rates on the market!


