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JAGA 1 034 100 readers per month

B2C magazines
296 100 readers per month
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73 000 readers 32 800 readers 107 000 readers 54 300 readers 12 000 17 000
(MML-TGI) (MML-TGI) (MML-TGI) (MML-TGI) (printed circulation)  (printed circulation)

B2B magazines
36 000 readers per month
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8000 7000 7000 3500 3500

(printed circulation) (printed circulation)  (printed circulation)  (printed circulation) (printed circulation)  (printed circulation)

Websites
702 000 readers per month
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www.mojdom.sk  www.urobsisam.sk  www.zahrada.sk www.asb.sk
290 000 readers 303 000 readers 29 000 80 000 readers
(audit AIMmonitor) (audit AIMmonitor) web views (Google Analytics)
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- - +421 2 50 200 262, obchod@jaga.sk or our commercial representatives directly
Rodinné domy spring/summer 2018
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8 Ludmila Prekalova aroslava Omastova
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VSetko o byvani: Healthy housing Commercial Director Product Manager of Projekty rodin-

+421 903 592 378 nych domov and Sprdva budov

VSetko o byvani: Construction and operation of the house
+421 903 245 665

10 Urs:t‘)l Igigsgrrlﬁrgy ludmila.prekalova@jaga.sk jaroslava.omastova@jaga.sk
16 Zahrada
Katarina Lipovska Juraj Vilkovsky
Product Manager Product Manager of InZinierske
of Stavebné materialy stavby / InZenyrské stavby

+421 903 288 511
katarina.lipovska@jaga.sk

+421 903 246 321

60 www.mojdom.sk juraj.vilkovsky@jaga.sk

64 www.urobsisam.sk
68 www.zahrada.sk

Martin Moravéik
Product Manager

of TZB Haustechnik

+421 903 873 005
martin.moravcik@jaga.sk

PROFESSIONAL PRODUCTS

Stavebné materialy
38 Spréava budov
42 TZB HAUSTECHNIK

22 Tvorivé ekoByvanie

26 Moj dom :

32 Moj dom special - rodinné domy autumn/winter 2018 -
1

46" Inzinierske stavby/Inzenyrske stavty COMMERCIAL DEPARTMENT IN THE CZECH REPUBLIC:
52 ASB - architektiira, stavebnictvo, biznis Vladimir Brutovsky, +420 777 284 680, viadimir.brutovsky@jagamedia.cz

58 ASB special 2017 Alzbgta Janatkovd, +420 777 284 681, alzbeta.janackova@jagamedia.cz

70 www.asb.sk Miroslava Valtova, +420 775 284 685, miroslava.valtova@jagamedia.cz

Markéta SimoniCkova, +420 775 284 686, marketa.simonickova@jagamedia.cz
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What can print do? Mediawhich dictate trends
70% 30.0% 20.2% 6.4% 26.8% 1.5% 33%

e Print is still an important part |+Internet —&— Magazines Newspapers —e— Television Radio—— Billboards and posters
of media consumption. 60 %

¢ Nowadays newspapers are
still the first choice for people 0%
who want to be informed and
who want to understand the
current events.

e Overall, print is able to inspire
and provide more good tips 20%
than TV. Furthermore it has
almost the same score as TV 10%
in regard to final purchasing
decisions.

¢ |t dictates the trends for
products and brands in the
area of living.

¢ |n general, print advertising is
the second most trustworthy

40 %

30 %

?
z

0%

Finance

Cars
Computers and
technology
Mobile phones
Foodstuff
supplements
Living, furniture,
construction
Black and white
electronics
Travelling,
holidays
Cosmetics and
perfumes
Fashion and
jewellery

goods

Drug-store goods
Sport and sporting

Health and nutritional

after TV advertising. The most trustworthy types of advertisin
« Advertising in Professional HOW Many people read? vivp g

journals is considered to be Recommendations from 50 %

the most trustworthy of all acquaintances
. (90%)

types of media. Advertising on TV A7 %

* For efficiency it is very " — :
| 74% | /:g\\llvzr;:s[l)r;gr Sln magazines and

important to focus
Advertising on the internet C 28%)

consumers on the
advertisements in the print —

Outdoor advertising 1%
— billboards, posters >

media. Nowadays this
print. Advertising on the radio 10 %

attribute is typical only for
Television Radio Print Internet Advertising in your mobile phone 3%

Qe ERaE SO priTt Media that motivate people the most to purchase

more times and one section
is read by another 4 people.
¢ A significant amount of
readers are not aware of the o
exact price of a newspaper
or a magazine because for 50 %
them it is an essential part
of a day, a compulsory w0
product.
During the week almost
9 out of 10 people (89.5 20%
%) read magazines or
newspapers either in print or 10%
online version.
* One reader spends 6 hours
and 34 minutes reading
print and 8 hours and 27
minutes reading the internet
every week.
In general, paper magazines
are read more by women
P arinos st nowenapors  How many times is one magazine read?
there is a balance between
men and female readers. 10 %,
* Men prefer newspapers
whereas women read more
magazines.

70 % 28.4% 18.2% 5.5 % 26.2% 1.9% 26% 0.4%
| —o—Internet —a— Magazines Newspapers =—e— Television Radio —e—Billboards and posters Mobile

30 %

(2

)
|
|

0%

Finance

Cars

Computers and
technology
Mobile phones
Foodstuff

nal supplements
Living, furniture,
construction
Black and white
electronics
Travelling,
holidays
Drug-store goods
Cosmetics and
perfumes
Fashion and
jewellery

Sport and sporting
goods

Health and nutritio-

e 10% of readers read the magazine only once. Half of readers go back to the
magazine twice or three times. One magazine is read 3.8 times on average.
e One issue of the magazine is read by 3.3 people on average.

J9 One advertisement in magazines and cc
10 % = Once newspapers is seen 12.3 times on average.
B 90% = Repeatedly (source: GFK survey)



Sample cover only

Target groups: People who are

- & g
[*‘ ar no planning to build a family
"EU @ L [m ﬂ'. L house, construction contractors,
Rp——— = = and project engineers
o | :;-:9 C Description: A4 format, approx.
r i | . Qﬂ%_ .

PROJEKTY RODINNYCH DOMOV

Size and advertising price

Dimensions in mm

width height bleed

Sample cover only

200 pages, full colour print, soft =] %1 of apage 420 297 3 4320 EUR
i cover z 2/1 of a page in page layout 396 270 -
Circulation: 12 000 copies E 1/1 of a page 210 297 3 2490 EUR
Price of publication: 3.50 EUR [ 1/1 of a page in page layout 186 270 =
Distribution: N /2 ofapage W'c.“h 186 152 - 1460 EUR
e all quality bookshops and e-shops 1/2 of a page h?'ght % 270 N
e Panta Rhei bookshops LEciialpaceivicty 186 2 = 930 EUR
o JAGA bookshop in the building of 1/3 of a page height 58 270 =
the Faculty of Civil Engineering Logo on the front page 2960 EUR
(STU) in Bratislava 2nd cover page 210 297 & 3290 EUR
o newspaper kiosks (Mediaprint- 1st page of the publication 210 297 3 3290 EUR
Kapa Pressegrosso, a. s.) 2nd and 3rd page of the publ. 210 297 3 3120 EUR
¢ building supplies stores (e.g. 4th, 5th, 6th page of the publ. 210 297 3 2960 EUR
PRESPOR) last page of the publication 210 297 3 2 960 EUR
* internet bO(l)(kShOps (www. " 3rd cover page 210 297 3 3120 EUR
FIESITIESCWATRIEIEE 4th cover page 210 297 3 4290 EUR
2/1 PR 7 600 characters, 2 - 8 pictures, logo 3 020 EUR
ISSUE CLOSING DATE DATE OF ISSUE 1/1 PR 3 800 characters, 2 — 4 pictures, logo 1750 EUR
Rodinné domy 2018 1/2 PR width 1900 characters, 1 - 2 pictures,
ORDERS: 27.2.2018 | March 2018 1/2 PR height logo 1020 EUR
MATERIALS: 27.2.2018 -
product placement 250 characters, 1 picture 500 EUR
branding columns logo 1900 EUR
d rtise in ROdinné domyr) inserted advertisements* 1 'g'gg"g&g’ce
Why aave atypical format size and price depending on individual requirements

i ications every year
1 000 houses bU“t from two pub| oy I kia * Final price of inserting and pasting-in will be determined according to the size and weight after the sample will
representing 11% of all houses built in Slovakia. be delivered. The price will be affected by the number of inserted supplements, the current postal charges and

Maximum possible impact of the advertisement on a person handling charges.

. . EXTRA CHARGE: CANCELLATION FEES:
who is abOUt to bU||d a fam“y house. h 10 % for requested placement 50 % before the closing date of orders for the given
. . g . i i resents the DISCOUNTS: magazine issue according to the editorial plan.
3 Itis the Only publlCﬁthﬂ n vaakla VthCh P ies 15 % agency commission for contract partners only 100 % after the closing date of orders for the given
architects and architecture companies. magazine issue according to the editorial plan.

projects of many : . si—
Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.

General Terms and Conditions can be found on page 78.

MOJ DOM SPECIAL - RODINNE DOMY - NEW BUILDING MATERIALS

Target groups: People who are A GREAT OVERVIEW OF FAMILY HOMES
planning to build a family house,  AND NEW BUILDING TECHNOLOGIES

construction contractors, and . i .
project engineers Size and advertising price
Description: A4 format, approx.

200 pages, full colour print, soft

Dimensions in mm

cover width height bleed
Circulation: 22 000 copies ] 27 ofapage. vout e 280 3 5080 EUR
Price of publication: 3.50 EUR ] /1 of o baoe I Page Byl =
p "3 . 1/1 of a page 220 280 3
= . 2 950 EUR
Distribution: ] 1/1 of a page in page layout 190 246 -
istribution: = 2/3 of a page width 190 160 - » 060 EUR
* all quality bookshops and e-shops (54 2/3 of a page height 125 246 -
¢ Panta Rhei bookshops 1/2 of a page width 190 118 = 1590 EUR
¢ JAGA bookshop in the building of 1/2 of a page height 93 246 -
the Faculty of Civil Engineering 1/3 of a page width 190 7 - 1160 EUR
(STU) in Bratislava | 1/3 of a page height 60 246 -
: o Lapel on the headline 105 280 3 3260 EUR
* newspaper kiosks (Mediaprint-
Kapa FIJ:’I’SSSGQFOSSO( as )p Z-gate 440 280 3 6 500 EUR
o buildi li t‘ n 2nd cover page 220 280 3 3 620 EUR
uilding supplies stores (e.g. 1st page of magazine 220 280 3 3620 EUR
PRESPOR) Other pages before the editorial 220 280 3 3260 EUR
e internet bookshops (www. 1/3 height by the editorial 60 246 - 2 060 EUR
jagastore.sk, www.martinus.sk) 3rd cover page 220 280 3 3260 EUR
4th cover page 220 280 3 4 620 EUR
ISSUE CLOSING DATE DATE OF ISSUE 2/1 PR 7 200 characters, 2 - 8 pictures, logo 4 500 EUR
. 1/1 PR 3 600 characters, 2 - 4 pictures, logo 2 550 EUR
MD _speplal o . 1/2 PR width 1 800 characters, 1 - 2 pictures, 1390 EUR
Rodinné domy - New building materials October 2018 1/2 PR height logo
ORDERS: 26.9.2018 Editorial section*
MATERIALS: 26.9.2018 (news and information previously 450 characters, 1 picture 1160 EUR
not published in the magazine)
* In editorial section there are published only news and information not previously published in the magazine Moj dom. 2/1 tips on buying** 1200 EUR
The editorial board reserves the right to grammatical, stylistic and formal correction of the delivered text materials as 1/1 ti buying™ 700 EUR
well as the editing of the range. The editorial section is not intended for publication of general information about the IRSIOMORYING
producer and his range of goods. 1/2 tips on buying** 400 EUR
**Tips on buying on the market are set in by the editorial office according to the magazine’s layout. The column is product placement 250 znakov, 1 obrazok 500 EUR
intended to present products together with their price. 3
*** Final price of inserting and pasting-in will be determined according to the size and weight after the sample will be deli- branding columns logo 1 900 EUB
vered. The price will be affected by the number of inserted supplements, the current postal charges and handling charges. inserted advertisements™* mé”’%%’% ILJJT IIRCE
EXTRA CHARGE: 10 % for requested placement gg';}cgthﬁglg’: (l::lggﬁlg date of orders for the given issue atypical format size and price depending on individual requirements
géﬁﬁgg'g,?y [ogetoer s o orcontact of the magazine gggj’nfg'ggtg’(}f“g,gg',‘:;g",' {;'g"g-m issue  Prices are stated excluding VAT. The price list s valid from 1. 9. 2017 to 31. 8. 2018.

of the magazine according to the editorial plan. General Terms and Conditions can be found on page 78.



Sample cover only

Gonstruction of houses with energy label A

s
§§.M

Sample cover only

: Wybarime stwstnd manoidly, rodna s techalekym dotalimd

complete adviser to build a house with label and ©
from design to the selection of modern materials and O
instructions for construction o

materials

Forpiein poredc s o shimorerse pu woskolon: dorw o Dy

Wibdrane sl maloiay, In?lﬂlli & TaEhaisigTn Salaimi

Healthy housing

Technology for a healthy indoor environment
Environmentally friendly interior materials
Ecological coatings, bricks and building .

LEWIJF

i ZDRAVE BYVANIE

Sample cover only

|+ i ——————

ﬂnnsnucnunandnperannnnfmelmuse saving energy

Dozens of inspirational tips that wi
out of every square meter

on the market

ill' help builders get the most

A large guide to building materials and technologies available

e An overview of technical solutions for quality construction and

successful operation of the house

ISSUE CLOSING DATE DATE OF ISSUE

Size and advertising price

1/2 height
87 x 243 mm
1/2 width

180 x 119 mm

Target groups: People who are going

approx. 144 pages, full colour print,

Price of publication: 3.95 EUR .

2,‘,’2;};“,‘;}',2{‘ f\’f houses with to reconstruct, build, modernize or
ORDERS: _ 2.10.2017 November 2017 | ¢, nish their housing
MATERIALS: . 2.10. 2017 Description: 210 x 275 mm format,
Healthy housing
ORDERS: 3.4.2018 May 2018
MATERIALS:  3.4.2018 soft cover
Construction and operation of the Circulation: 17 000 copies
ouse - saving energy
ORDERS: 2.10.2018 November 2018
MATERIALS: 2. 10.2018

Distribution

book distribution companies
bookshop network Panta Rhei
sale at JAGA bookshop in the bu
Engineering (STU) in Bratislava

e all quality bookshops and e-shops

ilding of the Faculty of Civil

pages with daily press (Mediaprint-Kapa Pressegrosso, a. s.)
building supplies stores (e.g. BAU-MARKET , PRESPOR)

e internet bookshop (www.jagastore.sk)

Dimensions in mm

width height

bleed

1/3 width

180 x 77 mm

1/3 height

56 x 243

2/1 of a page 420 275 3

2/1 of a page in page layout 380 243 - 4320 EUR
1/1 of a page 210 275 3

1/1 of a page in page layout 180 243 - ZARDEUR
1/2 of a page width 180 119 -

1/2 of a page height 87 243 - 1460 EUR
1/3 of a page width 180 77 -

1/3 of a page height 56 243 - Y EUR
Logo on the front page 2960 EUR
2nd cover page 210 275 3 3290 EUR
1st page of the publication 210 275 3 3290 EUR
2nd and 3rd page of the publ. 210 275 3 3120 EUR
4th, 5th, 6th page of the publ. 210 275 3 2 960 EUR
last page of the publication 210 275 3 2 960 EUR
3rd cover page 210 275 3 3120 EUR
4th cover page 210 275 3 4290 EUR
2/1 PR 7 200 characters, 2 - 8 pictures, logo 3 020 EUR
1/1 PR 3 600 characters, 2 - 4 pictures, logo 1750 EUR
1/2 PR width 1 800 characters, 1 - 2 pictures,

1/2 PR height logo 1020 EUR
product placement 250 characters, 1 picture 500 EUR
branding columns logo 1900 EUR
inserted advertisements* ?"ggngp JICRS
atypical format size and price depending on individual requirements

* Final price of inserting and pasting-in will be determined according to the size and weight after the sample will be deli-
vered. The price will be affected by the number of inserted supplements, the current postal charges and handling charges.

EXTRA CHARGE:

10 % for requested placement

DISCOUNTS:

15 % agency commission for contract partners
iy Reinvigorating the hi
CANCELLATION FEES:

50 % before the closing date of orders for the
given issue of the magazine according to the
editorial plan.

100 % after the closing date of orders for the
given issue of the magazine according to the
editorial plan.

cultivate the garden

with energy label A.

Why to advertise in Véetko o byvani?

ghest possible advertising

for a person who is going to build a house and

or is subject to the latest

trends of Construction and address him homes

Prices are stated excluding VAT. The price list is
valid from 1. 9. 2017 to 31. 8. 2018.

General Terms and Conditions can be found

on page 78.

2

from the most complex tech
houses to fine-tuning its sur!

The publication contains @ complete overview —

nology for building
roundings — the garden.



WORKING PRACTICES | GARDEN | RECONTRUCTION AND REPAIRS | TOOLS AND EQUIPMENT | MATERIALS ~ UROB SI SAM
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reconstructing their

readers are men especially

THE MOST READ

MAGAZINE FOR DO-1T-YOURSELFERS

readers read at least one issue
of the magazine Urob si sam.

(source: MML-TGI)

Reader profile

The typical reader is a male aged around 42, who owns a family house and a garden, and

supports his family. He likes being at home, is practical and skilful. In his spare time he likes
to enhance and improve his interior, yard and garden. The magazine is also read by women

of working age, who often undertake repairs of their flat, house or garden.

Distribution

e subscribers

e newspaper kiosks, press retail outlets

o department stores and hypermarkets — BILLA, CARREFOUR, COOP JEDNOTA,
HYPERNOVA, KAUFLAND, LIDL, LUKOIL, METRO, OMV, SHELL, SLOVNAFT, TESCO

¢ Panta Rhei bookshops

¢ JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava

e housing and building industry exhibitions

¢ online sale at www.jagastore.sk and http://predplatne.jaga.sk

e online sale of the magazine via the website www.floowie.com

Who reads the magazine Urob si sam?

As much as 66 % of the readers are planning to reconstruct
their housing!

Planning the reconstruction

66 %

readers are
planning to
reconstruct or
are at the moment

11 %

readers are
preparing to
construct their
house or are building

it now.
housing.

65 %

35 %

readers are women and
their number has been
increasing since the new
layout.

do-it-yourselfers who
improve their living by
themselves.

Age

30 %

20-29

30-39 40 - 49 50 - 59 60 - 69

Source: survey conducted on a sample of 1 651 respondents, who answered the questions in the readers” opinion poll.

Property owners

70 %

of the

own a house.

54 %

from their
capital or
reserves.

NABYTHARSHY PROJEKT =5

UR=B Sl

CASOPIS PRE DOMACICH MAJSTROV
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Sample cover only

..,EI'ES'I' UJEME SLADUGKE JAHODY

Frequency: monthly + special
Number of pages: 72 — 96 pages
Circulation: 33 000 copies*
Price: 1.60 EUR

Year: 21th

*Source: ABC SR independent audit of press sales
(Periodical Publishers Association of Slovakia)

Why advertise in Urob si sam? |

1 It is the most read and best selling magazupe for people

who are planning to reconstruct their housing.

2 It is the best selling monthly magazine for men who are of
working age.

3 The magazine Urob si sam has been_in the top ten_ of best-

selling monthly magazines in Slovakia for a Iongi tin;eio

respond to the advertisements relate
4 m?i?grir:lzd:rzg too& used for housework, garden and the
reconstruction of houses and cottages.

E
0/ of the readers live
0 in a rented flat.

29 %

of the readers
own a flat.

readers

1

How do they finance their construction and reconstruction?

6 % 59

through a loan. through building
savings.

by the by the
combination of combination of
their capital/ their capital/
reserves and reserves and
a loan. their building
savings.
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UR=B SI Sém Issues and topics

UROB SI SAM

HOUSING
ISSUE CLOSING DATE DATE OF ISSUE MAIN TOPIC HOBBY AND CONSTRUCTION RECONSTRUCTION GARDEN
Urob si sam 11/2017 20.10.2017 * Working practices | 5 | Roof ) * Reconstructions * Diseases and pests
ORDERS: 4.10.2017 ¢ Coating < | Modern heating ¢ Monthly advice
MATERIALS: ® Tools and g bodies
Editorial work 25.9.2017 equipment e Series: structural
Advertorial 4.10. 2017 * Materials = | work
Advertising 9.10.2017 and products 4
— - ; 1} - ; ;
Urob si sam 12/2017 20.11.2017 » Working practices o |* Series: structural * Reconstructions * Diseases and pests
&RAQEEEALS 31.10.2017 : ggaténgnd % work * Monthly advice
Editorial work 20.10.2017 equipment S
Advertorial 31.10. 2017 * Materials —
Advertising 6.11.2017 and products 8
Urob si sam 1/2018 20.12.2017 |* Main topic: Kitchen |e \(/:Vorking practices g e Series: structural * Reconstructions ¢ Diseases and pests
ORDERS: 4.12.2017 renovation * Coating work * Monthly advice
MATERIALS: e Issue‘s topic: Floor | Tools and &
Editorial work 23.11.2017 cleaning and mainte-| equipment =
Advertorial 4.12.2017 nance * Materials g
Advertising 7.12.2017 and products @
Urob si sam 2/2018 19.1.2018 |* Main topic: * Working practices | .2 |e Roof * Reconstructions ¢ Diseases and pests
ORDERS: 3.1.2018 Bathro?_m U _(l}oalting - = . Seriﬁs: structural * Monthly advice
MATERIALS: renovation e Tools an = | worl
Editorial work 20.12.2017 equipment %
Advertorial 3.1.2018 * Materials =
Advertising 6.1.2018 and products =1
Urob si sam 3/2018 20.2.2018 |* lt\{lain topilc: l;ounda- o \(/:Vorking practices S e Seriﬁs: structural * Reconstructions J 'E)Aiseases and pests
ORDERS: 2.2.2018 ions realization ¢ Coating 0] worl ¢ Monthly advice
MATERIALS: e Issue‘s topic: Interior | ® Tools and £ | Terrace construction
Editorial work 24.1.2018 floors equipment ©
Advertorial 2.2.2018 * Materials =
Advertising 7.2.2018 and products =
Urob si sam 4/2018 20.3.2018 |° Mai: tog)ic:_ Structural |e \(/:Vorking practices § . goof i * Reconstructions . ’\DAiseaﬁles z(ajnd pests
; work - beginning a * Coatin  Series: structural ¢ Monthly advice
&E\?EES\LS it house construction ¢ Tools agnd =< | work . Gardenyequipment
Editorial work 21.2.2018 * Issue’s topic: Roof, equipment @
Advertorial 2.3.2018 terrace, waterproofing |« Materials %
Advertising 8.3.2018 the foundations of fami-|  anq products &
ly homes, Beginning a B
house construction g
Urob si sam 5/2018 20.4.2018 |* Main topic: Roof * Working practices | 5 | Stairs in a family house | ® Reconstructions  Diseases and pests
ORDERS: 4.2018 . :_SSueéS ItOPK}: Reng\;a- 3 _(I._‘,oalting ; = |* Itnsulathg g:cl)nstruc- e Terrace and balcony |e Monthly advice
MATERIALS: lon. Balconies and ter- e Tools an =) ion materials conversions
Editorial work 22.3.2018 races, Garden gazebos, | equipment @ |* Dry construction
Advertorial 4. 4.2018 wooden structures, o Materials £ |e Serial: structural work
Advertising 9.4.2018 modern interior and and products T |e Building materials,
exterior floors °>" wall and floor tiles
Urob si sam Special 1/2018 10.5.2018 |A great guide on @ | Plannl?g, budgeting, e \glnc:ows ar;d dogrs o gIOfois and }llesl
¢ l Note: special is on . © | projects * Plaster coats an e Safety in a family
%REE?}EO STAVAT 20.4.2018 | sale fora months. family houses -Z |+ Structural work screed house
MATERIALS: - tructi P Construction materials ® The technical facilities ® Saunas
Editoriallwork 11. 4. 2018 construction S |*® Thermal and sound of a family house
Advertorial 20. 4. 2018 > | insulation ® Use of renewable
Advertising 25.4.2018 = sources
Urob si sam 6/2018 21.5.2018 |® Main topic: exterior . \(/:Vorking practices . Seriﬁs: structural * Reconstructions . ’\DAiseaﬁles zénd pests
. ne floors ¢ Coating worl ¢ Monthly advice
&RA?'EES\LS 2.5.2018 * Issue‘s topic: interior |® Tools and A e Pavements and
Editorial work 20.4.2018 and exterior painting, | equipment = reinforced surfaces
Advertorial 2.5.2018 lawn treatment ¢ Materials = * Swimming pool
Advertising 7.5.2018 and products g
o ¢ Main topic: Wood pain-|  Working practices | =, |® Roof * Reconstructions * Diseases and pests
g aaame | SO | wamimeemin s ogiy | B oo magres 1 e
mﬁmﬁ}k 24.5.2018 fireplace, colours in equipment © | work reinforced surfaces
Advertorial 4.6.2018 interiors and exteriors | ¢ Materials 2 » Swimming pool
Advertising 7.6.2018 and products k]
o o : : < - : .
Urob si sam 8/2018 20.7.2018 |* Main topic: Ponds and | Working practices | @ |e Series: structural ¢ Reconstructions: * Diseases and pests
. s watering ¢ Coating work bathroom ¢ Monthly advice
I\OIIFZ\[T)EQEKLS 3.7.2018 * Issue‘s topic: Bathro- | Tools and 8
Editorial work 22.6.2018 om renovation, ponds equipment o
Advertorial 3.7.2018 and watering * Materials =]
Advertising 9.7.2018 and products py
Urob si sam 9/2018 20.8.2018 |* Main topic: Heating - | Working practices | G | Dry construction ¢ Reconstructions ¢ Diseases and pests
VATERILS: 2 i T oo N O S |" Gadatva. oo S
Editorial work 24.7.2018 conies and terraces, equipment o |* Fireplaces and furna- reinforced surfaces
Advertorial 2.8 2018 Waterproofing of the | e Materials '; ces in a family house
Advertising 7.8.2018 lower layer and products £ |e Series: structural work
f =
=]
A * Main topic: Structural * Working practices | €€ | Heating a family house |® Reconstructions  Diseases and pests
'(.)IF![())EESSI sam 10/2018 4.9.2018 20.9.2018 work before the winter | _?oalting g S| ;I'err?ces and balclonies * Monthly advice
X e season ® Tools an & | *® Insulation materials
’gg}gﬂﬁ%rk 23.8.2018 ¢ Issue's topic: Waterproo-| equipment O | Series: structural work
Advertorial 4.8.2018 fing - chimneys, Mainte- | Materials @ |e Fireplaces and furnaces
Advertising 7.9.2018 nance of boilers before and products E=S in a family house
the heating season o | Lighting
Urob si sam special 2/2018 4.10.2018 |A great guide on 3 Planning, budgeting, e Plaster coats and * Floors and tiles
NSl B e 1 projects screed * Safety in a family
HOBBY : family houses 3 |e Structural work * The technical facilities ~ house
ORDERS: 18. 9. 2018 sale for 3 months. (= Constructi terial Faitarnivih .S
P bh truction > onstruction materials  of a family house aunas
MATERIALS: cons ¢ |® Thermal and sound e Use of renewable
Editorial work 7.9.2018 < linsulation sources
Advertorial 18.9.2018 £ | Windows and doors
Advertising 21.9.2018 <
. o - - (%} - -
Urob si sam 11/2018 19.10.2018 |* Main topic: Roof - * Working practices | "5 |® Roof . * Reconstructions * Diseases and pests
; replacement * Coating L2 |e Modern heating ¢ Monthly advice
I\OIIF:\[T)EEEL\LS 302018 e Issue’s topic: autumn | Tools and S bodies
Editorial work 24.9.2018 cleaning of the gar- equipment 3 |e Series: structural
Advertorial 3.10.2018 den, Roof replace- * Materials S | work
Advertising 6.10.2018 ment or repair? and products o |® Floorings
Urob si sam 12/2018 20.11.2018 |°* l\él:\ilré :Icr)‘glsc floor : \éVg;Elr:mg practices -% o sv%rriﬁs: structural ¢ Reconstructions : 'E)Aigﬁtaﬁlisa%wcgests
I\OIIF;[T)EEEL\LS 2.11.2018 ¢ Issue's topic: gift ¢ Tools and %
Editorial work 23.10.2018 ideas - tools equipment [~
Advertorial 2.11.2018 * Materials o
Advertising 7.11.2018 and products «w
i o4 Working practices g e Series: structural * Reconstructions ¢ Diseases and pests
Urob si sam 1/2019 14.12.2018 - . : :
AOAFXQESEL\LS 28.11. 2018 : _I(_)gg'gnagnd 2 | work * Monthly advice
b ; =
Editorial work 19.11. 2018 equipment
Advertorial 28.11.2018 * Materials
Advertising 3.12.2018 and products




UROB SI SAM

Size and advertising price
Non-staard formats

Dimensions in mm

width height bleed

=] 2/1 of a page 420 297 3
= . 4300 EUR Product
2 2/1 of a page in page layout 400 267 - | roduc -
[ placemen
I} 1/1 of a page 210 297 3
> i 2 490 EUR 500 EUR
2 1/1 of a page in page layout 193 267 = MATERIALS: product photo,
2/3 of idth 193 175 product name, product
of a page wi -
pag 1790 EUR MATERIALS: ,
2/3 of a page height 127 267 - _ logo .
1/2 of a page width 193 129 -
. 1430 EUR
1/2 of a page height 95 267 -
1/3 of a page width 193 84 -
) 1060 EUR
1/3 of a page height 62 267 -
— 2nd cover page 210 297 3 2 950 EUR
] 1st page of magazine 210 297 3 2 950 EUR
Other pages before the editorial 210 297 3 2790 EUR
1/3 height by the editorial 62 267 - 1790 EUR
3rd cover page 210 297 3 2 790 EUR * In editorial section only news are published and in-
formation not previously published in the magazine
4th cover page 210 297 3 3 490 EUR Urob si sém. The editorial board reserves the right
2/1 PR 5 000 characters, 2 - 5 pictures, logo 3090 EUR to grammatical, stylistic and formal correction of the
. delivered text materials as well as the editing of the
11 PR 4 000 characters, 2 - 4 pictures, logo 1760 EUR range. The editorial section is not intended for publi-
: X cation of general information about the producer and
1/2 PR width 2 000 characters, 1 -2 pictures, 1 060 EUR his range of goods. page
1/2 PR height logo ** Final price of inserting and pasting-in will be de- 900 EUR
Editorial section” termined according to the size and weight after the MATERIALS: text of
(news and information previously not 450 characters, 1 picture 900 EUR sample will be delivered. The price will be affected Et——2 450 characters including
published in the magazine) by the number of inserted supplements, the current o spaces, 1 product photo,
postal charges and handling charges. L. price, web contact
Good purchase (1 product) &=L characters, 1) lieiis 900 EUR
price and contact EXTRA CHARGE: CANCELLATION FEES
product placement 250 characters, 1 picture 500 EUR 10 % for requested 50 % before the closing
. placement date of orders for the
branding columns logo 1900 EUR given issue of the ma-
f d ad : - minimum price DISCOUNTS: gazine according to the
inserted advertisements 1900 EUR 15 % agency commis- editorial plan.
1 " o - . N sion for contract partners 100 % after the closing
atypical format size and price depending on individual requirements only T aral e
Prices are stated excluding VAT. The price list s valid from 1. 9. 2017 to 31. 8. 2018. given issue of the ma-
General Terms and Conditions can be found on page 78. gsizt'::a‘licpcl;’r’]d'"g tothe

Advertisement area

2/3 width
1790 EUR 2/3 height

193 x 175 mm 1 790 EUR
127 x 267 mm

1/1 of a page
2490 EUR

210 x 297 mm & vy 1 760 EUR

«"¥ 4 000 characters,
2 — 4 pictures,

1/2 height
1430 EUR
95 x 267 mm
1/2 width
1430 EUR
193 x 129 mm

1/3 width
1 060 EUR
193 x 84 mm

™ T



DECORATIVE AND HOUSEHOLD GARDEN | GARDEN GUIDES | LANDSCAPING | BREEDING | ZAHRADA

GARDENING MAGAZINE

WITH WORKING PROGEDURES

readers read at least one issue
of the magazine Zahrada.

(source: MML-TG)

Reader profile

The typical reader is a man at the age of 30 to 50 who owns a garden which

is either a part of his house or stands separately. He is also the breadwinner

of the family. He is family oriented, practical and skilful. He spends his free

time improving the exterior of his house such as yard or garden during each
season. He is interested in breeding and likes to create new things with his
own hands. There are also women of working age among the readers. They are
usually the ones who initiate garden makeovers. They are fond of growing flowers
and own farm plants. The magazine brings a lot of ideas for women thanks to which
they are able to create simple garden decorations.

Distribution
e subscribers
e newspaper kiosks, press retail outlets

3
o — askavat nevzhladné miesta v zahrade?

Bohato zakwmura zfa_rovka a; o rok

Sample cover only

« department stores and hypermarkets — BILLA, CARREFOUR, COOP JEDNOTA, KAUFLAND, OMy,  Frequency: ten times per year
SHELL, SLOVNAFT, TESCO Number of pages: _64 =06 pages.

« JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava g'rggg_'at"’”- 'fzngE"u‘l?p'es

e housing and gardening exhibitions o and

e online sale at www.jagastore.sk and http://predplatne.jaga.sk
e online sale of the magazine via the website www.floowie.com
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Why advertise in ZAHRADA?
w“u reads me Magazine Zahrada? 1 The magazine provides the readers with many ldeﬁh?:gm
. . ntains ever
Up to 93 % of the readers are planning to change their gardening and breeding, therefore it co me )
arden or balcon what s necessary 10 know about 1 12
g y. garden or a farm. -
i i hich inclu
; : It is the only magazine about gardening W
They are planning reconstruction 2 step-by-step working processes. |
= te!
0 ** f the magazine are also highly interes
82 A) e ] 1 % 3 |Tr:l fh:aeggsgt?sements £::oncermng materials and tools
of ts;;i?:ge?o?nr g g = s}, {i o thp] A5 which are used in the househogi 12 sthe garden and while
Lot gAPPR are planning or onstruction of houses or cottag
changes in their ’,;.-3_; ; reconstructing their ree
garden. ., balcony.
pe s Owners of gardens
) )
Itis for both men and women 72 % 26 %
= - of the readers own of the readers
a house with a
47 A) ® @ 53 A) arden. own a flat.
of the readers are women of the readers are men :
who pay attention to their who are interested in !) 2 1)
garden which represents more complicated working fh 1d7 A) 1. ' ﬁm 1% 1 2 A’
both a place of relax and processes and is what they ol the.reagers own Qe of the readers own
a place for growing their search for in this magazine. agardeninthe = a cottage with a
OWN Crops. gardening area. garden.
33 %
A - How much do they earn
ge 23 9, 73 %
of the readers have an 15 % 12 % ggﬁ:s;e:g;: Qtz‘{ﬁsthe
average standard of in the society and the
20-29 30-39 40 - 49 50 - 59 60 - 69 living and an ?:09;‘;19: highest income.
i f the readers have a lower standard
17 Source: survey conducted on a sample of 1 005 respondents, who answered the questions in the readers’ opinion poll. - of ﬁvriiz, ?{; e:;,s];leozv Es!':usdggt:r

unemployed, retired people.
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Zdhaa Issues and topics

ZAHRADA

ISSUE CLOSING DATE DATE OF ISSUE HOBBY GARDEN GARDENING CONSTRUCTION AND RECONSTRUCTION BREEDING
ZAHRADA 7/2017 8.9.2017 * Working practices .| * Decorative and household ¢ Landscape architect * Breeding
ORDERS: 21.8.2017  Coating = garden * Lawn maintenance * Diseases and pests
MATERIALS: ® Tools and equip- g * Monthly advice  Patios, gazebos and pools
Editorial work 10. 8. 2017 ment & | ® Shopping lists ¢ Pavements and reinforced
Advertorial 21.8.2017 * Materials and —. | * Diseases and pests surfaces
Advertising 24.8.2017 products S ¢ Fencing
>
n )
ZAHRADA 8/2017 11.10.2017 | * Working practices » | * Decorative and household ¢ Landscape architect * Breeding
ORDERS: 25.9.2017 * Coating 2 garden ® Lawn maintenance ¢ Diseases and pests
MATERIALS: ® Tools and equip- @ | ® Monthly advice * Patios, gazebos and pools
Editorial work 13.9. 2017 ment L e Shopping lists ¢ Pavements and reinforced
Advertorial 25.9.2017 ® Materials and 8 ¢ Diseases and pests surfaces
Advertising 29.9.2017 products ™ * Fencing
N~
ZAHRADA 9/2017 10.11.2017 | * Working practices g e Decorative and household ® Landscape architect * Breeding
ORDERS: 24.10.2017 * Coating = garden * Lawn maintenance ¢ Diseases and pests
MATERIALS: * Tools and equip- & | Monthly advice * Patios, gazebos and pools
Editorial work 13.10. 2017 ment L e Shopping lists ¢ Pavements and reinforced
Advertorial 24.10.2017 * Materials and S | ¢ Diseases and pests surfaces
Advertising 27.10.2017 products 2 ® Fencing
m =
ZAHRADA 10/2017 22.12. 2017 | ® Working practices _é ¢ Decorative and household ¢ Landscape architect * Breeding
ORDERS: 6.12.2017 ¢ Coating 1=} garden * Lawn maintenance ¢ Diseases and pests
MATERIALS: * Tools and equip- S | « Monthly advice * Patios, gazebos and pools
Editorial work 27.11.2017 ment © | e Shopping lists ¢ Pavements and reinforced
Advertorial 6.12.2017 e Materials and &’ * Diseases and pests surfaces
Advertising 11.12. 2017 products ; * Fencing
=
- <
ZAHRADA 1/2018 5.2.2018 e Working practices <= | » Decorative and household ¢ Landscape architect * Breeding
ORDERS: .1.2018 ¢ Coating 3 garden ¢ | awn maintenance ¢ Diseases and pests
MATERIALS: ® Tools and equip- : ¢ Monthly advice  Patios, gazebos and pools
Editorial work 9.1.2018 ment @ | * Shopping lists ¢ Pavements and reinforced
Advertorial 18.1.2018 * Materials and & | * Diseases and pests surfaces
Advertising 23.1.2018 products B * Fencing
Z[.'\HRADA 2/2018 9.3.2018 * Working practices % ¢ Decorative and household ¢ Landscape architect * Breeding
ORDERS: 21.2.2018 ¢ Coating 5 garden * Lawn maintenance ¢ Diseases and pests
MATERIALS: * Tools and equip- = | ®* Monthly advice  Patios, gazebos and pools
Editorial work 12.2.2018 ment © | e Shopping lists * Pavements and reinforced TRAID FAIRS
Advertorial 21.2.2018 * Materials and % * Diseases and pests surfaces DOMEXPO 2018
Advertising 26.2.2018 products = * Fencing (19. - 22. 4. 2018)
9]
A . . = . . .
ZAHRADA 3/2018 20.4.2018 |- Work]ng practices 2 | * Decorative and household . Landscape architect . Blreedmg
ORDERS: 26. 3.2018 * Coating o garden ® Lawn maintenance ¢ Diseases and pests
MATERIALS: * Tools and equip- % ¢ Monthly advice  Patios, gazebos and pools
Editorial work 19.3.2018 ment = | * Shopping lists * Pavements and reinforced TRAID FAIRS
Advertorial 26. 3.2018 * Materials and S | ¢ Diseases and pests surfaces Flora Bratislava 2018
Advertising 13.4.2018 products — ¢ Fencing (4.-7.5.2018)
¢ Paving and tiling in the garden
ZAHRADA 4/2018 18.5.2018 | ® Working practices = ¢ Decorative and household ¢ Landscape architect ¢ Breeding
ORDERS: 30. 4. 2018 ¢ Coating = garden ® Lawn maintenance ¢ Diseases and pests
MATERIALS: * Tools and equip- =] ¢ Monthly advice  Patios, gazebos and pools
Editorial work 19. 4.2018 ment £ ¢ Shopping lists ¢ Pavements and reinforced
Advertorial 30. 4.2018 * Materials and = | * Diseases and pests surfaces
Advertising 4.5.2018 products o * Fencing
1) * Swimming pool
7 w
ZAHRADA 5/2018 25.6.2018 | * Working practices & | * Decorative and household e Landscape architect * Breeding
ORDERS: 7.6.2018 ¢ Coating B garden ¢ Lawn maintenance ¢ Diseases and pests
MATERIALS: * Tools and equip- < * Monthly advice * Patios, gazebos and pools
Editorial work 29.5.2018 ment o ® Shopping lists ¢ Pavements and reinforced
Advertorial 7.6.2018 * Materials and 8 * Diseases and pests surfaces
Advertising 12.6.2018 products N~ ® Fencing
% ® Swimming pool
ZAHRADA 6/2018 6.8.2018 ¢ Working practices é ¢ Decorative and household ¢ Landscape architect ¢ Breeding
ORDERS: 19.7.2018 ¢ Coating o garden ® Lawn maintenance ¢ Diseases and pests
MATERIALS: ® Tools and equip- ‘5 ¢ Monthly advice * Patios, gazebos and pools
Editorial work 10.7.2018 ment ; ¢ Shopping lists ¢ Pavements and reinforced
Advertorial 19.7.2018 * Materials and = ¢ Diseases and pests surfaces
Advertising 24.7.2018 products é ® Fencing
ZAHRADA 7/2018 6.9.2018 * Working practices 2 | » Decorative and household ® Landscape architect * Breeding
ORDERS: 20. 8.2018 ¢ Coating % garden ¢ Lawn maintenance ¢ Diseases and pests
MATERIALS: * Tools and equip- I<P) * Monthly advice * Patios, gazebos and pools
Editorial work 9. 8.2018 ment = ® Shopping lists ¢ Pavements and reinforced
Advertorial 20. 8.2018 * Materials and °>-’ ¢ Diseases and pests surfaces
Advertising 23.8.2018 products g * Fencing
= ¢ Garden lighting
n =]
ZAHRADA 8/2018 9.10.2018 | * Working practices ; ¢ Decorative and household ¢ Landscape architect  Breeding
ORDERS: 21.9.2018 e Coating 77} garden ® Lawn maintenance  Diseases and pests
MATERIALS: * Tools and equip- = ¢ Monthly advice ¢ Patios, gazebos and pools
Editorial work 12.9.2018 ment 3 ¢ Shopping lists ¢ Pavements and reinforced
Advertorial 21.9.2018 * Materials and g ¢ Diseases and pests surfaces
Advertising 26.9.2018 products =] ¢ Fencing
ZAHRADA 9/2018 9.11.2018 | ® Working practices 2 e Decorative and household e Landscape architect  Breeding
ORDERS: 23.10.2018 ¢ Coating © garden * L awn maintenance ¢ Diseases and pests
MATERIALS: ® Tools and equip- _g ¢ Monthly advice  Patios, gazebos and pools
Editorial work 12.10. 2018 ment % ® Shopping lists ¢ Pavements and reinforced
Advertorial 23.10.2018 * Materials and = ¢ Diseases and pests surfaces
Advertising 26.10.2018 products = * Fencing
n =}
ZAHRADA 10/2018 14.12.2018 | * Working practices % e Decorative and household ¢ Landscape architect * Breeding
ORDERS: 28.11.2018 * Coating = garden ® Lawn maintenance ¢ Diseases and pests
MATERIALS: ® Tools and equip- g * Monthly advice  Patios, gazebos and pools
Editorial work 16. 11. 2018 ment u— ® Shopping lists ¢ Pavements and reinforced
Advertorial 28.11.2018 ® Materials and ¢ Diseases and pests surfaces
Advertising 3.12.2018 products ® Fencing
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Size and advertising price

Dimensions in mm

width height bleed

=] 2/1 of a page 420 297 3
H . 4 300 EUR
E 2/1 of a page in page layout 400 267 -
e
1/1 of a page 210 297 3
= g 2490 EUR
2 1/1 of a page in page layout 193 267 -
2/3 of a page width 193 175 -
1790 EUR
2/3 of a page height 127 267 -
1/2 of a page width 193 129 -
1430 EUR
1/2 of a page height 95 267 -
1/3 of a page width 193 84 -
1060 EUR
1/3 of a page height 62 267 -
- 2nd cover page 210 297 3 2 950 EUR
o 1st page of magazine 210 297 3 2950 EUR
Other pages before the editorial 210 297 3 2790 EUR
1/3 height by the editorial 62 267 - 1790 EUR
3rd cover page 210 297 3 2790 EUR
4th cover page 210 297 3 3490 EUR
2/1 PR 5 000 characters, 2 - 5 pictures, logo 3090 EUR
11 PR 4 000 characters, 2 - 4 pictures, logo 1760 EUR
1/2 PR width —_2pi
2 000 characters, 1 - 2 pictures, 1060 EUR
1/2 PR height logo
Editorial section*
(news and information previously 450 characters, 1 picture 900 EUR
not published in the magazine)
Good purchase (1 product) gellctarciesyiiphoaiplce 900 EUR
and contact
product placement 250 characters, 1 picture 500 EUR
branding columns logo 1900 EUR
. . x minimum price
inserted advertisements 1900 EUR
atypical format size and price depending on individual requirements

Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.
General Terms and Conditions can be found on page 78.

Advertisement area

2/3 width
1790 EUR

1/1 of a page 193 x 175 mm

2 490 EUR
210 x 297 mm

1/2 height
1430 EUR
95 x 267 mm
1/2 width
1430 EUR
193 x 129 mm

v 8

ZAHRADA

Non-sta ard formats

placement
500 EUR
MATERIALS: product photo,
product name, product
description, price and size |
of the packaging, L

web contact a

S S

— = I
SeEaEESL

* In editorial section are published only news and in-
formation not previously published in the magazine
Zahrada. The editorial board reserves the right to gram-
matical, stylistic and formal correction of the delivered
text materials as well as the editing of the range. The
editorial section is not intended for publication of general
information about the producer and his range of goods.
** Final price of inserting and pasting-in will be determi-
ned according to the size and weight after the sample
will be delivered. The price will be affected by the num-
ber of inserted supplements, the current postal charges
and handling charges.

EXTRA CHARGE: CANCELLATION FEES:

10 % for requested 50 % before the closing

placement date of orders for the given
issue of the magazine

DISCOUNTS: according to the editorial page

15 % agency commission  plan. 900 EUR

for contract partners only 100 % after the closing ] 45343.{:2'3'6% Ez)é}u(:ifing
Qate of orders for tI]e given spaces, 1 product photo,
issue of the magazine price, web contact
according to the editorial
plan.

RED GA POSTARRT O DRTVENE A ROVOVE
TAHRATNE DOFLNEY?

Py iy S R e L

2/3 height
1790 EUR
127 x 267 mm

1760 EUR

4000 characters,
2 — 4 pictures,

e mbm e

S

1/3 height

1/3 width
1 060 EUR
193 x 84 mm



VISITS | CREATIVE IDEAS | GREEN HOME | ECO-GARDEN | HEALTH | GUIDES AND TIPS | TESTING
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of the readers are women,

DIY who like improving their

FOR LESS MONEY AND ECOLOGICALLY %5

readers read at least one issue

of the magazine Tvorivé ekoByvanie.

(source: MML-TGI)

The typical reader is a woman at the age of approximately 20 to 49 who is interested in
practical, economical and ecological solutions for the household and exterior. Her priorities
are towards her family and her home and she is very active as far as home improvement
is concerned. She spends her free time in the nature, in her garden or working on the
improvements of interior. There are also men among the readers who are especially
inspired by working procedures or by the advice on how to economize.

subscribers

e newspaper kiosks, press retail outlets

department stores and hypermarkets — CARREFOUR, COOP JEDNOTA, HYPERNOVA,
KAUFLAND, LUKOIL, OMV, SHELL, SLOVNAFT, TESCO

Panta Rhei bookshops

JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava
housing and building industry exhibitions

online sale at www.jagastore.sk and http://predplatne.jaga.sk

online sale of the magazine via the website www.floowie.com

Up to 41 % of the readers are planning
to renovate their housing in the following year.

® 3%
of the readers are men who
cooperate with their wives
while reconstructing their
interior and exterior.

mainly those interested in

housing themselves.

1% L 84%

32 %

of the readers live

Roéné predplatné len za 4,80 €! Cely ok plny kieativiych nipad len za

fipov TAJOMSTVA
jamenalady DIZAJNEROV

v il‘lterié I'i sviei a svetly interiér

KLASSIK =

Sample cover only

Frequency: bimonthly
Number of pages: 64 — 96 pages
Circulation: 25 000 copies
Price: 0.90 EUR
Year: 10th

Why advertise in Tvorivé ekoByvanie?
97 % of the readers are women who gre .not only
interested in saving money when fu_rm'st'\mg or |
reconstructing their home but also in living ecologically.
2 Maximum impact on the readers who arg intergsted
in ecological and economical side of their hougmg
their properties, the quality gf
savings, nature combined with the

:

— energy intensity of
materials, economic
modern lifestyle.

68 %

of the readers

of the readers / ' of the readers in a house. live in a flat.
are planning ' are furnishing or
their housing planning to furnish
renovation. their interior in the
following year.
4% of the readers __ 93 %
have an average
standard of living 26 % 21% of the readers

20-29

30-39 40-49 50 - 59 60 - 69

Source: survey conducted on a sample of 969 respondents, who answered the questions in the readers” opinion poll.

and an average
income.

have a lower
standard of
living.

of the readers have the
highest social status in the
society and the highest
income.
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enbroeniios

Issues and topics

ISSUE CLOSING DATE DATE OF ISSUE HOUSING HOUSEHOLD CONSTRUCTION GARDEN
Tvorivé ekoByvanie 5/2017 24.10. 2017 | * Kitchen * Economical aids: ® Passive housing ® Eco-garden
ORDERS: 0.2017 e Furniture extractor fans e Series: heating
MATERIALS: * Paint coats — hobby methods * Testing of domestic — floor and wall heating
Editorial work 25.9.2017 * Floor appliances ® Expert advice
Advertorial 4.10. 2017 o Healthy living
Advertising 10.10. 2017
Tvorivé ekoByvame 6/2017 1.12.2017 | * Bathroom e Economical aids: ¢ Wooden housing ® Eco-garden
ORDERS: 11. 2017 * Furniture ovens and cookers e Serial: Heating
MATERIALS:  Paint coats — hobby methods ¢ Testing of domestic — fireplace
Editorial work 31.10. 2017 appliances * Expert advice
Advertorial 10. 11. 2017
Advertising 16.11.2017 S
Tvorivé ekoByvame 1/2018 23.2.2018 e Kitchen z e Economical aids: hobs ® Passive housing * Eco-garden
ORDERS: 5.2.2018 e Furniture & | © Testing of domestic e Series: heating
MATERIALS: * Paint coats — hobby methods @ appliances ® Expert advice
Editorial work 25.1.2018
Advertorial 5.2.2018
Advertising 8.2.2018
Tvorivé ekoByvame 2/2018 25.4.2018 | ® Bathroom ® Economical aids: ¢ Intelligent housing ® Eco-garden
ORDERS: 5.4.2018 ® Furniture refrigerators and freezers | @ Series: heating
MATERIALS:  Paint coats — hobby methods  Testing of domestic * Insulation
Editorial work 23.3.2018 © Healthy living appliances * Expert advice
Advertorial 5.4.2018
Advertising 10. 4. 2018
Tvorivé ekoByvame 3/2018 26.6.2018 e Kitchen e Economical aids: * Wooden housing * Eco-garden:
ORDERS: 6.6.2018 e Furniture dishwashers e Series: heating — heat reinforced
MATERIALS: e Paint coats — hobby methods ® Testing of domestic surfaces
Editorial work 28.5.2018 * Floor appliances * Expert advice
Advertorial 6.6.2018 * Air-conditioning
Advertising 11.6.2018
Tvorivé ekoByvame 4/2018 24.8.2018 e Bathroom e Economical aids: ® Low-energy housing ® Eco-garden:
ORDERS: 6.8.2018 * Furniture washer and dryer e Serial: heating reinforced
MATERIALS: * Paint coats — hobby methods ® Testing of domestic — heat pumps surfaces
Editorial work 26.7.2018 appliances ® Expert advice
Advertorial 6.8.2018 * Insulation
Advertising 9.8.2018
Tvorivé ekoByvame 5/2018 24.10.2018 | © Kitchen e Economical aids: * Passive housing ® Eco-garden
ORDERS: 10. 2018 e Furniture extractor fans e Series: heating
MATERIALS: e Paint coats — hobby methods ® Testing of domestic — floor and wall heating
Editorial work 25.9.2018 * Floor appliances * Expert advice
Advertorial 4.10. 2018 * Healthy living
Advertising 9.10. 2018
Tvorivé ekoByvame 6/2018 3.12.2018 | * Bathroom e Economical aids: ¢ Wooden housing ® Eco-garden
ORDERS: 11.2018 ® Furniture ovens and cookers e Serial: Heating
MATERIALS: * Paint coats — hobby methods ¢ Testing of domestic — fireplace
Editorial work 2.11.2018 appliances * Expert advice
Advertorial 13.11. 2018
Advertising 16.11.2018

Size and advertising price

Dimensions in mm

width height bleed

[L] 2/1 of a page 420 275 3

% 2/1 of a page in page layout 380 243 - 4300 EUR

=1 1/1 of a page 210 275 3

E 1/1 of a page in page layout 175 243 = B EUR

E 2/3 of a page width 175 153 - 1790 EUR

NJ 2/3 of a page height 115 243 -
1/2 of a page width 175 113 -
1/2 of a page height 83 243 - 1D IEU
1/3 of a page width 175 73 -

| 1/3 of a page height 55 243 - 1060 EUR
2nd cover page 210 275 3 2950 EUR
1st page of magazine 210 275 3 2 950 EUR
Other pages before the editorial 210 275 3 2790 EUR
1/3 height by the editorial 55 243 - 1790 EUR
3rd cover page 210 275 3 2790 EUR
4th cover page 210 275 3 3490 EUR
2/1 PR 5 000 characters, 2 - 5 pictures, logo 3 090 EUR
1/1 PR 3 400 characters, 2 — 4 pictures, logo 1760 EUR
1/2 PR width 1 700 characters, 1 — 2 pictures,
1/2 PR height logo 1 YU
Editorial section*
(news and information previously 450 characters, 1 picture 900 EUR
not published in the magazine)
2/1 tips on buying** 1200 EUR
1/1 tips on buying** 700 EUR
1/2 tips on buying** 400 EUR
product placement 500 EUR
branding columns logo 1900 EUR
. . e minimum price
inserted advertisements 1900 EUR
atypical format size and price depending on individual requirements

* In editorial section are published only news and information not previously published in the magazine Tvorivé ekoByvanie.
The editorial board reserves the right to grammatical, stylistic and formal correction of the delivered text materials as well
as the editing of the range. The editorial section is not intended for publication of general information about the producer

and his range of goods.

**Tips on buying on the market are set in by the editorial office according to the magazine’s layout. The column is intended
to present products together with their price
*** Final price of inserting and pasting-in will be determined according to the size and weight after the sample will be deli-
vered. The price will be affected by the number of inserted supplements, the current postal charges and handling charges.

EXTRA CHARGE:
10 % for requested placement

DISCOUNTS:

15 % agency commission for contract partners only
Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.

General Terms and Conditions can be found on page 78.

CANCELLATION FEES:

50 % before the closing date of orders for the given
issue of the magazine according to the editorial plan.
100 % after the closing date of orders for the given
issue of the magazine according to the editorial plan.

Non-standard formats

| wwinst | [T e

tvari |

{_llahxfr 3

Brandmg
column

1 900 EUR
- MATERIALS:
logo

TR
T
4

w 111171
&hm_

Editorial N

page
900 EUR
MATERIALS: text of
450 chaqacier; mcll;]dmg
" spaces, 1 pro ct photo,
P orce, web conact AEEEEE
et et

price, web contact

a -

—-=_, Product —_
& placement A '!ur
500 EUR
MATERIALS: product photo,

= product name, product

1 description max. 25 words, - - - -
price and size of the :
L™ " packaging, web i

s o

e
REDAKCIE '
AL LI £ R TIP T, M

e
B '&'ﬂﬂ
Y Product
—=== . placement B
== 5 500 EUR

MATERIALS: 3 different products on
a white background, name and de-
scription of the product max. 8 words,
price and size of the packaging, web
contact. 1 product will be mark

EDITORIAL TIP. Products will

be published on the
~_Page along with products
from other compames
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kipeliia
malom priestore

readers read at least one issue
of the magazine Méj dom.

(source: MML-TGI)

Prakticka Com pri mori
Typical readers of M6j dom magazine are women and men of working age from 30 to 49. They P
have completed secondary school or university, are family wage-earners, with children, and
own their own flats or houses with gardens. They are interested in decorating, beautifying and
making their interiors more comfortable, and also make use of the ideas for their balconies,
terraces, gardens, and house surroundings. They are seeking advice, tips, and information on
building products, technologies and materials. A relatively large sector is made up of readers
under the age of 29 who are still single, and for them Mdj dom is an inspiration for creating their
own pleasant home. Advertisements in M6j dom magazine influence the decision-making of the
majority of readers when choosing products or firms, and more than half of the entire spectrum
of readers have selected a building company on the basis of reading Mdj dom.

Sample cover only

Frequency: monthly + special
e subscribers Number of pages: 128 — 212 pages
o newspaper kiosks, press retail outlets Circulation: 22 000 copies
o department stores and hypermarkets — BILLA, CARREFOUR, COOP JEDNOTA, HYPERNOVA, KAUFLAND, Price: 1.63 EUR
LUKOIL, METRO, OMV, SHELL, SLOVNAFT, TESCO Year: 19th
e Panta Rhei bookshops
e JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava
¢ housing and building industry exhibitions
¢ online sale at www.jagastore.sk and http://predplatne.jaga.sk
o online sale of the magazine via the website www.floowie.com
Moj dom?
Why advertise in Mo

84 000 people interested in reconstruction and housing
i i E 1 can see the advertisement in just one issue of the
Up to 42 % of the readers are planning to build a family house! magazine Moj dom.
i ds or flicks
Every reader of the magaziné usually rea
2 throzgh it 3.4 times on average (source: GFK survey).
e of the most influential

Advertising in a magazine is on
o 48 % factors when respondents are about to decide what to
of the readers are of the readers are men who purchase (source: GFK survey).
women who put the are potential clients of building
emphasis on the quality companies and they seek information
of their living. in the articles about building.
>
1) )
53 % 92 % 36 % 49 %
of the readers of the readers are of the readers of the readers
are planning to furnishing or own a house. own a flat.
reconstruct their planning to furnish 1 5 (y of the readers live in a rented
house or flat. . their interior in the house or a flat.
/ A 42 A) following year.
=

4
2, o0 T of the readers are
;/; g building or planning

to build their family

62 %

of the readers

e house.
29 % % have an of the readers
average living have below
16 % standard and average standard

average income. 2% of living, for
example students,
of the readers have the unemployed or
20-29 30-39 40-49 50-59  60-69 highest social status in retired people.

the society and the highest

Source: survey conducted on a sample of 1 931 respondents, who answered the questions in the readers’ opinion poll. income
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Issues and topics

ISSUE CLOSING DATE DATE OF ISSUE HOUSING HOUSEHOLD CONSTRUCTION GARDEN
Moj dom 11/2017 2.11.2017 | * Bathroom ¢ Household appliances: * Heating * Tools
ORDERS: 11.10. 2017 e Furniture appliances for baking * Low-energy houses * Monthly advice
MATERIALS:  Series: housing ® Testing
Editorial work 2.10.2017 finance
Advertorial 11.10. 2017 ® Healthy living
Advertising 17.10. 2017
Moj dom 12/2017 -1/2018 12.12.2017 | ° Kitchen ¢ Household appliances: ¢ Heating * Tools
ORDERS: 21.11.2017 ® Furniture brown goods — TV and more | ® Low-energy houses * Monthly advice
MATERIALS: e Series: housing ® Testing
Editorial work 9.11.2017 finance
Advertorial 21.11.2017 =
Advertising 27.11.2017 S
Moj dom 2/2018 2.2.2018 | * Kitchen & |+ Household appliances: o Fabric * Tools
ORDERS: 12.1.2018  Furniture - intelligent household ® Heating * Monthly advice
MATERIALS: e Series: housing ® Testing * Low-energy houses
Editorial work 2.1.2018 finance ® Terrace construction
Advertorial 12.1.2018
Advertising 17.1.2018
Mdj dom 3/2018 2.3.2018 * Bathroom * Household appliances: ¢ Heating * Tools
ORDERS: 9.2.2018 e Furniture Vysavace * Masonry materials * Monthly advice
MATERIALS: * Series: housing e Testing ® Low-energy houses  Building up a pool
Editorial work 31.1.2018 finance * Garden equipment
Advertorial 9.2.2018
Advertising 14.2.2018
Moj dom 4/2018 3.4.2018 ¢ Kitchen * Household appliances: * Roof e Heating * Tools
ORDERS: 9.3.2018 e Furniture washing machines * Dry construction ¢ Monthly advice
MATERIALS: e Series: housing and dryers * Low-energy houses * Reinforced surfaces
Editorial work 28.2.2018 finance ® Testing * Wooden buildings ® Pool — waterproofing
Advertorial 9.3.2018 ¢ Healthy living * Garage
Advertising 14.3.2018 ® Building materials, wall

and floor tiles

Moj dom 5/2018 2.5.2018 | * Bathroom * Household appliances:  Windows and roofwindows | ® Mowing-machines
ORDERS: 10. 4. 2018 ® Furniture refrigerators and freezers ® Floor * Tools
MATERIALS: e Series: housing ® Testing ¢ Plasterboard * Monthly advice
Editorial work 28.3.2018 finance ® Heating ® Pool - covering
Advertorial 10. 4. 2018 ® Low-energy houses
Advertising 13.4.2018 o Klimatizacia
MOJ DOM SPECIAL 1/2018 15.5.2018 | Low energy * Wooden buildings * Reinforced surfaces * A big overview of new
NOVE BYTY Note: Special and passive house * Fabric » Windows and roof windows residential objects
ORDERS: 20.4.2018 | editionisonsale | Overview of building * Roofs * Door
MATERIALS: forgmonths | materials together * Heating « Facade
Editorial work 11. 4. 2018 with their price offer * Swimming pool
Advertorial 20.4.2018
Advertising 25.4.2018
Moj dom 6/2018 1.6.2018 ¢ Kitchen ¢ Household appliances: dryers | ® Waterproofing * Reinforced surfaces
ORDERS: 11.5.2018 ® Furniture e Testing * Wood protection * Tools
MATERIALS: * Series: housing ¢ Shading * Monthly advice
Editorial work 30. 4. 2018 finance ® Heating * Swimming pool
Advertorial 11.5.2018 * Low-energy houses
Advertising 16.5.2018
Moj dom 7/2018 3.7.2018 ® Bathroom (trends) * Household appliances: * Walls finish ® Garden furniture
ORDERS: 12.6.2018 ® Furniture coffee machines * Heating * Tools
MATERIALS: * Series: housing and breakfast appliances * Low-energy houses * Monthly advice
Editorial work 1.6.2018 finance ¢ Testing
Advertorial 12.6.2018
Advertising 15.6.2018
Moj dom 8/2018 1.8.2018 e Kitchen o * Household appliances: ® Heating * Tools
ORDERS: 11.7.2018 ® Furniture (=] vine shops * | ow-energy houses * Monthly advice
MATERIALS: « Serial: housing o | * Testing
Editorial work 29.6.2018 finance [{<]
Advertorial 11.7.2018 D
Advertising 16.7.2018
Moj dom 9/2018 3.9.2018 * Bathroom ¢ Household appliances: * Modern facades * Reinforced surfaces
ORDERS: 10. 8.2018 ® Furniture dishwashers * Windows and roof windows | e Terrace
MATERIALS:  Series: housing e Testing * Heating: fireplaces ® Tools
Editorial work 1.8.2018 finance * Low-energy houses * Monthly advice
Advertorial 10. 8.2018 * Wooden buildings
Advertising 15.8.2018 e Lighting
Moj dom 10/2018 3.10.2018 | ° Kitchen ¢ Household appliances: * Sloping roof * Garage
ORDERS: 12.9.2018 ® Furniture ovens and cookers * Waterproofing ® Tools
MATERIALS:  Series: housing e Testing * Heating: fireplaces * Monthly advice
Editorial work 3.9.2018 finance * Low-energy houses
Advertorial 12.9.2018 ® Floorings
Advertising 15.9.2018
MOJ DOM SPECIAL 2/2018 . | 17.10.2018 | 100 family house * Wooden buildings * Reinforced surfaces * A broad overview of
RODINNE DOMY - NOVE STAVEBNE |  Note: Special | projects from various * Fabric  Windows and roof windows innovative building ma-
MATERIALY editionisonsale | architectural offices * Roofs * Door terials, technologies and
ORDERS: 26.9.2018 for 8 months * Heating « Facade construction techniques
MATERIALS: * Swimming pool
Editorial work 17.9.2018
Advertorial 26.9.2018
Advertising 1.10. 2018
Moj dom 11/2018 2.11.2018 | * Bathroom ¢ Household appliances: * Heating * Tools
ORDERS: 11.10. 2018 ® Furniture appliances for baking * Low-energy houses * Monthly advice
MATERIALS:  Series: housing  Testing
Editorial work 2.10.2018 finance
Advertorial 11.10. 2018 ® Healthy living
Advertising 16.10. 2018
Moj dom 12/2018 — 1/2019 12.12.2018 | © Kitchen ¢ Household appliances: * Heating * Tools
ORDERS: 21.11.2018 ® Furniture brown goods - TV and more |  Low-energy houses * Monthly advice
MATERIALS:  Series: housing ¢ Testing
Editorial work 12.11.2018 finance
Advertorial 21.11.2018
Advertising 26.11.2018




Size and advertising price

Dimensions in mm

width height bleed

Non-standard formats

[L] 2/1 of a page
% 2/1 of a page in page layout 416 246 - 5080 EUR
=4 1/1 of a page 220 280 3
=
E 1/1 of a page in page layout 190 246 - B B
2/3 of a page width 190 160 -
2
L4 2/3 of a page height 125 246 - 2060 EUR
1/2 of a page width 190 118 -
1/2 of a page height 93 246 - e ER
1/3 of a page width 190 77 -
1/3 of a page height 60 246 - 1160 EUR
Lapel on the headline 105 280 3 3260 EUR
Z-gate 440 280 3 6 500 EUR
2nd cover page 220 280 3 3620 EUR
1st page of magazine 220 280 3 3 620 EUR
Other pages before the editorial 220 280 3 3260 EUR
1/3 height by the editorial 60 246 - 2 060 EUR
3rd cover page 220 280 3 3260 EUR
4th cover page 220 280 3 4 620 EUR
2/1 PR 7 200 characters, 2 - 8 pictures, logo 4 500 EUR
1/1 PR 3 600 characters, 2 — 4 pictures, logo 2 550 EUR
1/2 PR width 1 800 characters, 1 - 2 pictures,
1/2 PR height logo ekt 20R
Editorial section*
(news and information previously 450 characters, 1 picture 1160 EUR
not published in the magazine)
2/1 tips on buying** 1200 EUR ! |
1/1 tips on buying** 700 EUR i, - B P
1/2 tips on buying™ 400 EUR e = - b
product placement 250 znakov, 1 obrazok 500 EUR Ty \ b | L
branding columns logo 1900 EUR N g T
. . _ minimum price
inserted advertisements 2100 EUR
atypical format size and price depending on individual requirements

* In editorial section are published only news and information not previously published in the magazine M6j dom. The
editorial board reserves the right to grammatical, stylistic and formal correction of the delivered text materials as well as
the editing of the range. The editorial section is not intended for publication of general information about the producer
and his range of goods.

** Tips on buying on the market are set in by the editorial office according to the magazine’s layout. The column is
intended to present products together with their price.

*** Final price of inserting and pasting-in will be determined according to the size and weight after the sample will be deli-
vered. The price will be affected by the number of inserted supplements, the current postal charges and handling charges.

EXTRA CHARGE: 10 % for requested placement CANCELLATION FEES

50 % before the closing date of orders for the given issue
of the magazine according to the editorial plan.

100 % after the closing date of orders for the given issue =
of the magazine according to the editorial plan. —
Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.

General Terms and Conditions can be found on page 78.

il

DISCOUNTS: 15 % agency commission for contract
partners only

Advertisement area

2/3 width

60 mm
2/3 height

220 x 280 mm 125 x 246 mm

1/2 height

93 x 246 mm

1/2 width

X118 mm 1/3 width

190 x 77 mm
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B0 tpecia] 1200 soma i

Sample cover only
Sample cover only

Issues and topics

ISSUE CLOSING DATE DATE OF ISSUE HOUSING

»

PROJERTY RODINNYCH DOMOV

SPE. N

i

mo

Target groups: People who are planning

to build a family house, construction
contractors, and project engineers

Fiite et Description: A4 format, approx. 200 pages, full
T colour print, soft cover

Circulation: 22 000 copies

Price of publication: 3.50 EUR

=i ot el o
¥ f

Distribution:

¢ all quality bookshops and e-shops

¢ Panta Rhei bookshops

¢ JAGA bookshop in the building of the Faculty
of Civil Engineering (STU) in Bratislava

o newspaper kiosks (Mediaprint-Kapa
Pressegrosso, a. s.)

e building supplies stores (e.g. PRESPOR)

e internet bookshops (www.jagastore.sk,
www.martinus.sk)

MAIN TOPIC

MOJ DOM SPECIAL 1/2018 15.5.2018 | Low energy * Wooden buildings ¢ Reinforced surfaces e A big overview of new

NEW APARTMENTS Note: Special and passive house * Fabric * Windows and roof windows residential objects

ORDERS: 20. 4. 201g | editionisonsale | Qverview of building mate- ¢ Roofs * Door

MATERIALS: feSimontis rials together with their price | * Heating * Facade

Editorial work 11. 4.2018 offer » Swimming pool

Advertorial 20.4.2018

Advertising 25.4.2018

MOJ DOM SPECIAL 2/2018 17.10.2018 | 100 family house projects ¢ Wooden buildings ¢ Reinforced surfaces * A broad overview of

RODINNE DOMY - NEW BUILDING Note: Special from various architectural ¢ Fabric ¢ Windows and roof windows innovative building ma-

MATERIALS ediionisonsale | offices * Roofs ¢ Door terials, technologies and

ORDERS: o, 6. ZTE Simentis * Heating * Facade construction techniques
\ T * Swimming pool

MATERIALS:

Editorial work 17.9.2018

Advertorial 26.9.2018

Advertising 1.10. 2018

Size and advertising price

Dimensions in mm

height bleed
2/1 of a page 440 280 3
2/1 of a page in page layout 416 246 - 5080 EUR
1/1 of a page 220 280 3
1/1 of a page in page layout 190 246 - Ay AU
2/3 of a page width 190 160 -
2/3 of a page height 125 246 - 2080 EUR
1/2 of a page width 190 118 -
1/2 of a page height 93 246 - 1 Y U
1/3 of a page width 190 77 -
1/3 of a page height 60 246 - 1160 EUR
Lapel on the headline 105 280 3 3260 EUR
Z-gate 440 280 3 6 500 EUR
2nd cover page 220 280 3 3620 EUR
1st page of magazine 220 280 3 3620 EUR
Other pages before the editorial 220 280 3 3260 EUR
1/3 height by the editorial 60 246 - 2 060 EUR
3rd cover page 220 280 3 3260 EUR
4th cover page 220 280 3 4 620 EUR
2/1 PR 7 200 characters, 2 — 8 pictures, logo 4 500 EUR
1/1 PR 3 600 characters, 2 — 4 pictures, logo 2 550 EUR
1/2 PR width 1 800 characters, 1 — 2 pictures,
1/2 PR height logo 1 Sl IEUA
Editorial section*
(news and information previously 450 characters, 1 picture 1160 EUR
not published in the magazine)
2/1 tips on buying** 1200 EUR
1/1 tips on buying** 700 EUR
1/2 tips on buying** 400 EUR
product placement 250 znakov, 1 obrazok 500 EUR
branding columns logo 1900 EUR
. . ek minimum price
inserted advertisements 2100 EUR
atypical format size and price depending on individual requirements

* In editorial section are published only news and information not previously published in the magazine Moj dom. The
editorial board reserves the right to grammatical, stylistic and formal correction of the delivered text materials as well as
the editing of the range. The editorial section is not intended for publication of general information about the producer
and his range of goods.

**Tips on buying on the market are set in by the editorial office according to the magazine’s layout. The column is
intended to present products together with their price.

*** Final price of inserting and pasting-in will be determined according to the size and weight after the sample will be deli-
vered. The price will be affected by the number of inserted supplements, the current postal charges and handling charges.

EXTRA CHARGE: 10 % for requested placement CANCELLATION FEES

50 % before the closing date of orders for the given issue
DISCOUNTS: 15 % agency commission for contract of the magazine according to the editorial plan.
partners only 100 % after the closing date of orders for the given issue

of the magazine according to the editorial plan.
Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.
General Terms and Conditions can be found on page 78.

Advertisement area

1/1 of a page

220 x 280 mm

1/2 heiht

93 x 246 mm

1/2 width

190 x 118 mm




CONSTRUCTION MARKET | MATERIALS AND PRODUCTS | STRUCTURES AND COMPONENTS

FOR EVERY BUILDER

print circulation of the
magazine Stavebné
materialy

The typical reader is an academic or a man with secondary education. A great majority

w f
of readers are realization company employees and engineering design company o
employees. The readers of Stavebné materidly are of working age (between 23 and 55) Ko zaplati viac? }
and they make use of the obtained information in their profession. Many of them are deogg adane: _
vs. eserocka

interested in unbiased information about specific products and information based on

Z1VIlOo

practical experience.

subscribers
direct mailing to target groups
newspaper kiosks and press shops

Sample cover only

o

°

o

« JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava b T L
e housing and building industry exhibitions Circulation: 7 000 copies

* online sale at www.jagastore.sk and http://predplatne.jaga.sk Price: 2.30 EUR

e online sale of the magazine via the website www.floowie.com Year: 14th

34

Why advertise in Stavebné materialy?

As much as 76 % of the readers are realization company
employees and self-employed people.

42 % of the readers are realization company employees.

34 % of the readers are self-employed people working
in the field of construction who make use of the information
found in the magazine in their profession.

H 13 % of the readers are engineering design company
employees.
7 % of the readers are students of faculties of Civil
Engineering.
4 % accounts for other readers.

CONTRACTORS

SECONDARY SCHOOL

0
86%
of the readers are men interested

in the field of construction and are

either in charge of decision making
or are company executives.

of the readers are women
who are professionals in the
construction field.

36 %

34 %

DON'T DECIDE

CO-DECIDE

20-29 30-39 40 - 49 50 - 59

Source: survey conducted on a sample of 862 respondents, who answered the questions in the readers” opinion poll.

35

urchase of materials and techno

2 65 % of the respondents read in the construct.ioln
magazines the advertisements and the advertisin

(source: GFK survey).

3 52 % of the readers use the advertisement or the

advertising articles published in the magazine Stavebné

materidly to choose suppliers
(source: GFK survey).

logies for a building site.

1 82 % of the readers decide or co-decide about the
p

g articles

of materials and services

H 64 % of the readers are people with

secondary education who make use
of the obtained information in their
profession.

36 % of the readers are academics
working in the field of construction.

53 % of the readers are the ones who
decide about purchasing.

29 % of the readers co-decide about
purchasing.

H 18 % of the readers don’t decide about

purchasing.
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Issues and topics

ISSUE CLOSING DATE DATE OF ISSUE TOPIC CONSTRUCTION AND RECONSTRUCTION OTHERS

Stavebné mater|a|y 5/2017 6.10.2017 Renovation and e Failures and faults of ® Materials and products
ORDERS: 9.2017 revitalization of constructions suitable for reconstructions
MATERIALS: buildings * Reconstructions and * Water-proofing
/E\glmal?ﬂ .W|0fk 1;- g ggj}; remediation  Construction machinery

vertorial . 9. i i
Advertising 259 2017 e Construction chemistry
Stavebné mater|a|y 6/2017 10.11.2017 | Halls and industrial ¢ Wooden and steel structures e Skeleton structures Slovak construction
ORDERS: 0.2017 buildings ® Ferro-concrete and pre- * Paint coats, protection of business Almanach
MATE_RIALS stressed concrete structures  structures —an overview of the best
Editorial work 12.10. 2017 ¢ Construction machinery companies and their
Advertorial 23.10.2017 performance
Advertising 27.10. 2017 o
Stavebné materialy 1/2(]18 23.3.2018 Vertical and horizon- 8 * Walls, ceilings, floors * Protection of vertical and * CONECO -
ORDERS: 3.2018 tal structures ~~ | ® Concrete and constructions horizontal structures RACIOENERGIA 2018
MATEBIALS =] from concrete ® Dry construction (11.-14.4.2018)
E\gnogal .wlork Zg g 5812 * Masonry materials and * Construction machinery

vertorial . i 5 & i
Advertising 9 3 2018 prefabricates ¢ Drevené konstrukcie
Stavebné materialy 2/2018 15.5.2018 Peripheral shells of ¢ Facade structures, facade ® Energy construction ¢ International
ORDERS: 4.2018 buildings and shell cladding concepts Engineering Fair Nitra
MATERIALS: fillings ¢ Windows, doors, glassed-in e Construction machinery (23.-26.5.2018)
Editorial work 13. 4.2018 walls
Advertorial 24.4.2018
Advertising 27.4.2018
Stavebné materialy 3/201 8 15.6.2018 Roof constructions e Flat roofs * Metal and wooden
ORDERS: 5.2018 ¢ Inclined roofs structures
MATERIALS: ® Roof insulation * Roof superstructures
Editorial work 18.5.2018 * Construction machinery
Advertorial 29.5.2018
Advertising 16 %018 * Precast concrete products
Stavebné materialy 4/2018 7.9.2018 Surface treatment * Plasters and paints  Exterior and interior paving
ORDERS: 8.2018 of construction ® Thermal and sound and cladding concrete
MATERIALS: structures insulations © Dry construction
Editorial work 9. 8.2018 ® Construction machinery
Advertorial 20. 8.2018 o Floors
Advertising 24.8.2018
Stavebné materialy 5/2018 5.10.2018 Renovation and e Failures and faults of ® Materials and products
ORDERS: 9.2018 revitalization of constructions suitable for reconstructions
MATERIALS: buildings * Reconstructions and * Water-proofing
lE\gnogal _wlork 1;. 8 gg]g remediation ¢ Construction machinery

vertorial . 9. i i
Advertising 21, 9. 2018 ¢ Construction chemistry
Stavebné matenaly 6/2018 9.11.2018 Halls and industrial * Wooden and steel structures e Paint coats, protection of Slovak construction
ORDERS: 10. 2018 buildings ¢ Ferro-concrete and pre- structures business Almanach
MATERIALS: stressed concrete structures ¢ Construction machinery - an overview of the best
E\glmgal 'Wlork ;; ]8 gg]g o Skeleton structures companies and their

vertorial .10. f
Advertising 25. 10. 2018 HACHIENIES

Size and advertising price

Dimensions in mm

width

height

bleed

Non-standard formats

= e [

=4 2/1 of a page 420 297 3
= i 4150 EUR
E 2/1 of a page in page layout 390 267 -
(] 1/1 of a page 210 297 3
= " 2490 EUR
E 1/1 of a page in page layout 175 267 -
2/3 of a page width 175 178 -
1790 EUR
2/3 of a page height 115 267 -
1/2 of a page width 175 132 -
: 1430 EUR
1/2 of a page height 86 267 -
1/3 of a page width 175 87 -
. 1060 EUR
1/3 of a page height 56 267 -
1/4 of a page* 86 132 = 900 EUR
~— Lapel on the headline 105 297 3 2790 EUR
| Z-gate 400 297 3 5580 EUR
2nd cover page 210 297 3 2960 EUR
st.aggof magazine 2410 = 4 < JO0EUR * Size without possibility of positioning —
2nd and 3rd page of magazine 210 297 3 2790 EUR
3rd cover page 210 297 3 2 790 EUR
4th cover page 210 297 3 3490 EUR
2/1 PR 8 400 characters, 2 — 8 pictures, logo 3050 EUR
1/1 PR 4 200 characters, 2 - 4 pictures, logo 1760 EUR editorial section is not intended
1/2 PR width ] information about the producer
2100 characters, 1 -2 pictures, 1060 EUR *** Final price of inserting and
1/2 PR height logo
Editorial section**
(news and information previously 600 characters, 1 picture 900 EUR handling ch
not published in the magazine) andling charges.
product placement 250 characters, 1 picture 500 EUR EXTRA CHARGE:
10 % fi ted
branding columns logo 900 EUR placgmognrteques y
. . e minimum price
inserted advertisements 1 500 EUR DISCOUNTS:

atypical format

size and price depending on individual requirements

15 % agency commission

Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.
General Terms and Conditions can be found on page 78.

for contract partners only

advertisement will be adapted to the magazine layout.

** In editorial section are published only news and in-
formation not previously published in the magazine Sta-
vebné materialy. The editorial board reserves the right to
grammatical, stylistic and formal correction of the delive-
red text materials as well as the editing of the range. The

mined according to the size and weight after the sample
will be delivered. The price will be affected by the number
of inserted supplements, the current postal charges and

location of the

for publication of general
and his range of goods.
pasting-in will be deter-

CANCELLATION FEES:
50 % before the closing
date of orders for the gi-
ven issue of the magazine
according to the editorial
plan.

100 % after the closing
date of orders for the gi-
ven issue of the magazine
according to the editorial
plan.




RENOVATION OF APARTMENT HOUSES AND BUILDINGS | ENERGY | OPERATION AND MAINTENANCE OF BuLDiNGS | SPRAVA BUDOV

MAGAZINE FOR 10 500

FLAT OWNER GCOMMUNITIES

print circulation
of the magazine
Sprava budov

Co
s neohlasenou
stavbou

v dome?
Reader profile
Typical readers of the magazine Sprava budov are men and women who are of
working age — a manager of an administration company, a flat owners’ group, or a flat
owners’ representative. The information published in the magazine is highly leveraged
when executing their profession, and appreciate the clearest presentation of block of
flats renovations.

Distribution

e subscribers

e direct mailing to target groups

¢ JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in

Sample cover only

4 Frequency: four times per year
Bratislava Number of pages: 56 — 80 pages
¢ housing and building industry exhibitions Circulation: 7 000 copies
¢ online sale at www.jagastore.sk and http://predplatne.jaga.sk Price: 2.29 EUR
¢ online sale of the magazine via the website www.floowie.com Year: 12th
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Why advertise in Sprava budov?

4 issues of the magazine Sprava budov .
10 500 chairmen of flat owner communi

are sent in turns to
ties — through the
to address almost all

Who reads the magazine Sprava budov?

As much as 86 % of the readers

advertising in all issues it is possible

are property owners’  communities.

2

86 % of the readers are flat owner

BUILDING
MANAGEMENT communities.
FLAT OWNER  COMPANIES 3 37%
CoMMU H 13 % of the readers are residential adve
X building management companies.
M 1 % of the readers are housing
associations.
DECIDE
Men dominate

DON'T DECIDE

71 % CO-DECIDE
of the readers
are men.

29 %
of the readers are
women.

ENERGY
SAVINGS

NEWS AND
UPDATES

FACILITY
MANAGEME!

Age 34 %

RECONSTRUCTION
OF FLAT
BUILDINGS

20-29

30-39 40 - 49 50 - 59 60 - 69

Source: survey conducted on a sample of 759 resp who the q in the readers’ opinion poll.
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Sprava budov once or

existing communities in Slovakia.

Construction building inv ‘

the housing stock covered also in the conte

Sprava budov. v
i (0]

of the readers have used the informa |qn _ .

rtising article or the advertisement published in the journal

estments are connected to revitaliz_ing
nt of the magaziné

several times (source: GFK survey).

Do they decide about purchasing?

H 21 % of the readers are the ones who decide
about purchasing.
69 % of the readers co-decide about purchasing.

Il 10 % of the readers don’t decide about
purchasing.

What information do the readers look for
l 56 % of the readers mostly appreciate clearly
presented reconstructions of flat-buildings.

Il 22 % of the readers are people who are mostly
interested in information on energy savings in
residential buildings.

M 16 % of the readers are interested in the news and
updates from the building administration and non-
residential properties.

M 6 % of the readers look for the information on
facility management.
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SPRAA

BUDOV Issues and topics

SPRAVA BUDOV

ISSUE CLOSING DATE DATE OF ISSUE TOPIC SPECIAL BUILDINGS AND APARTMENT HOUSES OTHERS
Spra'va budov 4/2017 #44 27.10.2017 Energy conservation | - * Renovation of facades ® Operation and maintenance of e Facility management
ORDERS: 10.10. 2017 in buildings = buildings * Economics
MATERIALS: g ¢ Renovation of apartment houses
;gltogal 'Wlork 1%9-18- 581; =  Energy: production, distribution,

vertorial .10. s
Advertising 16. 10, 2017 = . ?“pp')-’ - .
> echnical equipment of buildings
£
=
Spréva budov 1/2018 #45 16. 3. 2018 Renovation of § ¢ Financing of building ® Operation and maintenance of * Facility management
ORDERS: 27.2.2018 buildings o renovations buildings * Economics
MATERIALS: =] * Renovation of apartment houses
ignogal .wlork ;(;‘ g Sg]g 5 ® Energy: production, distribution,
vertorial .2 supply
Advertising 2.3.2018 § « Technical equipment of buildings
[«
2
Sprava budov 2/2018 #46 26.5.2018 Resolving faults in = | * Replacement of ® Operation and maintenance of  Facility management
ORDERS: 7.5.2018 apartment houses = windows buildings e Economics
MATERIALS: b= * Renovation of apartment houses
E\gltoﬂm _Wlork 2?- g gg]g 2 e Energy: production, distribution,
vertorial . 5. o supply
o
Advertising 11.5.2018 @ ® Technical equipment of buildings
=
©
Sprava budov 3/2018 #47 14.9. 2018 Thermal protection g ® Heating and energy ® Operation and maintenance of  Facility management
ORDERS: 27.8.2018 of buildings =3 supplies of buildings buildings * Economics
MATERIALS: ;‘ * Renovation of apartment houses
ignogal _wlork ;;3 g gg%lg ] ® Energy: production, distribution,
vertoria . 8. = supply
[72}
Advertising 3]-8:2018 g * Technical equipment of buildings
S
3
Spréva budov 4/2018 #48 26.10.2018 Energy conservation g * Renovation of facades ® Operation and maintenance of ® Facility management
ORDERS: 9.10. 2018 in buildings = buildings * Economics
MATERIALS: © * Renovation of apartment houses
Editorial work 29.9.2018 2 ® Energy: production, distribution,
Advertorial 9.10.2018 = supply
Advertising 12.10.2018 3 * Technical equipment of buildings
=

Size and advertising price

Dimensions in mm
height

width

bleed

Non-standard formats

(=] 2/1 of a page 420 297 3
= 21 of i layout 390 267 8160EUR “;
(7] of a page in page layou - A
= 1/1 of a page 210 297 3 Branding 'y
i 2 1 830 EUR column
g 1/1 of a page in page layout 175 267 - 900 EUR
N 2/3 of a page width 175 178 - :
pag . 1300 EUR MATERIALS:
2/3 of a page height 115 267 -
1/2 of a page width 175 132 -
. 1000 EUR
1/2 of a page height 86 267 -
1/3 of a page width 175 87 -
. 730 EUR
1/3 of a page height 56 267 -
1/4 of a page* 86 132 - 600 EUR
— Lapel on the headline 105 297 3 2160 EUR
| Z-gate 400 297 3 4320 EUR
@ 2nd cover page 210 297 3 2 330 EUR
1st page of magazine 210 297 3 2 330 EUR
2nd and 3rd page of magazine 210 297 3 2160 EUR * Size without possibility of positioning — location of the
3rd cover page 210 297 3 2160 EUR advertisement will be adapted to the magazine layout.
** In editorial section are published only news and
4th cover page 210 297 3 2990 EUR information not previously published in the magazine
2/1 PR 8 400 characters, 2 - 8 pictures, logo 2 660 EUR Sprava budov. The editorial board reserves the right
. . to grammatical, stylistic and formal correction of the
11 PR 4200 characters, 2 - 4 pictures, logo 1490 EUR delivered text materials as well as the editing of the
1/2 PR width o range. The editorial section is not intended for publi-
] 2plotlcharaciersyERaipiciiies; 830 EUR cation of general information about the producer and
1/2 PR height logo his range of goods.
1/3 PR width X *** Final price of inserting and pasting-in will be de-
1/3 PR height 1050 characters, 1 picture, logo 600 EUR termined according to the size and weight after the
Aiki elg ! sample will be delivered. The price will be affected by
Editorial s.ectlon**‘ ) . the number of inserted supplements, the current postal
f?oetM[/)Su Zzg ';ggo;]mtitelorrrw) é)éfg\z/;gze/)sly 600 characters, 1 picture 600 EUR charges and handling charges.
product placement 250 characters, 1 picture 500 EUR EXTRA CHARGE: CANCELLATION FEES:
. 10 % for requested 50 % before the closing
branding columns logo _9_00 EUR_ placement date of orders for the
. . - minimum price given issue of the
Inserted advertisements 990 EUR DISCOUNTS: magazine according to
atypical format size and price depending on individual requirements 15% agfency c‘:m't T(Jeoii/ﬁmgm g:an-l .
mission for contrac o after the closing
Prices are stated excluding VAT. The price list s valid from 1. 9. 2017 to 31. 8. 2018. partners only date of orders for the

General Terms and Conditions can be found on page 78.

3 mrnr
Product
placement
500 EUR
MATERIALS: product photo,
product name, product

lescription, price and size,
the packaging,

Editorial

page
600 EUR
MATERIALS: text of

Pt 600 characters including

spaces, 1 product photo,
price, web
contact

given issue of the
magazine according to
the editorial plan.
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AND SANITY ENGINEERS |,

print circulation
of the magazine
TZB HAUSTECHNIK

Reader profile

The typical reader is a university or secondary-school educated man of working age

between 25 and 55. Women also belong to the reader group, although to a lesser extent.

A prevailing number of readers operate in design and realization companies, using the
information obtained from TZB HAUSTECHNIK magazine in their professions. This is also
reflected in the growing interest in information from the practical world and in non-
commercial information on current products and trends on the Slovak market.

Distribution

e subscribers

e direct mailing to target groups

¢ JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava

e sale at exhibitions focused on construction and living, building services, energy and
engineering

e online sale at www.jagastore.sk and http://predplatne.jaga.sk

e online sale of the magazine via the website www.floowie.com

Who reads the magazine TZB HAUSTEGHNIK?

Over 60 % of readers are employees of
design and realization companies.

DESIGN
ENGINEERS AND
CONTRACTORS

Design and realization companies

Il 61 % of the readers are people who work in design
and realization companies.
34 % of the readers are TZB sanitary engineers of
technical building equipment.

5 % of the readers are students.
Men dominate

9% & o

of the readers are men
working in different
fields from financing to
building equipment.

21 %

of the readers are women who
are interested in the field of
technical building equipment
within the frame of their
profession.

Age

20-29

30-39 40 - 49 50 - 59 60 - 69

Source: survey conducted on a sample of 412 resp , who the q in the readers” opinion poll.

PRACTICAL
SOLUTIONS

! — o :
i th oG By -
g
S e
Nové technologie a vyzvy?
g»,Prf'st‘u;:)L.fjme k nim s rozumom &

Y == 4

Sample cover only

Frequency: five times per year
Number of pages: 56 — 80 pages
Circulation: 3 500 copies

Price: 2.29 EUR

Year: 26th

Why advertise in TZB HAUSTECHNIK?

1 It is the only Slovak magazine for de_sign engineers who work
in the field of technical building equipment.
86 % of the readers of TZB decide or co-decide about
technologies for a building site. . e

9 rs consider the advertisemen

Z\gv«/aort(i);i;hge;t?(gees published in thg magaziqe TZB usef}Jl aEd
make use of the information in their profession (source: GF

Su “ey)'

once or more times (source: GFK survey).

! Do they decide about purchasing?
49 % of the readers are the ones who decide
about purchasing.

37 % of the readers co-decide about purchasing.

M 14 % of the readers don’t decide about
purchasing.

What information do readers look for?
53 % of the readers belong to the group of
people who read mostly about up-to-date
products and trends on the Slovak market.

Il 33 % of the readers are people who are
interested in practical information as well as
professional solutions from the field of technical
building equipment.

14 % of the readers search for information
about current situation in this field.
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Issues and topics

TZB

HAUSTECHNIK

ISSUE CLOSING DATE DATE OF ISSUE SPECIAL OTHER TOPICS TRADE FAIRS
TZB HAUSTECHNIK 5/2017 3.11.2017 Metering, regula- * Energy * Electrical installations and
ORDERS: 16.10. 2017 tion, and control . | ® Heating lighting technology
MATERIALS: technology = | * Ventilation, air-conditio- ® Security systems and fire
Editorial work 5.10.2017 s ning, and cooling safety technology
Advertorial 16.10. 2017 = . Indopr _environ_ment ¢ Sustainability of the environ-
Advertising 20.10. 2017 =, | * Sanitation equipment and mental technology
S installations
>
TZB HAUSTECHNIK 1/2018 23.3.2018 Energy and °u': * Heating * Electrical installations and ¢ CONECO
ORDERS: 6.3.2018 Sustainability 3| © Ventilation, air-conditio- lighting technology — RACIOENERGIA
MATERIALS: S ning, and cooling ¢ Security systems and fire 2018 (11. - 14. 4. 2018)
Editorial work 23.2.2018 g . Indopr pnvironment safety tec‘h‘nology i
Advertorial 6.3.2018 = | e Sanitation equipment and e Sustainability of the environ-
Advertising 9.3.2018 8 installations mental technology
O | ® Metering, regulation, and
g control technology
TZB HAUSTECHNIK 2/2018 4.5.2018 The quality of the S | ® Energy * Metering, regulation, and * ELOSYS 2018
ORDERS: 16. 4. 2018 buildings” indoor g ® Heating control technology (23.-26.5.2018)
MATERIALS: environment =  Ventilation, air-conditio- * Electrical installations and
Editorial work 5.4.2018 2 ning, and cooling lighting technology
Advertorial 16. 4. 2018 > |° Indopr _environ!'nent ® Security systems and fire
Advertising 19. 4. 2018 = . _Sanltathn equipment and safety tec‘h‘nology )
= installations e Sustainability of the environ-
s mental technology
% * Heat pumps
TZB HAUSTECHNIK 3/2018 27.6.2018 Ventilation, air- 3 * Energy e Electrical installations and
ORDERS: 8.6.2018 -conditioning, and £ | ® Heating lighting technology
MATERIALS: cooling a5 | ®Indoor environment ® Security systems and fire
Editorial work 30. 5.2018 % ¢ Sanitation equipment and safety technology
Advertorial 8.6.2018 = installations e Sustainability of the environ-
Advertising 13. 6. 2018 = | ® Metering, regulation, and mental technology
=4 control technology e Solar energy use in buildings
TZB HAUSTECHNIK 4/2018 21.9.2017 Heating ﬁ * Energy * Electrical installations and
ORDERS: 4.9.2018 ‘2 | * Ventilation, air-conditio- lighting technology
MATERIALS: 3] ning, and cooling ¢ Security systems and fire
Editorial work 23.8.2018 g ¢ Indoor environment safety technology
Advertorial 4.9.2018 ® ¢ Sanitation equipment and ¢ Sustainability of the environ-
Advertising 7.9.2018 0 installations mental technology
+ | » Metering, regulation, and ¢ Heat Recovery Ventilation
% control technology technology
TZB HAUSTECHNIK 5/2018 3.11.2018 Metering, regula- © | e Energy * Electrical installations and
ORDERS: 16. 10. 2018 tion, and control 3 | * Heating lighting technology
MATERIALS: technology ‘S | ® Ventilation, air-conditio- ¢ Security systems and fire
Editorial work 5.10.2018 3 ning, and cooling safety technology
Advertorial 16. 10. 2018 S, | * Indoor environment e Sustainability of the environ-
Advertising 19. 10. 2018 4= | ® Sanitation equipment and mental technology
installations ¢ Sanitation technologies

Size and advertising price

Dimensions in mm
bleed

height

Non-standard formats

** In editorial section are published only news and

Branding

* Size without possibility of positioning — location of
the advertisement will be adapted to the magazine

atypical format

size and price depending on individual requirements

mission for contract
partners only

Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.
General Terms and Conditions can be found on page 78.

TZB HAUSTECHNIK. The editorial board reserves the
right to grammatical, stylistic and formal correction
of the delivered text materials as well as the editing
of the range. The editorial section is not intended for

*** Final price of inserting and pasting-in will be de-
termined according to the size and weight after the
sample will be delivered. The price will be affected
by the number of inserted supplements, the current

in the mag

A

placement

500 EUR
MATERIALS: product photo,
product name, product
y . description, price and size,
of the packaging,
' web contact _4

CANCELLATION FEES:
50 % before the
closing date of orders
for the given issue of the
magazine according to
the editorial plan.

100 % after the closing
date of orders for the
given issue of the ma-
gazine according to the
editorial plan.

=1 2/1 of a page 420 297 3
= ) 3160 EUR
[2] 2/1 of a page in page layout 390 263 -
=
7 1/1 of apage 210 297 3 column
= ) 1830 EUR 900 EUR
=Y 1/1 of a page in page layout 180 263 -
= MATERIALS:
2/3 of a page width 180 173 -
. 1300 EUR
2/3 of a page height 118 263 -
1/2 of a page width 180 129 -
. 1000 EUR
1/2 of a page height 88 263 -
1/3 of a page width 180 84 -
. 730 EUR
1/3 of a page height 57 263 -
1/4 of a page* 88 129 = 600 EUR
~— Lapel on the headline 105 297 3 2160 EUR
| Z-gate 400 297 3 4320 EUR
2nd cover page 210 297 3 2 330 EUR
1st page of magazine 210 297 3 2330 EUR
2nd and 3rd page of magazine 210 297 3 2 160 EUR :
t.
3rd cover page 210 297 3 2160 EUR geu
4th cover page 210 297 3 2990 EUR information not previously p
2/1 PR 8 400 characters, 2 - 8 pictures, logo 2 660 EUR
1/1 PR 4 200 characters, 2 — 4 pictures, logo 1490 EUR
1/2 PR width 2 100 characters, 1 - 2 pictures, S R publication of general information about the p
1/2 PR height logo and his range of goods.
1/3 PR width
1 050 characters, 1 picture, logo 600 EUR
1/3 PR height
Editorial section** postal charges and handling charges.
(news and information previously 600 characters, 1 picture 600 EUR .
not published in the magazine) EXTRA CHARGE:
10 % for requested
product placement 250 characters, 1 picture 500 EUR placement
i | I EUR
branding columns ogo .9.00 U J DISCOUNTS:
inserted advertisements** m/rsgzjuré:lfgce 15 % agency com-

page
600 EUR
MATERIALS: text of
600 characters including
spaces, 1 product photo,
price, web contact
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Nt #391
. i

print circulation
of the magazine
InZinierske stavby

Reader profile

The typical reader is an academic or secondary-school educated man, but university
educated women are also part of the readership. A great majority of readers are employees
of engineering — design and implementation companies. The readers of the magazine
InZinierske stavby / InZenyrské stavby are of working age, and the information obtained
from its content is applied in their professions. Due to its long tradition, many readers
consider keeping up with the magazine a matter of course in their professional lives.

uktlry potrebuje
vestovanie

Sample cover only

Distribution
e subscribers Frequency: six times per year
e direct mailing to target groups Number of pages: 56 — 112 pages
« JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava Circulation: 3500 copies
e exhibitions and fairs focused on construction, transport and engineering industry ggf' gﬁzt!:l EUR
e online sale at www.jagastore.sk and http://predplatne.jaga.sk ‘
e online sale of the magazine via the website www.floowie.com
46
Who reads the magazine Inzinierske stavhy? Why advertise in '“Z'F}j‘eff'{jgpﬁﬂ‘;?g’;’, - making
(]
Almost 40 % of the readers are people who work 1 ﬁgnée?;f:;tf:gﬁfcﬁ:; and design of the material and
in engineering design and realization companies. technologies for a construction site.
38 9% of the readers make use of the av('ivgrtisements and
I 39 % of the readers are people from the field of advertising articles in the magazine InZinierske stavby
PUBLIC engineering design and realization. while selecting suppliers (source: GFK survey).

INSTITUTIONS

RESEARCH 29 % of the readers work for research and itis the only and highly respected professional mag?dﬂtnec;ir':ion

COVUTER g il consulting companies. the field of building engineering and has 65 years 0ld tra X :

i 18 % of the readers are people employed in public 4 itis a combination of a advertised brand and a trustworthy
fg&{’;ﬁ;‘,ﬁ’;’,ﬁg institutions in the field of construction. magazine.

M 14 % of the readers are teachers, students and
graduates of faculties of civil engineering.

Do they decide about purchasing?

Men dominate M 59 % of the readers co-decide about
LECDE rchasing.
0 ® o 0 pu
79 A) 21 /0 = I 24 % of the readers are the ones who
 of the readers are of the re':\jders aLe “I”"ijers't%’ ) decide about purchasing.
unl\r/]ersiltydor s;ec(;)ndary 3;:;?: ary schoot educate 17 % of the readers don’t decide about
school educated men. : purchasing.
34 %
How much do they earn

Age
g 71 % of the readers have the income higher
than 1 500 EUR.
Il 20 % of the readers have the income
between 900 and 1 500 EUR.
9 % of the readers have income lower than
20-29 30-39 40 - 49 50 - 59 60 - 69 900 EUR.

Zdroj: Prieskum realizovany na vzorke 809 1 /, ktori

MORE THAN 1 500 EUR

Ip i v Citatel'skej ankete.
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INZINIERSKE STAVBY
INZENYRSKE STAVBY

ISSUE CLOSING DATE

DATE OF ISSUE

Issues and topics

ANALYSIS

TOPIC

INZINIERSKE STAVBY

SPECIAL

OTHER TOPICS

InZenyrské stavby 6/2018

Ecological and water engi-
neering constructions, water
treatment plants, technological
equipment, sewerage of re-
gions, sewerage and waterway
networks

Maintenance, repairs and
reconstruction of road network,
work on road surfaces and
bridges, safety equipment and
traffic signs

Materials, structural
systems and Technologies
applied in construction of
bridges, interesting im-
plementations of bridges
in Slovakia, the Czech

tion engineering
¢ Transportation constructions
® Engineering networks
® Technologies and materials
¢ Construction machinery

and auxiliary structures

InZinierske stavhy/ 12.10. 2017 Traf‘:ic signs on motorways and = :’:nr(l:el czn;truc;:yn in Slovakia and :n:egrattgd rai: trqlnsport . ?eo-technolqu and founda-
Senv 3 roads 3= | the Czech Republic ntegration of rail passen- ion engineering
Lnszgélyrske Stabe 5/2017 Design of road traffic signs, E Construction of tunnels in ger transport in the urban ¢ Transportation constructions
RDERS: 5 2017 permanent and portable traffic | £ | Slovakia and the Czech Republic, | transport system * Water engineering constructions
& ATERIALS: 5.9.20 signs, new types of traffic 2| current state and outlook, latest ¢ Engineering networks
Editorial work 13.9.2017 signs and materials, traffic Cl>-’ technologies in realizations of ® Technologies and materials
Advertorial 25.9.2017 safety features @ | tunnels, technological outfitting, ¢ Construction machinery and
Advertising 29.9.2017 PPP construction project monitoring | ¢ | monitoring, respective standards auxiliary structures
Motorway D4 — Expressway R7 § ® Special constructions
InZinierske stavby/ 16. 11. 2017 | Water engineering @ | Maintenance of road networks Bridge construction ¢ Geo-technology and founda-
Zany A constructions © | Maintenance, repairs and Materials, structural tion engineering
:gzge L{l yr3ke Stabe 6/2017 Ecological and water engi- 8 reconstruction of road network, systems and Technologies | e Transportation constructions
ORDERS: 27.10. 2017 neering constructions, water o | work on road surfaces and applied in construction of ® Engineering networks
MATERIALS: -10.20 treatment plants, technological | © | bridges, safety equipment and bridges, interesting im- ¢ Technologies and materials
Editorial work 18.10. 2017 equipment, sewerage of re- S | traffic signs plementations of bridges ¢ Construction machinery and
Advertorial 27.10. 2017 gions, sewerage and waterway 8 in Slovakia, the Czech auxiliary structures
Advertising 3.11.2017 networks ‘o' Republic and abroad ¢ Special constructions
PPP construction project monitoring | +~
Motorway D4 — Expressway R7 =
=
InZinierske stavby/ 7.3.2018 tSafety il:t “!le operation ct:f .é _I;ra]il transport - tTechnoIongitcaI outfit:ingtof * Geo-technology and foundation
Zany 3 ransportation constructions <) e current state of railway transpor- | transportation constructions engineering
:#HSZ;ESn yrské stavby 1/2018 Activities to increase the % tation in Slovakia and the Czech Technological outfitting . Transpon.ationv constructior]s
. safety of transportation © | Republic, its development and sup- in the individual types of * Water engineering constructions
&?\?EE&\LS 18.2.2018 constructions, new knowledge | £ | port, need for investments, proposed | transportation construc- * Engineering networks
Editorial work 7.2.2018 and trends in science and re- | *7 | projects and solutions tions, relevant European * Technologies and materials
Advertorial 18. 2. 2018 search, new rules in legislation | = standards, contemporary * Construction machinery and
Advertising 21.2.2018 = trends and development of auxiliary structures
PPP construction project monitoring E technologies : ?g%‘za;;‘sgsggﬁggg RACIO
Motorway D4 - Expressway R7 ;‘ ENERGIA 2018 (11. - 14. 4. 2018)
© IBF, MOBITEX 2018 (25. - 28. 4. 2018)
o
InZinierske stavby/ 11.5.2018 ls\nli-ﬂpoding_rmteplion_ & griggesb R g nem:_diat_inn an_d wa_ter- . ?eo-technolqu and founda-
Jenv A ecuring civil engineering con- = | Bridge building in Slovakia an proofing in engineering ion engineering
:;gz;g yrSKe Stabe 2/2018 structions against surface water, g the Czech Republic, its current construction ¢ Transportation constructions
ORDERS: 20. 4. 201 current stage of implementation @ | state and prognoses, the latest Remediation of concrete ¢ Water engineering constructions
MATERIALS: 0. 4.2018 of proposed anti-flood measures T | technologies in the realisation and steel structures, wa- ¢ Engineering networks
Editorial work 11. 4. 2018 in Slovakia and the Czech L | of new bridge constructions terproofing, construction * Technologies and materials
Advertorial 20. 4. 2018 Republic, monitored goals and the g and reconstructions, diagnosing | chemistry e Construction machinery and
Advertising 25.4.2018 methods of their implementation, o | bridges, respective standards auxiliary structures
problems in practice, tasks and % ¢ Special constructions
perspectives 5 * Trade Fairs: International
PPP construction project monitoring o Engineering Fair Nitra Nitra
Motorway D4 — Expressway R7 ..__>‘ 2018 (23. - 26. 5. 2018)
InZinierske stavhy/ 29.6.2018 | Investments in transportation in Roads - structures and materials Concrete and concrete * Geo-technology and founda-
Inienyrské stavby 3/2018 Slovakia and the Czech Republic Maintenance, repairs, recon- structures tion engineering
#397 Proposed investments for = | structions of roads, technolo- The use of concrete in a ® Transportation constructions
RDERS: 12.6. 201 individual areas of transporta- *+= | gical procedures, asphalt and range of civil engineering * Water engineering construc-
&ATERIS/'\'LS' -6.2018 tion in Slovakia and the Czech E cement concrete roads constructions, current tions
o 1 Republic, goals, problems, trends, technology, ® Engineering networks
Editorial work 1.6.2018
Advertorial 12.6.2018 solutions, specific projects, el testing, diagnostics, pro- ¢ Technologies and materials
Advertising 15.6.2018 outlook for the future =4 tection and remediation of | e Construction machinery and
PPP construction project g concrete auxiliary structures
:\';Igtt'g:;?;ml  Expreseway A7 g e Special constructions
I
InZinierske stavby/ 7.9.2018 gegit_mal ill?nsport o _ g ::'trig:\:arll:‘;ll).m Eor:sFli(l:lszI:::k;;:1s con;trlt(lit_:tion tchhnology,k . J\;a?spona}tion _constructions
T Lr 3 egional transportation prio- S \ -201 scaffolding and formworl ¢ Water engineering
:gz;; yrské stavby 4/2018 rities, resolving critical traffic O | - organized at the 5th International | systems in civil engineering constructions
ORDERS: 50.8. 2018 situations &3 | Fib Congress in Melbourne Uses of construction * Engineering networks
MATERIALS: " = technology and machi- ® Technologies and materials
Editorial work 9.8.2018 PPP construction project moni- S nery in the realization of * Special constructions
Advertorial 20. 8.2018 toring o engineering constructions,
Advertising 23.8.2018 Motorway D4 — Expressway o scaffolding and formwork * Trade Fairs: FOR ARCH
R7 hg used in the construction of Praha 2018 (19. - 23. 9. 2018)
= bridges and other structu- International Engineering Fair
5 res of civil engineering Brno Brno 2018
‘g (9.-13.10.2018)
o
Inzinierske stavby/ 12.10.2018 Trafc:ic signs on motorways and g- ‘T;:m(];I ctI:n;truc;:?n in Slovakia and :n:egrattgd rai: tra'lnsporl . ?eo»technolqu and founda-
Fanv 3 roads e Gzech Republic ntegration of rail passen- ion engineering
<H)
LHSZ;JI yrSKe Stabe 5/2018 Design of road traffic signs, == | Construction of tunnels in ger transport in the urban ¢ Transportation constructions
ORDERS: 25.9. 2018 permanent and portable traffic ® Slovakia and the Czech Republic, | transport system * Water engineering
. - signs, new types of traffic @ | current state and outlook, latest constructions
%‘?tgfzm_grk 14. 9. 2018 signs and materials, traffic < | technologies in realizations of ® Engineering networks
Advertorial 25.9.2018 safety features g tunnels, technological outfitting, ® Technologies and materials
Advertising 28.9.2018 PPP construction project =| monitoring, respective standards e Construction machinery and
monitoring -:,‘, Geo-technology and foundation auxiliary structures
Motorway D4 — Expressway R7 | .= | engineering e Special constructions
8 Foundation engineering,
= | reconstruction and sanitation
g of grounds, geotechnical
& | monitoring
h=
InZinierske stavby/ 16. 11. 2018 | Water engineering constructions | & | Maintenance of road networks Bridge construction * Geo-technology and founda-
i<
<
#400 3
ORDERS: 29.10.2018 =
MATERIALS: =
Editorial work 18.10.2018 =4
Advertorial 29.10.2018 —
Advertising 2.11.2018 -

PPP construction project
monitoring
Motorway D4 - Expressway R7

Republic and abroad

¢ Special constructions
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Size and advertising price

Dimensions in mm

width height bleed

(=] 2/1 of a page 420 297 3
H] ) 3 750 EUR
g 2/1 of a page in page layout 390 263 -
(] 1/1 of a page 210 297 3
= } 2150 EUR
2 1/1 of a page in page layout 180 263 -

2/3 of a page width 180 173 -

. 1510 EUR

2/3 of a page height 118 263 -

1/2 of a page width 180 129 -

1180 EUR

1/2 of a page height 88 263 -

1/3 of a page width 180 84 -

. 860 EUR

1/3 of a page height 57 263 -

1/4 of a page* 88 129 - 690 EUR
~— Lapel on the headline 105 297 3 2 520 EUR
| Z-gate 400 297 3 4930 EUR

2nd cover page 210 297 3 2 780 EUR

1st page of magazine 210 297 3 2 780 EUR
2nd and 3rd page of magazine 210 297 3 2520 EUR
3rd cover page 210 297 3 2520 EUR
4th cover page 210 297 3 3500 EUR

2/1 PR 8 400 characters, 2 — 8 pictures, logo 3750 EUR

1/1 PR 4 200 characters, 2 - 4 pictures, logo 2 150 EUR

1/2 PR width 2 100 characters, 1 - 2 pictures, 1180 EUR

1/2 PR height logo

1/3 PR width .

. 1100 characters, 1 picture, logo 860 EUR

1/3 PR height

Editorial section*™

(news and information previously not 600 characters, 1 picture 860 EUR

published in the magazine)

product placement 250 characters, 1 picture 500 EUR

branding columns logo 900 EUR

. . ek minimum price

inserted advertisements 1160 EUR

atypical format

size and price depending on individual requirements

Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.
General Terms and Conditions can be found on page 78.

1/1 of a page
2 150 EUR
210 x 297 mm

1/2 width
1180 EUR
180 x 129 mm

Advertisement area

2/3 width
1510 EUR
180 x 173 mm

1/2 height
1180 EUR
88 x 263 mm

INZINIERSKE STAVBY

Non-standard formats

Branding
column

900 EUR
MATERIALS:

EUR
MATERIALS: product phot
product name, product
description, price and size
of the packaging,
web contact

* Size without possibility of positioning — location of the
advertisement will be adapted to the magazine layout.

** In editorial section are published only news and
information not previously published in the magazine
InZinierske stavby/InZenyrské stavby. The editorial
board reserves the right to grammatical, stylistic and
formal correction of the delivered text materials as well
as the editing of the range. The editorial section is not
intended for publication of general information about
the producer and his range of goods.

*** Final price of inserting and pasting-in will be de-
termined according to the size and weight after the
sample will be delivered. The price will be affected by
the number of inserted supplements, the current postal
charges and handling charges

EXTRA CHARGE: 10 % for requested placement

DISCOUNTS: 15 % agency commission for contract
partners only

CANCELLATION FEES: 100 % after the closing date of
orders for the given issue of the magazine according to
the editorial plan.

2/3 height
1510 EUR
118 x 263 mm

1/3 width
860 EUR
180 x 84 mm

Batnn Usivarsity

Editorial
page

MATERIALS: text of 600
characters including
spaces, 1 product
photo, price,
web contact

Sarvinik il ofpde v Tk

e T

11 PR

2150 EUR
R 4200 characters,
2 — 4 pictures,

1 logo 3

860 EUR
57 x 263
mm



PROJECTS | REGIONS | ARCHITECTURE | DESIGN | MATERIALS AND STRUCTURES | INVESTMENT AND REAL ESTATE | ANALYSIS

THE MOST WIDELY READ MAGAZINE | pcy

ABOUT ARGHITEGTURE AND BUILDING
CONSTRUCTION

copies of each ASB
issue are distributed

Reader profile

The typical reader is an academic or a man with secondary education. However, there are
also college educated women among the readers. A great majority of readers are engineering
design company employees or realization company employees. The typical readers of the
magazine ASB — architecture, construction, business are of working age and they utilise

the obtained information in their profession. Due to a long tradition of the magazine ASB —
architecture, construction, business, the readers take it as a matter of course.

Sample cover only

Distribution

e subscribers

e direct mailing to target groups Frequency: eight times per year
e newspaper stands and press sales shops Number of pages: 72 — 136 pages

¢ JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava Circulation: 7 000 copies

e housing and building industry exhibitions Price: 2.60 EUR

e online sale at www.jagastore.sk and http://predplatne.jaga.sk Year: 25th

[ ]

online sale of the magazine via the website www.floowie.com

52

e 0
i Why to advertise in ASB? |
Whu reads "Ie magazme ASB" 1 The most widely read magazine about architecture and

As much as 59 % of the readers are managers construction business

. = i ide or help in
91 % of the ASB magazine readers deci :
of construction and development companies. 2 o ieion making concerning the purchase of materia
i tion site
B 59 % of the readers are managers of and technologies for a coNSITuCHO!
ARCHITECTS . ; ine decide about the orders
AND PROJECT construction and development companies. 3 The readers of ASB magazi

ENGINEERS . . hnology and materials —one
9 of a huge amount of tec AR
.z,:gﬁ,glt,r;e iggiiers are archocts.and, piglect new customer found thanks to the advertising In the

magazine will get you back the money invested in it.

MANAGERS OF THE

CONSTRUCTION 9 % of the readers are students of the Faculties
AND DEVELOPMENT

COMPANIES of Civil Engineering.
M 7 % of the readers are investors.

Do they decide about purchasing?
() ) M 52 % of the readers co-decide about

59 % 41 % DEC::;Tnecmz purchasing.

of the readers are of the readers are 39 % of the readers are the ones who
men. women. decide about purchasing.

9 % of the readers don’t decide about
purchasing.

Age 32%

Intriguing content

95 % of the readers read 4/5 of every
A magazine issue.

45 M 5 % of the readers read 2/3 of the
20-29  30-39 40-49 50-59  60-69 magazine’s content.

Source: survey conducted on a sample of 853 respondents, who answered the questions in the readers” opinion poll.
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- architektura
 stavebnictvo

Issues and topics

ISSUE CLOSING DATE DATE OF ISSUE TOPICS INTERIORS FINANCING TRADE FAIRS AND ACTIONS
ASB 10/2017 #194 13.10.2017 | * Healifations of buildings, 5 . :;nteritl)r, design, furniture | e Financing dgveloper
ORDERS: 26.9.2017 suppliers =  Detai projects and construc-
MATERIALS: * Energy-efficient buildings (= tions
Editorial work 14.9.2017 * Insulation E
Advertorial 26.9.2017 el
Advertising 2.10. 2017 14
@
ASB 11-12/2017 #195 28.11.2017 | ° Functi:tns ccionversion, %) 3 ::r;teri(l)r, design, furniture | e Financing dgveloper
ORDERS: 8.11.2017 reconstructions (<} ¢ Detai projects and construc-
MATERIALS: ¢ Cultural, religious buildings B tions
Editorial work 27.10. 2017 « Roofs o
Advertorial 8.11.2017 o
Advertising 14.11. 2017 8
ASB 1-2/2018 #196 16.2. 2018 * New buildings O'; * Interior, design, furniture | ¢ Financing developer * FURNITURE AND
ORDERS: 30.1.2018 * Sanitation ware, fittings = e Detail projects and construc- LIVING NITRA 2018
MATERIALS: =] tions (7.-12.3.2018)
E\gitorial wlork :1)’8 1 gg]g g MIPIM 2018
vertorial 1. -
Advertising 3.2.2018 =] (13.-16.3. 2018)
2
ASB 3/2018 #197 21.3.2018 « Offices and logistics s ® Interior, design, furniture | e Financing developer * CONECO -
ORDERS: 2.3.2018 ¢ Administrative buildings %‘ o Detail projects and construc- RACIOENERGIA 2018
MATERIALS: o Glass and glass facades tions (11.-14.4.2018)
Editorial work 21.2.2018 %
Advertorial 2.3.2018 °
Advertising 7.3.2018 =
=
ASB 4/2018 #198 27.4.2018 * Housing fund L * Interior, design, furniture | ¢ Financing developer ¢ DOMEXPO 2018
ORDERS: 10. 4. 2018  Residential buildings and g  Detail projects and construc- (19.-22.4.2018)
MATERIALS: constructions tions
Editorial work 28. 3.2018 * Windows, doors g
Advertorial 10.4.2018 =
Advertising 13. 4. 2018 %
o
ASB 5/2018 #199 18.5.2018 . Dpyelopment _ FZ) . Interilor, design, furniture | © Fingncing developer
&F;\?EE&\LS 27.4.2018 . (F:;vn: conf‘iructlon . S o Detail Erqects and construc-
: * Floors and pavemen ions
Editorial work 18.4.2018 2
Advertorial 287.4.2018 =
Advertising 3.5.2018 b
>
ASB 6-7/2018 #200 20.6.2018  Urban development, urbanism B * Interior, design, furniture | ¢ Financing developer * ASB GALA 2018
ORDERS: 1.6.2018 ¢ City-forming buildings and g | ¢ Detail projects and construc- (30. 5.2018)
MATERIALS: constructions - tions
Editorial work 23.5.2018 * Roofs <
Advertorial 1.6.2018 <)
Advertising 6.6.2018 :~
ASB special 2018 30.8.2018 | Slovak construction £ _, | Alistof 1200 best companies and their performance i
i, oo s cnghar S 2 2 R R T
. =]
Editorial work 2.8.2018 TOP 1200 COMPANIES = "% | Macroeconomic analyses and predictions
Advertorial 10. 8. 2018 T =
Advertising 15.8.2018 S 9
B O
w 5
ASB 8-9/2018 #201 20.9.2018 * Architect ..g -E o Interior, design, furniture | * Financing developer
ORDERS: 3.9.2018  Sustainability in architecture 55| Detail projects and construc-
MATERIALS:  Facades o tions
Editorial work 22.8.2018 ® o
Advertorial 3.9.2018 L=
Advertising 6.9.2018 ==
O 3
ASB 10/2018 #202 12.10.2018 | ° Realisations of buildings, g g * Interior, design, furniture | ® Financing developer
ORDERS: 25.9.2018 suppliers = | * Detail projects and construc-
MATERIALS: o Energy-efficient buildings B © tions
Editorial work 14.9.2018 ¢ Insulation § =
Advertorial 25.9.2018 =
Advertising 12.10.2018 g
ASB 11-12/2018 #203 28.11.2018 | ° Functions conversion, recon- s % o Interior, design, furniture | ¢ Financing developer
ORDERS: 9.11.2018 structions @ 5| * Detail projects and construc-
MATERIALS: ¢ Cultural, religious buildings 2 = tions
Editorial work 30. 10. 2018 « Roofs oS ©
Advertorial 9.11.2018 s
Advertising 14.11.2018 <<




Size and advertising price

Dimensions in mm

Size width height bleed Price
2/1 of a page 460 300 3
4880 EUR
2/1 of a page in page layout 400 275.5 -
1/1 of a page 230 300 3
2 820 EUR
1/1 of a page in page layout 207 275.5 -
2/3 of a page width 207 182 -
1990 EUR
2/3 of a page height 136 275.5 -
1/2 of a page width 207 135 -
. 1590 EUR
1/2 of a page height 101 275.5 -
1/3 of a page width 207 89 -
1190 EUR
1/3 of a page height 66 275.5 -
~| Lapel on the headline 115 300 3 3220 EUR
| Z-gate 440 300 3 6 440 EUR
2nd cover page 230 300 3 3450 EUR
1st page of magazine 230 300 3 3450 EUR
Other pages before editorial 230 300 3 3220 EUR
1/3 height by editorial 66 275.5 - 1990 EUR
3rd cover page 230 300 3 3260 EUR
4th cover page 230 300 3 4 350 EUR
2/1 PR 8 400 characters, 2 — 8 pictures, logo 4220 EUR
1/1 PR 4 200 characters, 2 — 4 pictures, logo 2 450 EUR
1/2 PR width — 2 Di
2 100 characters, 1 - 2 pictures, 1430 EUR
1/2 PR height logo
Editorial section*
(news and information previously 650 characters, 1 picture 1060 EUR
not published in the magazine)
branding columns logo 1900 EUR
. . o minimum price
inserted advertisements 1630 EUR

atypical format

size and price depending on individual requirements

Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.
General Terms and Conditions can be found on page 78.
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Advertisement area

1/1ofa pae

230 x 300 mm

2/3 w

idth

207 x 182 mm

1/2 width

207 x 135 mm

57

1/2 height

101 x 275,5 mm

Non-standard formats

[
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* In editorial section are published only news and
information not previously published in the magazine

ASB. The editorial board reserves the right to gram-

matical, stylistic and formal correction of the delive-
red text materials as well as the editing of the range.
The editorial section is not intended for publication of
general information about the producer and his range
of goods.

** Final price of inserting and pasting-in will be de-
termined according to the size and weight after the
sample will be delivered. The price will be affected
by the number of inserted supplements, the current
postal charges and handling charges.

EXTRA CHARGE: CANCELLATION FEES:
10 % for requested 50 % before the closing
placement date of orders for the
given magazine issue
DISCOUNTS: according to the editorial
15 % agency commis- plan.
sion for contract partners 100 % after the closing
only date of orders for the

given magazine issue
according to the editorial
plan.

2/3 height

136 x 275,5 mm

I F




OVERVIEW OF UPCOMING PROJECTS | INVESTMENT ANALYSES

JUWWEN sTavesnicTvo 2012018

ASB AL VANACK

i | rara b

fiEKY 1208 NAIGSPESHEISICH FIRIEM, .

PREDICTIONS, ANALYSES, RANKINGS | *— " "mum

most successful companies
from the Slovak building
industry

¢ Rankings of the most successful construction companies according to their sales

o Jaga as the only one provides specific division of the companies into 9 categories
according to their activities and focus

¢ Macroeconomic data, construction market analysis and the estimations for its future
development

o Current information on the real estate in Slovakia

¢ Upcoming development projects in Slovakia — residential, administrative, retail and
multifunctional, logistic, industrial, sport and civic amenities projects

RERDL?

1 -

Sample cover only

e subscribers Number of-pages: 80 - 168 pages

e direct mailing to target groups glrgggllatlon. gggoEﬁ‘;{p'es

¢ JAGA bookshop in the building of the Faculty of Civil Engineering (STU) in Bratislava Targ ét groups: e;nployees of engineering design
e housing and building industry exhibitions and realization companies,

(]

online sale at www.jagastore.sk and http://predplatne.jaga.sk and people who use the information

obtained from the magazine

ASB special in their professions
58

Issues and topics

ISSUE CLOSING DATE DATE OF ISSUE
ASB special 2018 30.8.2018 | Slovak construction business | The list of 1200 best companies and their performance
ORDERS: 10. 8. 2018 almanac New and not yet published categories, rankings of companies
MATERIALS: Overview of upcoming development projects
Editorial work 1.8.2018 TOP 1 200 COMPANIES Macroeconomic analyses and predictions
Advertorial 10. 8. 2018
Advertising 15.8.2018
H ici H * In editorial section are published only news and information not previously published in the magazine ASB. The
S|Ze and adve rtISIng prlce editorial board reserves the right to grammatical, stylistic and formal correction of the delivered text materials as
well as the editing of the range. The editorial section is not intended for publication of general information about the
Dimensions in mm producer and his range of goods.
height bleed ** Final price of inserting and pasting-in will be determined according to the size and weight after the sample will be deli-
vered. The price will be affected by the number of inserted supplements, the current postal charges and handling charges.
(L]
| 2/1 ofapage. 430 300 3 4 880 EUR EXTRA CHARGE: CANCELLATION FEES
(] 2/1 of a page in page layout 420 277 - 10 % for requested placement 50 % before the closing date of orders for the given
'E 1/1 of a page 215 300 3 issue of the magazine according to the editorial plan.
g 1/1 of a page in page layout 192 277 2 820 EUR DISCOUNTS: 100 % after the closing date of orders for the given
2 2/3 of a page width 192 183 _ 1 990 EUR 15 % agency commission for contract partners only issue of the magazine according to the editorial plan.
2/3 of a page height 126 277 - Prices are stated excluding VAT. The price list is valid from 1. 9. 2017 to 31. 8. 2018.
i - General Terms and Conditions can be found on page 78.
112 of apage heigh o o L | 1oEWR SR specidl?
1/3 of a page width 192 89 - 1 100 EUR — —  \Why to advertise In ASB sp !
: 1L/ 3 °|f a p‘;gehheigl'.“ - g; - 2(7)(7) X ST EUR 1 The magazine is attractive for readers
apel on the headline . especially due to pUb‘lShlng new and
Z-gate 410 300 3 6 440 EUR i teqories and
2nd cover page 215 300 3 3 450 EUR so far not published .ca egol
1st page of magazine 215 300 3 3450 EUR rankings of companies.
Other pages before editorial 215 300 3 3220 EUR L q ising on
1/3 height by editorial 61 277 - 1990 EUR 2 In combination V.\llth adver’(lsma 200
3rd cover page 215 300 3 8260 EUR asb.sk it is possible to reach 8
4th cover page 215 300 _ 3 4 350 EUR readers every month.
2/1 PR 8 400 characters, 2 — 8 pictures, logo 4220 EUR . ine about
1/1 PR 4200 characters, 2 - 4 pictures, logo 2 450 EUR 3 The most Wldely read magle !
1/2 PR width 2100 characters, 1 - 2 pictures, 1430 EUR architecture and construction business.
1/2 PR height logo q
Editorial section* 1 060 EUR 91 % of the ASB magaziné reiqers
(news and information previousl, 650 characters, 1 picture : i ision makin
ot published in the magasing) decide or help in decision tg' |
branding columns logo 1900 EUR concerning the purchase of ma (?I’la .
inserted advertisements** ngg%mEﬁrge and technologies for a construction site
atypical format size and price depending on individual requirements ] ' 5 Even one nNew customer found thTOUgh

the advertising in the magazin.e yviH get
= you back the money invested in it.



HOUSING | STYLE | CONSTRUCTION AND RECONSTRUCTION | GARDEN AND EXTERIOR | NEWS | ECO-HOUSING

WEBSITE ABOUT HOUSING

290 000 2 330 000

source: AIMmonitor

19 000

unique page Facebook
visitors views fans
monthly monthly

modom

VYLIZITE

°® The percentage of users according Who are our readers? How much do they earn?
to the region
(1) 4%
34 A’ ARCHITECTS AND 31 %
10% 8% PEOPLE‘}:;’;‘RESTED DESIGNERS ABOVE AVERAGE
IN RECONSTRUCTION R HCOVE 6%
Ui 1% READERS SEARCHING BEL?,‘:’C‘(‘,‘:,ESAGE
9% FOR INSPIRATION
Age 23 % 0% a1% ™ 18 A\IEE:’RZEEE
FUTURE 13%
- i v BUILDERS  COTTAGERS INCOME
6% 39
1
RLDRSE2C 20 R 3039 TTad0 — 497 50 750 (L source: Google Analytics Source: visitors opinion poll on the website mojdom.sk on a sample of 13 965 respondents.
60
. : i 2
Why advertise on the website mojdom.sk?
1 It is the most widely read website about housing.
Average number of real visitors per month. The articles published on the website mojdom.SK are
. o 0
e 303 000 2 searched for and can be found on the first positions 0
mojdom.sk 287 000 google.com. "
. : 0
The advertisement is effectively targeted on people, W
poliastrocta sk o 3 : ' truction or some other
] ! . are planning construction, recons
lepsiebyvanie.sk (0Byvani.sk) 122 000 changes of their housing.
g 100 AL 4 High page rank (5) of the website mojdom.sk will
rubrika Dom a zéhrada (Casprezeny.sk) 96 000 increase the visits of the client’s website.
byvanie.pravda.sk 62 000 5 Webpage is a part of the website zoznam.sk.
source: AlMmonitor: 7/2016 —6/2017
source: AIMmonitor 7/2016 — 6/2017
3000 000 (2.7m 2.7M
2750 000 —¢ 2.6M
2.4M \/\
2500 000
. 2.2M /‘\K / — \
/0\/ )~ 1.9M
2,000 000 21M 2.1M
2.1M 2.0M : -
1750 000
1500 000 - —
| Page views | | Visits L Real users
1250 000
o 669 516 712198
5 688 886
750000 (535455) (6024% 640 275 593 475 (657 283 677 013 620183 ) (578 602
500 000
250 000 = |
A 285487 ) 1306507 271923 297 816 298 422 266 878 294 062 278 470 299 110 300 692 279 908 264 662
July August September October November December January February March April May June
2016 2017
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Advertising format and prices

TAGING OF PICTUREC

TOP BOX
300 x 300 pxI

DOUBLE
SQUARE
300 x 600 pxI

SHADING / BRANDING .

&)
=
=
=
<<
o
f=a)
~
&)
=
a
<
T
n

Formats sold
" Estimated number : :
Format Location of impressions Price per 1000 views
TOP BOX (rotation 1:2) mojdom.sk/main page and sections 300 x 300 pxl 30 kB 350 000 per week 12.75 EUR
SHADING/BRANDING mojdom.sk/main page and sections according to the manual design 350 000 per week 15.00 EUR
DOUBLE SQUARE mojdom.sk/main page and sections 300 x 600 pxl 30 kB 350 000 per week 14.25 EUR
. IO oS 3 600 characters (including spaces), ndrviduall 600.00 EUR/
PR ARTICLE gt 5 — 8 pictures (min. 800 x 600 px), max. 3 links Y per 1 publication

tagged picture (min. 800 x 600 pxI),

TAGGING OF PICTURES in editorial magazines maximum 3 tags with links individually 100.00 EUR
. : 3 600 characters (including spaces), L 700.00 EUR/
PR ARTICLE WITH TAGGED PICTURES i 100\ LT 5 — 8 pictures (min. 800 x 600 pxl), max. 3 links Qiiaraly per 1 publication

*Article will be marked as PR article. The price of the article does not include translation of the supplied text into another language. The client has the right to 2 extensive corrections of the ground materials for the advertisement
62 (e.g. changes to text and graphics) as laid out.

Advertising video spots

Maximum  Recommended

Format Location length length Price Format
L placed_ before GG upto 10 30.00 E_UR per FLY
WIDE BANNER a video seconds 1000 displays
placed after 60 seconds up to 30 15.00 EUR per FLY
610 x 90 pxl VIDEOBANNER POSTROLL avideo seconds |1 000 displays
15.00 EUR per
300 x 300 pxI VIDEOBANNER 300 x 300 1000 displays| "
VIDEO ADVERTI- 25.00 EUR per
h FLV
SING IN ARTICLES 1000 displays
EXPANDUJUCI mojdom.sk/home- autoexpanding, cursor 20.00 EUR per
. ¢ , ; FLV
BOX IN VIDEOBANNER page and sections interaction 1000 displays
i MOBILE 15.00 EUR per LY
300 x 300 pxl VIDEOBANNER 1000 displays
PUBLICATION OF | inaPRarticle orin ; _
TR T Vs e 5 min. 100.00 EUR FLV
The client holds responsibility for the content and formal aspects of the PRODUCTION Depending on processing demands, length of the recording and the use of a video
ordered advertisements as well as for all damage that could be impeded OF AVIDEO (operating procedures, interviews, company product presentations / technology /
to the Publishing House or third parties based on information cited in the PRESENTATION reference objects presentations...)
given advertisements or in relation to them. The client further declares A
that when using photographs and other textual material or images of third Mobile formats
parties, they have an unquestionable consent to their publication. e . Price per 1 000 views
Prices are stated excluding VAT, Prices are approximate. Format Size in pxI Size P
L ! A (cost per thousand)
Size of banners and the price list may change in the course of the year.
Current sizes, price list and general trade terms are to be found on the SQUARE 300 x 300 30 kB 10.00 EUR
website http://media.zoznam.sk/bannerova-reklama/.
DOUBLE SQUARE 30 kB 13.00 EUR
Formats sold per number of view FULL SCREEN individually 30 kB 30.00 EUR
Price per 1 000 STRIPE FIX 350 x 53 30 kB 20.00 EUR
Format Size in pxI views (cost per ——
thousand) INTERSCROLLER individually 30 kB 30.00 EUR
max. 80 characters, VIDEO OVERLAY individually 30 kB 25.00 EUR
© SPONSORED TEXT LINK logo 50 x 50 pxl, 25kB 2.50 EUR
300 x 100 pxl Native ads
O ourRTIP/TEXT 15 characters 25kB 0.80 EUR
O Boxi 300 x 300 30kB 25.00 EUR
OXin NATIVE ARTICLE - CREATION AND PUBLICATION 3500,00 EUR
@ BILLBOARD 990 x 315 30 kB 10.00 EUR
@ WIDE BANNER 610 x 90 30 kB 25.00 EUR Directmail — 250 000 addresses
@ specia Fomirs ot " wown | I
(STICKER, COSMIC CURSOR) T0 50 000 CONTACTS 0.08 EUR/mail
® INTERSTITIAL by agreement 30 kB 75.00 EUR OVER 50 000 CONTACTS 0.05 EUR/mail++
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MANUALS | HOUSE CONSTRUCTION | COTTAGE, COTTAGERS | GARDEN

RECIPES | TOOLS | yrobsisam.sk
WWW.urobsisam.sk

THE MOST WIDELY READ
WEBSITE FOR DO-IT-YOURSELFERS

303 000 1 335 000

20 000

source: AIMmonitor

unique page
visi?ors views Fat;ebook
monthly monthly ans

source: Facebook

PY °® The percentage of users according Who are our readers? How much do they earn?
to the region
(1) (1)
44 % 56 %
32% DO-IT
PEOPLE YOURSELFERS
INTERESTED IN
RECONSTRUCTION
Age % 14%
16% 165 BUILDERS HCOHE
6 %
—
<19 20-29 30-39 40-49

64

source: Google Analytics

Readership of Slovak websites on housing, construction and reconstruction, and gardens
Average number of real visitors per month

urobsisam.sk

I—— 303 000

Source: visitors” opinion poll on the website urobsisam.sk on a sample of 6 321 respondents.

on the website urobsisam.sk?
for do-it-yourselfers.

Why advertise |
The most widely read Slovak website

i i i bsisam.sk are
Articles published on the website uro . X
searched for and can be found on the first positions on

mojdom.sk google.com.
- 22 3 Advertisements are effectively targeted at people who are
fapstrochiz i S planning to reconstruct their living, design their garden
lepsiebyvanie.sk (0Byvani.sk) 122 000 and like DIY.
i i ill increase
pluska.sk Pekné byvanie 105 000 4 High page rank of the website urobsisam.sk will
isi ient’s website.
rubrika Dom a zahrada (Casprezeny.sk) 96 000 the visits of the client's

byvanie.pravda.sk

62 000
source: AIMmonitor: 7/2016 — 6/2017

Webpage is a part of the website zoznam.sk.

Source AlMmonitor 7/2016 — 6/2017

20000 1.7M
el /\
1.5M
g \\
1.3M
e 15M
1200 000
| S 1.2M
100000 | page views | ( Visits | ( Real users |
(rra NER )
- 494523 - e %2781 520 086
600 000 438 924 461 537 477 676 200713 469 622 ——
————
400 000
200000 (205644 | (305442 (302785 (305643 (977 291 246 517 273757] (285073 04752 (332929 (334906 | (309503
C July August  September October November December  January February March April May June
2016 2017
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urobsisam.sk

Advertising format and prices

ur=g sl samEq Focnern.. ]

- | |
Wi - bom e Dl DBeds - Bwepny Wi by - Rewil - Tes s Feegebics

§ Ako sl poradit 5 chovom japonskych prepelic
R N =
TOP BOX ‘;r'_|~_'|l_~ T ¥ mpamshd. poagads i e ki
300 x 300 px! R, Por=m
' i

=

PR ety DOUBLE SQUARE
et 300 x 600 pxI

BRANDING
BRANDING

WIDE BANNER
610 x 90 pxl

Formats sold
Estimated number

Location . " Price per 1 000 views
of impressions
© 70p BoX rotation 1:2) urobsisam.sk/inain page 300 x 300 px 30kB 350 000 per week 12.75 EUR
e SHADING/BRANDING umbsjﬁ?;ﬁ?ﬁ; page according to the manual design 350 000 per week 15.00 EUR
© DouBLE SQUARE urobsisam.skiinain page 300 x 600 px 30k 350 000 per week 1425 EUR
. q 4 3 600 characters (including spaces), - 600.00 EUR/
O prarTicLE e 5 — 8 pictures (min. 800 x 600 pxl), max. 3 links diidualy per 1 publication
R ] tagged picture (min. 800 x 600 pxI), Lo

OTAGGING OF PICTURES in editorial magazines maximum 3 tags with links individually 100.00 EUR

. p 3 600 characters (including spaces), - 700.00 EUR/
© PR ARTICLE WITH TAGGED PICTURES urobsisam.sk/sections 5 8 pictures (min. 800 x 600 px), max. 3 links fuibely per 1 publication

*Article will be marked as PR article. The price of the article does not include translation of the supplied text into another language. The client has the right to 2 extensive corrections of the ground materials for the advertisement
66 (e.g. changes to text and graphics) as laid out.

Advertising video spots

. Maximum  Recommended .
9 Format Location length length Price Format
placed before upto 10 30.00 EUR per
BOX IN @ PREROLL a video B SR seconds 1 000 displays i
placed after up to 30 15.00 EUR per
300 x 300 pxl ® postroLL avideo 60 seconds seconds 1000 displays| "
15.00 EUR per
@ viDEOBANNER 300 x 300 o0 dsplays| Y
@ VIDEO ADVERT- 2500EURper|
SING IN ARTICLES 1000 displays
(18) EXPANDUJUCI mojdom.sk/home- autoexpanding, cursor 20.00 EUR per FLY
VIDEOBANNER page and sections interaction 1000 displays
1 6 @ MOBILE 15.00 EUR per FLY
VIDEOBANNER 1000 displays
VIDEO BANNER - o
@ PUBLICATION OF | ina PR article orin 5 min - 100.00 EUR FLV
300 x 300 le A COMPANY VIDEO the News section ) :
PRODUCTION Depending on processing demands, length of the recording and the use of a video
OF AVIDEO (operating procedures, interviews, company product presentations / technology /
PRESENTATION reference objects presentations...)

The client holds responsibility for the content and formal aspects of the orders advertisements as well as for all
damage that could be impeded to the Publishing House or third parties based on information cited in the given adver- Mobile formats
tisements or in relation to them. The client further declares that when using photographs and other textual material
or images of third parties, they have an unquestionable consent to their publication. Prices are stated excluding VAT.
Prices are approximate. Size of banners and the price list may change in the course of the year. Current sizes, price

Price per 1 000 views

Format Size in pxl Size (cost per thousand)

list and general trade terms are to be found on the website http://media.zoznam.sk/bannerova-reklama/. @ 300 x 300 30 kB 10.00 EUR
SQUARE x .
. @ DOUBLE SQUARE 30 kB 13.00 EUR
Formats sold per numbers of views L —
Price per 1 000 @ FULL SCREEN individually 30kB 30.00 EUR
Size in pxl views (cost per @ STRIPE FIX 350 x 53 30kB 20.00 EUR
S— thousand) @ INTERSCROLLER individually 30kB 30.00 EUR
max. 80 characters, .
© SPONSORED TEXT LINK logo 50 x 50 pxl, 25 kB 2.50 EUR D video overlay individually 30kB 25.00 EUR
300 100 pd Nataive ads
© ouRTIP/TEXT 15 characters 25kB 0.80 EUR
O soxin 200 <300 0 25000 M
R 3500.00 EUR
(O 990 x 315 30kB 10.00 EUR NATIVE ARTICLE - CREATION AND PUBLICATION
@ wine BANNER 610 x 90 30kB 25.00 ER Direct mail - 250,000 addresses
@ speciL rormats oy agroment 0ie wone | T S
(STICKER, COSMIC CURSOR) @ T0 50 000 CONTACTS 0.08 EUR/mail
® INTERSTITIAL by agreement 30kB 75.00 EUR € OVER 50 000 CONTACTS 0.05 EUR/mail
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WORKFLOWS | ADVICES AND TIPS | LUNAR CALENDAR | SEASONAL RECIPES

MEGABOARD
1110 x 100 pxl

AND SOGIAL NETWORK ABOUT GARDENING

Facebook

Virtual Shared posts

consultant on Facebook _group
for beginner reached Zahradkari

and experienced 147 000 a chatari =
gardeners people has 30 500
members

* source: Facebook

HALF PAGE
300 x 600 pxl

Discussion

Why advertise on the website zahrada.sk? i;‘iﬁigt‘iﬁ'ﬁ&
1 Effective ad targeting for relevant site visitors. topics
2 Unique format of magazine and of social network. and photos

Daily content editing and ongo_ing dis_cussions
ensure a continuous increase in traffic.

4 Extensive base of real users on Facebook.

68

A )
AdvertISI ng format and prlces ZAHRADA = SK *The article will be marked as a PR article. The price of the

i PR article does not include the translation of the supplied
Format Location Size size Price per 1 000

views text into another language. The customer has the right to 2

N X N large-scale revisions of the PR article (eg changes in text

MEGABOARD main page, sections, articles, forum 1110 x 100 pxI 25kB | 800 EUR per week | gnq graphics) in a break. PR articles are published on the

SQUARE main page, sections, articles, forum 300 x 300 pxI 20 kB | 750 EUR per week ‘Trzlg Zzg;::g,,’p pt:s l:)nfatgzz;r;gf standard aggigaTes

** As news, only previously unpublished information is

HALF PAGE main page, sections, articles, forum 300 x 600 pxI 25kB | 800 EUR per week | posted on www.zahrada.sk. News is published on the

main page and in the sections as standard articles. The

SKY SCRAPER main page, sections, articles, forum 160 x 600 pxI 25kB | 550 EUR per week | €ditorial board reserves the right to grammatical, stylistic

and formal adj of supplied text materials and also

. . . " 1200 EUR per to adjust the scope. The news release is not intended to

BRANDING main page, sections, articles, forum 17110 x 150 pxl, 2160 x 600 pxl week publish general information about the manufacturer and

1200 EUR per its product range. News remain part of the portal archive.

SPONSORED FORUM POST forum week The Advertiser is responsible for the formal and content

- " - content of the advertised advertisements as well as for

PRARTICLE * The publishing . ) ) 3 600 characters (including spaces), 5 - 8 images 500 EUR/ any damages that may arise to the publisher or third par-

price includes linking of three words on the main page, in the sections | (at least 2000 pxI width, 72 dpi), max. 3 hyperlmlks, per 1 publication | ties on the basis of, or in connection with, the information

(phrases) to client's pages. logo (125 x 125 pxI) can be part of the News article i ER )

NEWS** 900 characters (including spaces), 2 - 3 images 350 EUR/ The Customer further declares that, when providing pho-

The publishing price includes linking of on the main page, in the sections | (at least 2000 pxI width, 72 dpi), 1 hyperlink, logo per 1 publication tographs and other textual and pictorial material of third
source of information to the client's page. (125 x 125 pxl) can be part of News article parties, he has undoubted consent to their publication.

Prices are listed without VAT and are approximate.

Ltincals ann  dgnan : .:.

Wil kiisak prirody uprostred mestskej
i diungle

 PRARTICLE

Fudobne dhduniz

~ 2w SPONSORED FORUM
POST

: 3 SQUARE
e i 300 x 300 pxi
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NEWS | ARCHITECTURE | BUILDING INDUSTRY | CIVIL ENGINEERING WORKS | TZB | BUILDING ADMINISTRATION | BLOG

70
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www.ash.sk

THE MOST WIDELY READ

WEBSITE ABOUT ARGHITEGTURE
AND BUILDING BUSINESS

unique
visitors
monthly

monthly

source: Google Analytics

PAGERANK

asb.sk

H L] ST - BRIV RN
VLI 1) LB (7 : ]
0 AT L

e o The percen:agt:aI of users according Who are our readers? Dol ke chout
) o0 the region . '
i A) 56 % g purchasing?
ENTREPRENEURS
31%
o N . AND DEVELOPER18 C0-DECIDE
II UTORSAND  pEQPLE INTERESTED IN e
o RCHITECTURE, BUILDING DONJIIDECIDE
24% 6% 8%
13% Lk B
miss
<19 20-29 30-39 40-49 50 - 59 60 +
source: Google Analytics
Source: visitors” opinion poll on the website asb.sk on a sample of 9 329 respondents.
: - Why advertise on the website ash.sk?
ASB - - . - 1 It is the most widely read website about architecture and building
business.

2 81 % of the website’s readers decide or co-decide about the purchase of
materials and technologies for a building site.
More than 6 000 professionals subscribe for wee
of online newspapers.
There are more than 9 0

industry.
Reaching specific target group B2B (professionals from the field of
architecture, entrepreneurs within this field, developers, tutors and
university students, people interested in architecture, design, building
industry and also in current events from the fields of building industry

Kly reports in the form

00 articles from architecture and building

www.ash.sk
and architecture in Slovakia and abroad).
450 000
source: Google Analytics 7/2016 — 6/2017
400 000 [
e -399 334
0000 337125 (384 843)
v -35
= 341 289 384 843 " 293
300 000 883
312785
- \/274 464
306 942
200000 — Page views 4 Visits H Real users}
150 000
122 315
96 525 103 673 106 673 (22315 1 (
100 000 85167 e B —— — =
\./ 102 786
50000 (70765 | | 75734 | (78238 ) 002 ggap ) 91300
80345 | 78584
61684 —(oaess ) BT
75792 |
July August Se|
ptember October November
D
- ecember  January February March April May June
2017
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www.ash.sk Advertising format and prices

‘ BRANDING
LEADERBOARD + 2 x SKY SCRAPER

. LEADERBOARD 1 000 x 200 pxl

BN ETHTE T O TN T R R e o we S E

(Z0LACIA SPODNE) STAVEY SAMOLEPIACOU
. BITUMERDVOU FOLIDU
- [~ =R
TOP BOX ——— .
300 x 300 pxl

SKY SCRAPER
160 x 600 pxl

SQUARE
300 x 300 pxl
N

Presentation by means of banners

Estimated number of Price per 1 000

Format Location Size in pxl t::)rr?(:)l:i(i:-e banner impressions  views (CPT - cost Package price,n"ﬁ:&;m;‘;ﬁ guaranteed page
main page, 35 000 when there is 1000 EUR per week
LEADERBOARD sections, articles 1000 x 200 25k8 166 EUR circulation 1 out of 3 44 EUR 26 000 number of the guaranteed page views/week
in articles and 67 000 when there is 1200 EUR per week
SQUARE galleries 300 x 300 20 kB 166 EUR circulation 1 out of 3 34 EUR 50 000 number of the guaranteed page views/week
main page, 35 000 when there is 1000 EUR per week
TOP BOX sections, articles 300 x 300 25 kB 166 EUR circulation 1 out of 3 44 EUR 26 000 number of the guaranteed page views/week
main page, 35000 when there is 630 EUR per week
SKY SCRAPER sections, articles 160 x 600 25kB | 166 EUR | “ciroilation 1 out of 3 2lEld 26 000 number of the guaranteed page views/week
main page, 1000 x 200, N _ _ 1450 EUR per week
BRANDING sections, articles 2*160 x 600 3"25kB | 332EUR 26 000 number of the guaranteed page views/week
SPECIAL FORMATS* The prices of non-standard formats may vary during the
(video ba""e'} interstitial, expand, = by agreement 40kB - E by agreement year. Current price list can be found on www.asb.sk/inzercia.
overlay, shading)
main page, max. 80 characters, _ 175 EUR
SPONSORED TEXT LINK sections, articles |  logo 50 x 50 pxI 5kB 140 000 per month per week
eyl Limisms e JP—

NETUMME MACHTERTURA MUCALIered WINETELTUNEY TWE TPRAMELDDY LN EIND ASBEMA WD @n“ II-'I.{Ilf RECEMTATIAE STREEMCTS] INAMEFSCESIVEY [JE SPMTEIDNY BUG EITME MSEEMA VIED @““

FASADY ARGETON PRESVEDLIA AU NARDCNEISIEHD
HVESTORA —n
nanr G i - A

PR ARTICLE WITH TAGGED
PICTURES

TR L bk

PR ARTICLE

Fa matuidkl felar

Advertising formats in the form of an article

Format Location Size
PR ARTICLE* . 7 ' 3600 characters (including spaces), 5 — 8 pictures (min. 2 000 pxl in width, 72 dpi), -
7.‘Thttehpric’e ir;cludeg Ii?king three words (phrases) | On the main page, in sections max. 3 Iin(ks logo ?122 x 1%5 pxl) cpan be ingluded withirq the article P 500 EUR per publcaton
o the client’s website. i i i

3 600 characters (including spaces), 5 — 8 pictures (min. 2 000 pxl in width, 72 dpi),
PR ARTICLE WITH TAGGED PICTURES* on the main page, in sections max. 3 links, logo (125 x 125 pxI) can be included within the article, 600 EUR per publication
maximum 3 tags with link

NEWS** s ) ) on the main page 900 characters (including spaces), 2 — 3 pictures (min. 2 000 px! in width, 72 dpi), =l
The price includes linking the information or in sections 1 link, logo (125 125 pxi) can be included within the News 220 EUR D8r publicaliog
source to the client’s website.

* Article will be marked as Advertorial. Price of advertorials does not include translation of the supplied text into another language. The client has the right to 2 extensive corrections of the source materials for advertisement (e.g. changes
to text and graphics) as provided. Advertorials are published on the main page and in the sections as standard articles. They form a permanent part of the individual professional sections. They are not a part of ASB eNews.

** In the News column, only news and information previously unpublished on the portal www.asb.sk may appear. News are published on the main page and in sections as standard articles. The editorial board reserves the right to
grammatical, stylistic, and formal correction of delivered text documents and also adaptation of the scope. Presentation through the News column is not intended for publication of general information on the producer and their range

of goods. Information in the News column becomes a part of the portal’s archive. The client holds responsibility for the content and formal aspects of the ordered advertisements as well as for all damage that could be impeded to the
Publishing House or third parties based on information cited in the given advertisements or in relation to them. The client further declares that when using photographs and other textual material or images of third parties, they have an
unquestionable consent to their publication.
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Advertising formats in ASB newsletters***

@ ADVERTISING TEXT LINK ASB -«

reen

Bl s Mumre, sl s e
wrtdarien i

13 BANNER + PR ARTICLE

P i Al e e 3 e -] Tl

AL - P R

Format Location Materials Price

Link to PR article (or news), published on www.asb.sk X

11 PR ARTICLE, NEW is placed at the beginning of ASB newsletter. 500 EUR
Text link with a logo is placed at the beginning of ASB | logo (80 x 80 pxl) + text (max. 200

{® ADVERTISING TEXT LINK newsletter, above the list of the articles. characters including spaces) 500 EUR

Banner (455 x 100 pxl) with a link is placed at the

() BANNER + PR ARTICLE beginning of ASB newsletter above the list of the ar- ipg, png, gif 700 EUR

ticles. Link to PR article is included in the newsletter.

Advertising formats for mailing

Format

DIRECT MAIL
Commercial advertising sent by the ope-
rator’s web server to 6 000 addresses.

Location

Company information (newsletter) is sent to the
customers via e-mail.

ramate
S ————
Frg

Materials b

HTML file price for the production
of HTML template is by agreement

0,40 EUR/1 address, mini-
mum order is 700 EUR

74 ***The frequency of the ASB newsletter: once a week sent to 6 000 addresses. Guarantee of exclusivity — only one of the presented advertising formats will appear in the newsletter.
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4 PARTNER OF
A SECTION

Prices are stated excluding VAT. Prices  Submission deadlines for source

and formats are approximate. Please materials:

submit your source materials to our e For the production of a banner
email address podklady@jaga.sk. — 3 working days before the

In the subject line, please indicate planned term of publication.

the name of the portal for which the ® For the publication of a readymade
materials are intended. banner — 1 working day before the
planned term of publication.

For the production of a PR article,
News — 3 working days before the
planned term of publication.

& —

ASE - 5

SHORGARTAN APROFESINAL: WOITEINE LEPS DZAMN
PRE DIROMALY [NTERIER

Sem [ a2

The client holds responsibility for the .
content and formal aspects of the
ordered advertisements as well as for
all damage that could be impeded to
the Publishing House or third parties
based on information cited in the given
advertisements or in relation to them.
The client further declares that when
using photographs and other textual
material or images of third parties, they
have an unquestionable consent to
their publication.

In case of a postponement of
submission on the part of the client,

the site provider is entitled to a
postponement of the publication date
of the banner/ article. Each modification
and adjustment to a banner/article
following its publication on the website
is subject to a charge of 50 EUR.

A part of the order of a PR article is
also a definition of the lead image
and opening text (lead paragraph),

respectively stating requir ason
o o] the break-up of the article.
Specific advertising formats
Format ocation Materials Price
Partner of a section receives: 3 h@ﬁm: g g%gléER
(0 PARTNER OF A SECTION * |ogo in the selected section with a link 6 months 3 900 EUR
Portal sections: Architecture, Building Industry, Civil Enginee- | ® 10go aIpngside every editorial_ article placed into the selected section with a link 12 months 6 800 EUR
ring Works, Building Administration, Business © logo with a link in all subsections Attention! A limited format
o advertorial placed in the Company information section e T st
 updates (possibility of publishing press releases, company newsletter during the year) T aea ectiog/
® E-MAILING / NEWSLETTER
In order to maximise the marketing effect we recommend Publication of a company magazine, catalogue o ) )
publishing catalogues, magazines, leaflets and price lists as e i pany magezine, caia ogue, PDF file with a resolution of 150 dpi,
© Lo d price list and leaflet etc. with the possibility of . 190 EUR
part of the advertorial or of the News column. The application | elisting (full-text search, active advertising areas) maximum of 250 MB
of interactive features (hyperlinks, videos, etc.) is subject to '
individual pricing.
presentation in a PR article format: FLV, embedded link (You Tube, video) 600 EUR
PUBLICATION OF A CLIENT'S VIDEO
presentation in the News section format: FLV 450 EUR
Depending on processing demands, length of the recording and use of a video (operating procedures, interviews, company product
PRODUCTION OF AVIDEO PRESENTATION presentations / technology /reference object presentations...)
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ASB GA

ASB GALA

_n A .4 @ DEVELOPER OF THE YEAR
PERSONALITY OF THE YEAR
CONSTRUCTION COMPANY OF THE YEAR

12" ANNUAL AWARD CEREMONY

ASB GALA has become a regular meeting
point for the top management of significant
construction, development, financial and real
estate companies, along with

architects and public officials.

ASB GALA is traditionally associated with
the conference, prepared by the weekly
magazine Trend, in cooperation with ASB.
Editors of ASB magazine also actively take
part in the panel discussion. The annual
awards ceremony, which is the culmination
of the evening, is declared by the ASB

— architecture, construction, business
magazine, in the following categories: ASB
Personality of the Year in Architecture and
Building, ASB Developer of the Year, ASB
Construction Company of the Year. The
level of this already traditional event is also
attested to by the sponsorship of renowned
institutions of the building trade.

ASB GALA 2018
2018 will be the twelfth year of ASB GALA.
The aim of this festive occasion, which will

Main award

Under the supervision of Deloitte,

a jury of 100 professionals
will choose and award
the winners of the year.

be held on May 22, 2018, is to acknowledge Possibilities for Cooperation
those personalities that have a significant Companies operating in the Slovak

impact on the construction trade, to highlight construction market have the opportunity

the activities of the dominant developer to address ASB GALA participants in the

groups, o draw attention to the building ~ ¢5r of partnership, which may significantly
companies and to popularise the construction  ¢ntrifte to fulfilling their marketing aims.

industry as_a major sector of the national _ Associating the company’s name with such a
economy with the annual awards once again.  prestigious event will positively affect brand

perception and expand the communication

What are the benefits for the instruments focused on addressing the
Professional construction community.

partners'?
e Logo publication while advertising ASB .
GALA Forms of cooperation
* Magazines and newspapers — Trend, ASB, ~ General advertising partner
Stavebné materidly, Sprava budov, TZB, Main advertising partners
InZinierske stavby. Advertising partners
e The Internet — asb.sk, mojdom.sk, etrend. ~ Event supported by partners
sk, topky.sk, openiazoch.sk Media partners

¢ Promotional materials, invitations

e Presentation of company’s logo during the
ceremony ASB GALA

e Honorary tickets to the annual ASB
awards ceremony during ASB GALA

If interested, please contact the
Advertising Department of JAGA
Publishing House by phone no.:
+421 2 50 200 225, or email
obchod@jaga.sk.

ASB GALA awards 2017 were given to:
From left: Milan Murcko, MSc, MBA, YIT Slovakia — ASB Developer of the Year, Igor Marko
MA Arch ARB - ASB Personality of the Year in Architecture and Building, Ing. Ivan Valent,
Corwin Capital - ASB Developer of the Year by www.asb.sk, Mgr. Magdaléna DobiSova

— ASB Personality of the Year in Architecture and Building by www.asb.sk, Ing. lvan Bezak
PhD., INGSTEEL — ASB Construction Company of the Year, Ing. Rébert Sinaly, Eurovia SK —
ASB Construction Company of the Year by www.asb.sk, Gabor Bindics — ASB Special award.



GENERAL COMMERCIAL TERMS FOR ADVERTISEMENT

GENERAL COMMERCIAL TERMS FOR 9. The publisher has the right to reject an materials of the client that were used in any
ADVERTISEMENT advertisement if it is in contradiction with previous titles.
1. The publisher is obliged to send to his client ethics or if it harms the publisher’s interests. 15. Production of an advertisement for
two copies of a magazine free of charge 10. The client takes into account that the the purposes of publishing the client’s
within 14 days from the date of issue. additional fee for requested placement is 10 advertisement in the titles of JAGA Publishing
2. The publisher will issue an invoice within % of the price of the advertisement. House is covered by the publisher. Thus
3 days after the title is published. 11. The client takes into account that the the advertisement becomes the property of
3. Interms of § 31 — 36 of the Act on cancellation fee of an order cancellation is as the publisher. If the client is interested, this
Accounting No. 431/2002 Coll. as amended, follows: advertisement can be bought and the price is
upon the agreement of the customer, an a. 50 % when cancelled before the official calculated as 10 % of the basic price of the
electronic invoice in PDF format that will fulfil deadline of orders for the current issue of advertisement.
all requirements for invoicing documents the magazine (according to the editorial 16. The client holds the responsibility for the
as stated in Articles 75 and 76 of the Act plan). content and formal aspects of the ordered
on Value Added Tax No. 222/2004 Coll. as b. 100 % when cancelled after the official advertisements as well as for all the damage
amended, will be sent to the client’s address. deadline of orders for the current issue of that could be impeded to the Publishing
4. The client is obliged to pay the invoice issued the magazine (according to the editorial House or third parties based on the
by publisher within 14 days from the date plan). information cited in the given advertisements
of issue. The bank details are given in the 12. If an invoice fails to be paid within the due or in relation to them. The client further
invoice. date, the publisher reserves the right to declares that when using photographs and
5. In case of a late payment, publisher has the recalculate any provided discounts. other textual material or images of third
right to claim the late payment interest of 13. The client has the right to 2 extensive parties, they have an unquestionable consent
0.05 % of the invoiced price for each day of corrections of the source materials for to their publication.
delay, or not publishing the advertisement in advertisement (e.g. changes to text and 17. The publisher is not responsible for quality
the publication. graphics) as provided. In case when of published advertisement if other than
6. Bank fees and possible exchange rate readymade advertisement source materials stated files are submitted and if imprint is not
differences associated to the invoice are supplied by the client, JAGA Publishing submitted.
settlement are covered by the buyer. House does not hold the responsibility
7. The client may send the order form by fax, for the language format of the given SOURCE MATERIALS
but they are obliged to send the signed advertisement. * PDF 300dpi, CMYK colours
original to publisher within 5 days. 14. In case the client does not submit the due * Files for PC: TIF, EPS, CDR, PDF, JPG
8. Claims must be submitted in writing within material within the deadline of the given e Medium: CD, DVD, mail, USB, FTP server
14 days of the date of issue. title, the publisher has the right to use those e médium: CD, DVD, mail, USB, FTP server
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CONTACTS
INVOICE DETAILS EXECUTIVE DIRECTOR DEPARTMENT OF COMMERCIAL Commerce assistant
JAGA GROUP, s.r.0. Ing. Peter Halasz PUBLISHING ACTIVITIES DEPARTMENT Ing. Bronislava Patzeltova
Imricha Karvasa 2 peter.halasz@jaga.sk Robert Hostak obchod@jaga.sk +421 2 50 200 264
811 07 Bratislava +421 903 516 151 bronislava.patzeltova@
ID no.: 35 705 779 FINANCIAL DEPARTMENT robert.hostak@jaga.sk Commercial director jaga.sk
VAT ID no.: SK2020265258 Diana Pavlasek Ho-Chi Ing. Ludmila Prekalova
+421 2 50 200 203 DEPARTMENT OF WEB +421 903 592 378 SOURCE MATERIAL FOR
POSTAL ADDRESS diana.ho-chi@jaga.sk Magr. Oliver Vyslouzil ludmila.prekalova@jaga.sk ~ ADVERTISEMENT
Lamadskd cesta 45 +421 903 589 116 podklady@jaga.sk
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841 03 Bratislava 42

phone: +421 2 50 200 200
fax: +421 2 50 200 210
jaga@jaga.sk

DISTRIBUTION
DEPARTMENT

Chief of the Distribution
Department

Ing. arch. Marek Pavldsek
+421 2 50 200 202

+421 902 340 040
marek.pavlasek@jaga.sk

MARKETING DEPARTMENT
Chief of the Marketing
Department

Mgr. Zuzana Koporcova
+421 2 50 200 215

+421 903 736 035
zuzana.koporcova@jaga.sk

SUBSCRIPTIONS
Zuzana Grossova
+421 2 50 200 283
predplatne@jaga.sk

oliver.vyslouzil@jaga.sk

CUSTOMISED PRODUCTS
Bc. Ingrid Hedvigova
+421 2 50 200 232

+421 903 424 166
ingrid.hedvigova@jaga.sk

PRODUCTION
DEPARTMENT

Chief of the Production
Department

Magr. Miriam Luk&cova
+421 2 50 200 229

+421 911 551 285
miriam.lukacova@jaga.sk

Commercial representatives
Katarina Lipovska

+421 903 288 511
katarina.lipovska@jaga.sk

Ing. Martin MoravCik
+421 903 873 005
martin.moravcik@jaga.sk

Magr. Jaroslava Omastové
+421 903 245 665
jaroslava.omastova@jaga.sk

Ing. Juraj Vilkovsky
+421 903 246 321
juraj.vilkovsky@jaga.sk

Zuzana Drabova

+421 2 50 200 223
+421 903 450 948
zuzana.drabova@jaga.sk

Iveta Muzikova

+421 2 50 200 224
+421 903 551 145
iveta.muzikova@jaga.sk



contact: obchod@jaga.sk
call: 0903 592 378
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